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WYTHE  WILLIAMS 

who  cabled  to  the  Public 
Ledger  l2  hours  ahead 
oj every  other  paper  In 
the  world 

the  biggest  news 


story  since  the 
armistice” 


—the  Pasteur  Institute’s  discovery  of 
an  anti-tuberculosis  vaccine  for  cattle. 
Scientists  declare  this  “the  beginning 
of  the  end  of  the  great  white  plague.” 

Williams  saw  every  great  battle  of 
the  entire  war.  The  day  the  war  be¬ 
gan  he  was  in  Paris,  and  was  with  the 
armies  from  the  first  shot  to  the  day 
of  the  armistice.  When  General 
Pershing  set  foot  on  French  soil, 
Williams  was  there  to  meet  him. 
After  the  battle  of  Verdun,  he  was 
the  first  person  to  enter  the  fort  of 


Douaumont.  After  the  “Somme” 
he  was  the  first  correspondent  to 
cross  the  recaptured  territory. 

He  nows  covers  Paris  and  south¬ 
western  Europe  for  the  Public 
Ledger  Foreign  News  Service. 

T hrough  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive 
rights  to  the  Public  Ledger  Foreign 
Service  including  the  cables  of  Mr, 
W il Hams  aia  of  27  other  foreign 
staff  correspondents. 
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Philadelphia 


PHILA.  SAVING  MORE 


Savings  Deposits  Here  Increased  $17,758,959  During  Past 
Twelve  Months 


Philadelphia  savings  deposits  jumped  $17,758,959  in  the  last 
twelve  months,  or  about  6.4  per  cent. 

The  total  reached  $254,703,499  January  1,  as  compared  with 
$236,944,.540  a  year  ago.  The  gain  was  accompanied  by  an  increase 
in  number  of  depositors  from  427,009  to  428,058,  the  latter  establish¬ 
ing  a  high  record.  The  figures  show  nearly  one  out  of  every  four 
persons  in  Philadelphia  has  a  saving  account. 

Withdrawals  were  heavier  during  the  first  six  months  of  1920 
than  in  th  elast  half  of  the  year.  This  was  ascribed  to  many  buying 
their  homes,  funds  being  needed  for  this  purpose.  There  is  nothing  to 
indicate  withdrawals  on  accoun  tof  unemployment,  in  fact,  the  most 
pronounced  gain  was  shown  in  the  closing  months  of  the  year. 

—  Bulletin,  January  8,  1921. 
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nCHTING  SPIRIT  CARRIED  AGNUS  TO  VICTORY 


Jaltimore’s  Famous  Soldier  and  Editor,  Though  Actively  Out  of  Journalism,  Is  Still  “in  Ring’’  at  82 
Years — Fortune  Teller  Predicted  His  Career  Back  in  1860 


MONO  the  passengers  on  board  a 
ship  bound  for  New  York  in  the 
ummer  of  I860  was  a  young  French¬ 
man,  who,  because  of  his  vivacity  and 
rood  humor,  soon  became  a  favorite 
mong  his  fellow  voyagers.  One  of 
bfse,  a  matronly  woman  of  middle  age, 
ook  quite  a  fancy  to  the  youth  and  dur- 
ng  one  of  the  chats  they  had  together 
old  him  that  she  had  had  some  success 
n  telling  fortunes,  and,  if  he  so  desired 
ihe  would  read  the  future  for  him.  The 
oung  man  was  delighted  with  the  pro- 
losal  and  she  proceeded  to  consult  the 
incs  of  his  hand  and  a  pack  of  playing 
:ards  that  he  had  shuffled  at  her  re- 
juest. 

“You  have  been  a  soldier,”  she  began. 
He  nodded,  for  although  only  21  years 
jf  age,  he  had  fought  for  Napoleon  III 
II  the  Third  Regiment  of  Zouaves  in 
bis  war  against  Austria  and  afterward 
ivas  detailed  to  the  Flying  Guard  under 
Garibaldi.  He  did  not  attach  much  im- 
ortaiice  to  her  declaration  that  he  had 
een  a  soldier  because  he  thought  she 
light  have  picked  up  the  fact  from  one 
f  the  passengers  who  knew. 

A  Chaser  and  Sculptor 
“You  will  be  a  soldier  again,”  she 
ftntinued.  As  he  was  then  on  his  way 
0  New  York  to  take  a  position  with 
iffany  &  Co.  as  a  chaser  and  sculptor, 
nd  as  no  war  was  in  progress  in  the 
United' States  at  the  time,  the  young 
i»an  thought  this  a  rather  wild  prophesy. 

“You  will  be  severely  wounded  in 
battle,  but  you  will  recover.  You  are  go¬ 
ing  to  become  very  rich.  You  will  have 
millions.’' 

“How  many?”  asked  the  practical 
jouth." 

“Oh,  at  least  seventeen  millions,”  she 
replied,  the  amount  being  expressed  in 
francs  rather  than  in  dollars. 

The  fortune-teller  told  him  many 
other  things  concerning  his  future  but 
these  were  the  outstanding  ones,  and, 
remarkable  as  it  may  seem,  they  all 
came  true. 

17,000,000  Franc*  Realized 

General  Felix  Agnus,  who,  a  few 
Weeks  ago,  sold  the  Baltimore  American 
^d  the  Baltimore  Star  to  Frank  A. 
Munsey  for  an  amount  in  excess  of  the 
equivalent  of  seventeen  million  francs, 
told  me  the  above  story  about  himself 
as  I  sat  beside  his  desk  in  his  office  in 
the  American  building  in  Baltimore. 

As  I  looked  at  this  veteran  of  the 
®ncl  Civil  Wars  I  found  it 
™cult  to  believe  that  the  General  is  in 
u  83d  year.  In  appearance,  in  the  ac¬ 
hy  of  his  mind,  in  his  grasp  of  pres- 
«t  problems  he  is  not  a  day  over 
I'uL  n  affectionately  called  “the 
ttle  Frenchman”  by  his  comrades .  in 
5  because  he  is  below  the  average 


By  FRANK  LEROY  BLANCHARD 


height.  He’  speaks  with  the  vivacity  of 
his  race  and  rarely  ever  halts  for  a 
name  or  a  date  he  desires  to  recall. 
During  the  two  hours  I  spent  with  him 
he  showed  no  trace  of  weariness. 

“It  was  remarkable,”  said  General 
•Agnus,  reverting  to  the  fortune-teller’s 
prophecies,  “that  she  outlined  my  career 
so  accurately.  I  had  not  been  in  Amer¬ 
ica  more  than  six  months  when  Fort 
Sumter  was  fired  upon  by  the  Confed¬ 
erates  and  the  call  to  arms  was  sounded. 
The  spirit  of  battle  awoke  within  me 
and  I  responded  by  enlisting  as  a  pri¬ 
vate  in  Duryea’s  Fifth  New  York  Zou¬ 
aves.  I  had  the  same  patriotic  desire 
to  fight  for  the  land  of  my  adoption  as 
I  had  had  in  fighting  for  ‘La  Belle 
France,’  the  land  of  my  birth.  I  was 
glad  to  give  my  services  to  the  Union. 
In  becoming  a  soldier  again  I  fulfilled 
the  first  of  the  fortune-teller’s  predic¬ 
tions.” 

In  those  strenuous  days  there  was  no 
time  for  training  raw  recruits  before 
.sending  them  to  the  front.  Within  a 


few  weeks  after  they  had  enlisted  they 
were  at  the  front  engaging  the  enemy. 
That  is  how  it  happened  that  Duryea’s 
Fifth  New  A’ork  Zouaves  on  June  10, 
1861,  participated  in  the  battle  of  Big- 
Bethel.  Agnus,  who  had  been  made  a 
sergeant,  and  whose  former  experience 
under  Garibaldi  in  Napoleon  Ill’s  war 
against  Austria  for  the  redemption  of 
Italy,  enabled  him  to  be  of  signal  ser¬ 
vice  to  the  officers  of  his  company,  won 
the  confidence  of  his  comrades  by  his 
bravery  under  fire.  It  was  while  the 
battle  was  still  on  that  Agnus  saved  the 
life  of  Captain  (later  Brigadier  Gen¬ 
eral)  Judson  Kilpatrick  and  was  pro¬ 
moted  to  the  grade  of  second  lieutenant 
for  his  gallantry. 

In  telling  one  of  his  experiences  on 
this  occasion  General  Agnus  said:  “The 
battle  had  been  in  progress  for  some 
t'me.  We  had  swept  forward  over  a 
big  open  field  and  had  been  driven  back 
by  the  enemy  to  the  woods  by  which 
it  was  bordered.  It  was  then  that  we 
discovered  that  Captain  Kilpatrick,  who 


GENERAL  FEUX  AGNUS 


had  charge  of  our  company,  was  miss¬ 
ing.  Some  one  reported  that  he  had 
been  wounded  and  at  that  moment  lay 
in  a  log  hut,  the  only  structure  within 
sweep  of  the  eye  in  any  direction,  situ¬ 
ated  in  the  field  we  had  just  left.  The 
soldiers  knew  Kilpatrick  would  fall  into 
the  enemy’s  hands  if  he  remained  there 
long  and  at  once  determined  to  rescue 
him  at  any  cost.  I  volunteered  to  make 
the  attempt  alone.  Although  the  bullets 
whizzed  by  me  as  I  made  my  way  across 
the  open  field  I  reached  the  log  cabin 
in  safety.  Kilpatrick,  who  was  lying 
on  the  floor,  was  mighty  glad  to  see  me 
and  expressed  surprise  that  the  rebels 
hadn’t  picked  me  off  in  crossing  the 
field. 

Rescuing  Kilpatrick 

“While  we  were  still  talking,  a  de¬ 
tachment  of  Confederates  advanced  to 
attack  the  hut  and  capture  the  inmates. 
We  could  see  them  through  the  cracks 
between  the  logs  forming  the  wall  of 
the  hut,  and  hear  the  chug  of  the  bullets 
as  they  hit  the  structure.  The  outlook 
was  not  very  cheerful.  What  could  we 
do  to  repel  their  assault? 

“Captain  Kilpatrick,  in  spite  of  the 
pain  he  was  suffering  from  his  wound, 
was  remarkably  cheerful.  Taking  a  gun 
and  propping  himself  against  a  table  he 
fired  at  one  of  the  Confederates  and . 
dropped  him  in  his  tracks.  Handing 
the  gun  back  to  me  with  a  request  that 
I  load  it,  he  took  my  gun  and  dropped 
another  rebel.  Kilpatrick  was  a  fine 
shot  and  every  time  he  fired  there  was 
one  less  in  the  attacking  party.  The 
frequency  of  the  shots  led  the  Con¬ 
federates  to  believe  that  the  hut  con¬ 
tained  too  many  Union  soldiers  to  be 
captured  by  their  detachment,  and  with¬ 
drew. 

Commusioned  «  Captain 

“Believing  they  would  soon  return 
with  reinforcements  and  realizing  that 
we  must  at  once  make  the  attempt  to 
escape,  I  took  Kilpatrick  upon  my  back 
and  started  across  the  field.  As  we  ap¬ 
proached  our  line  we  were  met  by  two 
of  our  own  soldiers  who  helped  us 
over  the  remaining  ground.  The  boys 
gave  us  a  hearty  cheer  on  our  arrival.” 

Young  Agnus  led  the  charge  at  Ash¬ 
land  Bridge,  he  was  in  the  dash  at  Han¬ 
over  Court  House,  and  participated  in 
the  storming  of  the  hills  in  the  vicinity 
of  Richmond.  At  the  battle  of  Gaines’ 
Mills  he  was  shot  through  the  right 
shoulder,  thus  fulfilling  the  second 
prophecy  of  the  fortune-teller.  The 
wound  was  so  serious  that  the  shoulder 
joint  had  to  be  amputated  to  save  his 
life.  While  recovering  from  his  injuries 
at  Baltimore  he  received  his  commis¬ 
sion  for  Captain  for  gallant  service  in 
the  field.  When  he  had  sufficiently  re¬ 
covered  his  strength  he  rejoined  his  old 
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regiment,  the  Duryea  Zouaves,  and  in 
the  next  few  months  took  part  in  many 
of  its  engagements  with  the  enemy. 

By  this  time  the  regiment  had  lost  so 
many  of  its  men  that  Captain  .•\gnus 
volunteered  to  go  to  New  York  and 
raise  another  regiment.  He  was  given 
a  leave  of  absence  and  in  a  short  time 
organized  the  165th  \ew  York,  or  2d 
Dur>-ea  Zouaves.  He  selected  the  color 
company  as  his  own  and  with  tlie  regi¬ 
ment  went  to  New  Orleans  and  Baton 
Rouge  where  it  garrisoned  those  cities. 
Agnus  was  again  wounded  at  the  siege 
of  Port  Hudson,  and  later,  while  check¬ 
ing  a  charge  at  Fayetteville,  received  a 
sabre  cut  across  the  wrist  during  a 
hand-to-hand  fight  with  a  Texas  caval¬ 
ryman.  While  the'  wound's  he  received 
weakened  his  bodily  strength  they  did 
not  weaken  his  fighting  spirit.  He  con¬ 
tinued  in  active  service,  being  promoted 
from  time  to  time,  until  he  resigned  at 
the  close  of  the  war  with  the  rank  of 
brigadier  general.  He  was  then  only  26 
years  old,  the  youngest  brigadier  gen¬ 
eral  in  the  Union  Army. 

Start*  with  Baltimore  American 

It  is  always  interesting  to  note,  in 
studying  the  lives  of  men  who  have 
achieved  success  in  any  line  of  activity, 
the  events  that  determined  their  choice 
of  a  career.  When  (ieneral  .\gnus  came 
to  the  United  States  in  1860  to  enter  the 
employ  of  Tiffany  &  Co.  as  a  chaser  and 
sculptor,  he  expected  to  follow  that  oc¬ 
cupation.  in  which  he  had  already  at¬ 
tracted  attention  by  his  unusual  skill, 
for  the  rest  of  his  days.  .And  yet  within 
a  short  time  after  he  resigned  from  the 
army  he  became  business  manager  of 
the  Baltimore  American.  What  led  him 
to  abandon  the  career  he  had  marked 
out  for  himself? 

.\fter  his  right  shoulder  had  been 
shattered  by  a  Confederate  bullet  at  the 
battle  of  Caines’  Mills,  June  10,  1862. 
Agnus  was  placed  with  other  wounded 
soUliers  on  board  a  steamer  and  taken 
to  Baltimore  for  medical  treatment. 
Among  the  loyal  supporters  of  the 
Union  cause  who  were  at  the  wharf 
when  the  steamer  arrived  to  render  such 
service  as  they  might  be  able,  were 
Charles  C.  and  Edington  Fulton,  of  the 
Baltimore  .American,  who  had  defied 
popular  sentiment  in  that  city  by  vigor¬ 
ously  advocating  the  principles  for 
which  the  Federal  troops  were  fighting. 
They  found  Lieutenant  .Agnus  lying 
prostrate  in  the  cabin  of  the  steamer. 
Their  hearts  were  touched  by  his  con¬ 
dition  and  Charles  C.  F'ulton  had  him 
taken  to  his  own  home,  where  he  was 
carefully  nursed  until  the  wound  in  his 
shoulder  had  healed.  Shortly  before 
the  war  came  to  an  end  .Agnus  returned 
to  Baltimore  and  married  his  gentle 
nurse.  Miss  .Annie  E.  F'ulton,  daughter 
of  Mr.  Fulton,  who  had  won  his  heart 
during  his  former  stay  in  the  Fulton 
home. 

A  Newspaper  of  Proud  Record 

General  .Agnus  on  returning  from  the 
army  was  appointed  assistant  assessor 
in  the  internal  revenue  service  in  Balti¬ 
more,  but  soon  resigned,  at  the  earnest 
solicitation  of  his  father-in-law,  to  en¬ 
ter  the  business  department  of  the 
American,  where  his  remarkable  busi¬ 
ness  capacity  at  once  became  apparent. 
In  1868  he  was  appointed  consul  at 
Londonderry,  Ireland,  and  was  con¬ 
firmed  by  the  Senate,  but  resigned  the 
position.  On  July  4,  the  following  year, 
he  became  business  manager  of  the 
.American.  Shortly  before  the  death  of 
Mr.  Fulton  in  1883.  the  latter,  recogniz¬ 
ing  General  .Agnus’  fitness  for  the  posi¬ 
tion  and  his  long  and  faithful  services, 
executed  a  deed  of  trust  making  him 
the  sole  manager  of  the  paper. 

The  publisher  of  no  .American  news¬ 


paper  has  had  reason  to  be  more  justly 
proud  of  the  history  of  the  daily  whose 
fortunes  he  has  directed  than  General 
.Agnus.  Established  .August  20.  1773,  by 
William  Goddard,  as  the  Maryland 
Journal  and  the  Baltimore  -Advertiser, 
the  name  of  which  was  later  changed  to 
the  Baltimore  .American,  the  paper  has, 
during  the  148  years  of  its  career,  occu¬ 
pied  a  foremost  place  among  the  rep¬ 
resentative  newspai)ers  of  the  country. 

In  its  enterprise  in  gathering  and  pre¬ 
senting  the  news,  in  its  advocacy  of  re¬ 
form  measures  both  local  and  national, 
in  its  loyalty  to  the  government  and  in 
its  discussion  of  the  great  questions  of 
the  hour  it  has  had  few’  superiors.  Four 
of  the  twelve  broad  columns  of  its  very 
first  issue  were  filled  with  advertise¬ 
ments.  a  remarkable  achievement  in  a 
(lay  when  comparatively  little  advertis¬ 
ing  w’as  being  printed  in  th;  newspapers. 
From  that  day  to  this  the  .American  has 
been  a  favorite  medium  of  national 
and  local  advertisers  for  reaching  the 
Maryland  public. 

No  newspaper  that  had  been  estab¬ 
lished  on  this  side  of  the  .Atlantic  during 


the  eighteenth  century  showed  greater 
enterprise  or  more  nearly  fulfilled  the 
best  ideals  of  journalism  than  this  pio¬ 
neer  pai>er.  Goddard  was  a  militant 
editor  and  patriot.  He  advocated  the 
resistance  of  the*  colonies  to  the  irritat¬ 
ing  encroachments  of  England  and  com¬ 
mended  the  Massachusetts  patriots  for 
throwing  overboard  in  Bo.ston  harbor  a 
cargo  of  tea.  His  attacks  upon  the  Eng¬ 
lish  government  gave  offense  to  the 
ministry  and  in  order  to  check  the  cir¬ 
culation  of  his  paper  it  placed  a  tax  of 
£52  for  its  diffusion  through  the  mails. 
This  led  to  the  establishment  of  the 
first  independent  post,  which  developed 
later  into  our  present  postal  system.  Mr. 
Goddard  originated  the  idea  and  was  the 
directing  force  in  carrying  it  through. 
He  is  regarded  as  “the  father  of  the 
American  Postal  System.’’ 

The  Maryland  Journal,  afterwards 


known  as  the  Baltimore  .American, 
showed  its  enterprise  in  getting  and 
printing  the  news  on  many  occasions. 
It  printed  the  inaugural  address  of 
Thomas  Jefferson  as  President  of  the 
United  States  the  next  day  after  it  was 
delivered,  an  unprecedented  feat  in  the 
journalism  of  the  day.  It  was  the  first 
newspaper  to  employ  stenographers  to 
report  the  daily  proceedings  of  Con¬ 
gress.  Mrs.  William  Goddard,  wife  of 
the  owner,  was  the  first  woman  to  be 
regularly  employed  on  an  .American 
newspaper. 

The  immortal  poem  "The  Star- 
Spangled  Banner,’’  written  by  Francis 
Scott  Key,  was  first  printed  in  the  Bal¬ 
timore  .American  in  1814.  It  was  put 
into  type  by  Samuel  Sands,  a  15-year- 
old  apprentice,  who  in  1890,  at  the  age 
of  91,  was  still  connected  with  the 
.American. 

In  1824  the  .American  gave  a  ten- 
column  report  of  the  reception  accorded 
to  l-afayette  on  his  final  visit  to  this 
country  that  year.  In  1844  it  received 
over  the  first  telegraph  line  to  be  estab¬ 
lished  in  this  country,  between  Washing¬ 


ton  and  Baltimore,  the  first  Congres¬ 
sional  rejKirt  ever  transmitted  by  wire. 
Charles  C.  F'ulton  became  part  owner 
and  editor  of  the  .American  in  1853,  and 
General  Agnus’  connection  with  it  be¬ 
gan  in  1865,  as  already  stated  earlier  in 
this  article. 

From  this  brief  outline  of  the  news¬ 
paper’s  history  it  will  be  seen  that  Gen¬ 
eral  .Agnus  had  reason  to  be  congratu¬ 
lated  upon  forming  a  business  connec¬ 
tion  with  such  an  important  publication 
He  found  his  new  duties  congenial  and 
singularly  interesting.  Much  to  his  own 
surprise  he  developed  business  ability  of 
a  high  order  and  later  on  when,  after 
the  death  of  Mr,  Fulton,  he  took  over 
the  editorial  direction  of  the  American, 
he  discovered  that  he  could  write  ar¬ 
ticles  that  the  Baltimore  public  liked  to 
read.  Since  then  and  up  to  the  day  Mr. 
Munsey  took  over  the  property,  few 


Statuette  made  of  bronze  by  Gen.  Agnus  in  1861,  and  exhibited  at  Tiffany  A  Co.,  New 
York.  It  depicts  a  bugler  of  the  Duryea  Zouaves^  sounding  the  charge.  This  uniform 
was  worn  by  the  5th  and  165th  New  York  Regiments  throughout  the  Civil  War, 


issues  of  the  paper  were  published 
did  not  contain  something  front  hiiaj 
Looking  back  over  the  years  that, 
passed.  General  Agnus,  during  th«iu, 
view  I  had  with  him  a  few  day,.' 
expressed  his  thankfulness  that  God? 
granted  him  length  of  days  ^ 
which  he  had  been  privileged  to  I 
in  the  development  of  Baltimore,  and 
making  the  American,  and  the  Star 
evening  newspaper,  which  he  estabh] 
in  1908,  highly  successful,  not  onlytJ 
mercially  but  morally,  political^ - 
socially.  Under  his  direction  theAiy* 
ican  became  one  of  the  foremost 
papers  of  the  day.  When  a  Repn(iiq| 
administration  is  in  the  ascendenq 
Washington,  the  .American  is  rega-- 
as  one  of  its  most  important  nr-.-, 
pieces.  Because  Baltimore  is  oohji 
liour’s  ride  from  tlie  national  capitiJ 
.American  has  quite  a  large  circnli 
among  the  members  of  Congress 
governmental  officeholders  and  es 
tives. 


Alway*  Close  to  White  Hooit 

Because  of  the  close  relationship -J 
Fas  always  existed  between  General y 
nus  and  the  White  House  he  has:-] 
quently  been  urged  to  accept  high 
pointments  at  the  hands  of  the  sev 
Presidents  who  have  occupied  it  (s 
inet  positions  and  ambassadorships 
been  offered  him  but  politely  declined! 
the  ground  that  he  could  .serve  the» 
ministration  best  by  remaining  at  s 
post  as.  editor  of  the  -American, 

When  asked  by  James  G.  Blaine  ati 
request  of  President  Harrison,  aitei? 
had  declined  the  war  portfolio,  'll' 
Agnus,  what  C.AN  we  do  for  yon; 
there  anything  you  DO  want?’’  Gev- 
.\gnus  replied,  “Yes.  Your  re»r 
while  I  live,  and  the  flag  halt-E’ 
when  I  die.’’  President  McKinley  ■ 
iseatcdly  urged  him  to  become  Mn'- 
to  Russia  and  when  he  firmly  decl 
the  place,  appointed  Charles  Eir.' 
Smith  of  the  Philadelphia  Press, 
(ieneral  .Agnus  had  rocommended. 
only  position  of  ntitional  prefers] 
Gen.  .Agnus  ever  accepted,  except 
petual  delegate-at-large  at  all  nat 
Republican  conventions,  was  the  cte| 
manship  of  the  Chesapeake  and  [!■; 
ware  Commission,  to  which  he  was^. 
pointed  by  President  Theodore  R  ; 
velt.  It  was  because  of  his  very  r* 
interest  in  the  canal  project  which  - 
regarded  as  having  an  important  lies'! 
upon  the  future  of  Baltimore,  that’ 
consented  to  take  the  position. 

Tragedy  of  Hi*  Life 

“One  of  the  tragedies  of  my  hit 
said  General  .Agnus,  “was  the  destr. 
tion  of  the  building  and  entire  plant 
the  .Americiin  in  the  great  fire  of  Ft 
ruary  8  and  9.  1904.  The  buiH'. 
which  was  erected  in  1875,  was  om 
the  finest  in  the  city  and  the  newsps;; 
equipment  was  the  best  to  be  found 
the  South.  Although  staggered  by ; 
blo'w  I  soon  got  my  wind  and  went' 
work.  Frank  .A.  Munsey,  then  owner 
the  Washington  Times,  offered  me  " 
use  of  the  facilities  of  his  plant  and: 
eighteen  days  the  .American  was  set; 
and  printed  in  that  office,  and  the  col* 
shipi>ed  to  Baltimore  for  distribution 
the  usual  time  in  the  morning.  ^ 
when  after  we  had  secured  prints* 
facilities  in  Baltimore  I  asked  It 
.Munsey  to  send  me  a  bill  he  wrote 
that  I  owed  him  nothing! 

“The  great  fire  had  swept  awayaD* 
business  property.  If  I  had  sold  ev(t!j 
thing  I  had  left  I  could  not  have 
more  than  $35,000  or  $40,000,  a  wbv; 
inadequate  amount  to  erect 
building  and  install  a  new  printing  pl*-' 
Where  could  I  get  the  money  I  ne<^ 
to  .  rehabilitate  the  .American?  '■'j 
{Continued  on  page  30) 
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■trade  commission  asked  to  reopen 

■  PAPER  PRICE  INVESTIGATION 

Unfair  Practices  and  Dropping  of  Spot  Below  Contract  Level 
Rouses  Senator  Harris — Publishers  Watch  Tariff 
Hearings,  Feb.  5-7 

(.special  to  Editor  &  Publisher) 

ffASHI^'GTON.  D.  C. — High  newsprint  concerns  held  about  70  per  cent  of  the 
prices,  despite  the  fact  that  there  is  tonnage  on  hand  at  the  end  of  the 
shortage,  have  again  turned  the  atten-  month, 
ion  of  Congress  toward  the  paper  in-  Domestic  consumption  of  standard 
instry  and  Senator  Harris  this  week  newsprint  hy  metropolitan  dailies  using 
the  Senate  introduced  a  re.solution  from  S00,(X)0  to  750,000  tons  annually 
touesting  the  Federal  Trade  Commis-  for  December,  1920,  compared  with  De¬ 
ion  to  inquire  into  the  price  of  print  cemher,  1919,  shows  that  consumption 

’  r  during  1920  and  to  ascertain  for  the  month  in  both  years  was  ap- 

diether  or  not  the  newspapers  of  the  proximately  the  same  and  increased 
United  States  are  being  subjected  to  slightly  more  than  23  per  cent  for  De- 

infair  practices  in  the  sale  of  print  cember,  1920,  over  December,  1918. 

The  weighted  average  price  of  con- 
the  tract  deliveries  from  United  States 
mills  to  publishers  during  December, 
f.o.b.  mill  in  carloads  for  standard  roll 
news  was  $5,969  per  hundredweight, 
which  the  paper  manufacturers  reserved  The  weighted  average  contract  prices 
the  right  to  fix  their  own  prices  subject  based  on  deliveries  from  Canadian  mills 
to  quarterly  adjustment.  He  also  re-  was  $5,770  for  the  month.  The  average 
ferred  to  the  fact  that  white  paper  is  spot  price  was  $7,854. 
now  being  offered  on  the  spot  market 
at  lower  prices  than  now  prevail  on  con- 
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U.  S.  PAPER  PRODUCT  GAIN  4% 


aper.  .  .  , 

Senator  Harris  explained  to 
Senate  that  newspapers  in  contracting 
for  their  1921  print  paper  requirements 
were  forced  to  enter  agreements 


tracts  for  the  first  quarter,  which  aver¬ 
age  $130  a  ton  for  the  product  of  the 
larger  companies. 

He  declared  he  was  anxious  to  ascer- 
in  why  high  prices  continue  to  be 
charged  for  pai>er,  when  “all  other 
prices  of  manufactured  articles  have 
offered  big  declines.” 


,SEE  3.50  PAPER  THIS  YEAR 


Texas  Dailies  Encouraged  by  Better 
Labor  and  Business  Conditions 

(Special  to  Editor  &  Publisher.) 

Fort  Worth,  Tex. — The  Texas  Daily 
Press  League  met  here  last  week  for 
discussion  of  questions  of  interest  to 
.Meanwhile,  publishers  are  keeping  daily  newspapers  in  Texas.  The  meet- 
sharp  eyes  on  pending  tariff  legislation,  ing  was  informal  and  took  the  form  of 
and  representatives  of  the  American  round-table  discussions,  which  were  pre- 
Xewspaper  Publishers  Association,  the  sided  over  hy  President  W.  E.  Edwards, 
Publishers  Buying  Corporation,  and  of  Denton.  Labor  conditions,  the  busi- 
other  bodies,  are  expected  to  be  in  ness  outlook,  paper  supply  and  price,  ad- 
Washington  on  February  5,  6  and  7,  vertising  problems,  circulation  problems, 
when  committee  hearings  are  expected  and  advantage  of  membership  in  the 
on  the  question  of  tariffs  on  imported  league  were  chiefly  discussed, 
print  paper.  The?  publishers  will  oppose  J.  H.  Allison  of  the  Fort  Worth  Rec- 
the  imposition  of  any  duty  beyond  that  ord  intimated  that  the  price  of  newsprint 
which  now  exists,  taxing  imported  pa-  paper  should  drop  to  3J4  or  4^/2  cents  a 
per  valued  at  over  8  cents  a  pound.  pound  by  the  end  of  1921.  Improvement 
United  States  paper  mills  produced  in  labor  conditions  was  universally  re- 
124,857  tons  of  print  paper  of  all  kinds  ported.  .■X  brighter  business  outlook, 
and  111,038  tons  of  standard  newsprint  with  prospects  for  better  advertising 
during  December,  according  to  the  business  was  also  indicated  by  expres- 
Federal  Trade  Commission  statistics,  sions  of  those  who  spoke.  Robert  E. 
issued  this  week.  This  is  an  increase  ^rd.  New  York  advertising  man,  dis- 

of  10  per  cent  over  the  average  produc-  cussed  the  national  advertising  field  and 

lion  of  standard  newsprint  for  the  years  declared  that  there  were  signs  of  im- 
1917,  1918  and  1919.  The  increase  for  provement  everywhere.  Otto  S.  Bruck 
December,  1920,  over  December,  1919,  of  the  Dallas  Advertising  League  spoke 
was  about  6  per  cent.  Mill  stocks  of  on  truth  in  advertising  and  discussed  the 
standard  newsprint  increased  from  steps  Texas  advertising  men  had  taken 
16,599  tons  at  the  end  of  November  to  to  purify  advertising  in  general. 

19,573  tons  on  December  31.  - 

Imports  and  exports  of  non-dutiable  pq.  Y.  Timet  Club  Entertains 

print  paper  for  the  month  of  November,  j^e  New  York  Times  Club  enter- 

1920,  as  compared  with  November.  1919,  ^  26. 

were  as  follows : 


Spanish  River  Man  Elected  by  Canadian 
Manufacturers 

(Special  to  Editor  &  Publisher) 

Montre.vl. — Percy  B.  Wilson,  vice- 
president  and  general  manager  of  the 
Spanish  River  Pulp  &  Paper  Mills,  Ltd., 
Sault  Ste.  Marie,  Ont.,  was  elected 
president,  and  George  M.  McKee,  gen¬ 
eral  manager  of  the  Donnacona  Paper 
Company,  Ltd.,  Donnacona,  Que.,  vice- 
president  of  the  Canadian  Pulp  and 
Paper  Association  at  its  annual  meeting 
here  last  week. 

Reviewing  the  events  of  the  year  in 
the  industry,  George  Chahoon,  Jr.,  re¬ 
tiring  president,  declared  that  amicable 
relations  had  been  restored  between  the 
publishers  and  the  news  print  manufac¬ 
turers.  He  said  that  some  of  the  more 
representative  publishers  have,  since  end¬ 
ing  of  Government  control  of  the  indus¬ 
try,  declared  that  the  control  had  worked 
out  to  the  economic  disadvantage  of 
those  whom  it  was  designed  to  serve 
and  that  the  newspaper  industry  of  Can¬ 
ada  would  have  been  in  a  stronger  posi¬ 
tion  today  had  the  laws  of  trade  been 
permitted  to  take  their  natural  course. 

President  Chahoon  also  declared  that 
the  failure  of  the  Underwood  resolution 
in  the  United  States  was  viewed  with 
satisfaction  by  the  industry,  inasmuch  as 
its  success  would  have  been  regarded  as 
detrimental  alike  to  Canada  and  the 
paper  industry. 


C.  B.  DRAKE  IN  NEW  POST 


Canadian  Mills  Bring  Continental  1920 
Gain  Up  to  6  Percent 

The  44  companies  reporting  to  the 
Newsprint  Service  Bureau  produced 
176,328  tons  and  shipped  169,514  tons 
during  December.  Production  exceeded 
shipments  by  6.814  tons.  Production 
figures  include  2,509  tons  of  hanging,  of 
which  834-  tons  were  made  in  Canada. 

The  average  daily  production  of  news¬ 
print  paper  by  the  mills  reporting  for 
December,  amounted  to  96.9  per  cent  of 
the  average  daily  output  during  the  three 
months  of  greatest  production  in  1919, 
the  low  production  being  due  to  Christ¬ 
mas  shutdowns. 

Production  by  the  United  States  re¬ 
porting  mills  during  the  entire  year  1920 
was  48,986  tons  or  nearly  4  per  cent 
greater  than  during  the  same  period  in 
1919.  Production  by  the  Canadian  mills 
during  this  period  was  75,709  tons  or 
9  per  cent  greater  than  during  the  same 
period  in  1919.  This  made  total  pro¬ 
duction  by  the  44  reporting  companies 
124,695  tons  or  6  per  cent  more  for  the 
twelve  months  of  1920  than  during  1919. 

Stocks  during  December  increased 
3,205  tons  at  United  States  mill  points 
and  3,539  tons  at' Canadian  points.  Total 
stocks  at  all  reporting  mills  amounted  to 
6,744  tons  more  on  December  31  than  on 
November  30.  The  total  of  28,646  tons 
on  hand  December  31  amounted  to  about 
4  days’  production. 

United  States  Mills 


Joins  National  Accounting  Company 

as  Vice-President  and  Sales  Chief 

Charles  B.  Drake,  formerly  vice-presi¬ 
dent  of  Sherman  &  .\ssociates.  New 
York,  is  now  vice-president  and  director 
of  sales  of  the  National  .\ccounting 
Company.  Mr.  Drake  has  had  consid¬ 
erable  experience  in  the  advertising  field, 
having  been  advertising  manager  of  sev¬ 
eral  drug  publications  and  for  a  time 
was  connected  with  a  prominent  adver¬ 
tising  agency. 

The  National  .\ccounting  Company 
specializes  in  industrial  engineering  and 
analytical  accountancy.  Besides  making 
audits,  conducting  accounting  investiga¬ 
tions  and  installing  accounting  systems, 
it  devises  cost  systems. 


Nov.  1920 

Nov.  1919 
Net  Tons 

lmiK)rts  of 

Newsprint  (total) . . . . 

.  61.248 

59,266 

trom  Canada . 

.  52.3.17 

59.266 

From  (»ermany  . 

.  4.059 

From  Sweden  . 

.  2,920 

from  Norway  .  .  . 

1.472 

txports  of 

Newsprint  (total),... 

.  5,597 

6.096 

lo  Argentina . 

.  3.417 

2.449 

To  Cuba  . . 

861 

1,226 

To  Braiil  . 

169 

38 

To  Chile  . 

155 

41 

To  Dutch  East  Indies 

204 

lo  Philippine  Islands 

137 

356 

lo  Other  Countries  . 

654 

1,986 

Publishers’  stocks 

increased  10,128 

tons  to  198.927  tons  during  December. 
The  average  daily  tonnage  used  during 
December  was  104  tons  less  than  the 
November  average.  Publishers’  stocks 
wd  tonnage  in  transit  37,930  tons,  on 
December  31  represented  slightly  more 
than  37  days’  supply  at  the"  existing  rate 
of  consumption.  Eighty-five  publishing 


NEWSPRINT  MAKERS’  CONFESSION 

5  Cents  Is  Enough 

IT  i*  stated  that  even  if  the  present  rate  of  newsprint  drops  from  $130 
per  ton  to  $100  after  April  1  next,  that  Canadisui  mills  will  be  pro¬ 
ducing  at  an  excellent  profit.  During  the  early  part  of  1920  the  price 
received  by  most  of  them  was  considerably  less  than  $100  a  ton,  and 
yet  the  profits  ran  above  those  of  any  preceding  year.  All  the  produc¬ 
tion  manufactured  is  being  consumed,  but  with  the  drop  in  the  price 
of  ground  wood  pulp  and  the  general  trend  of  quotations  in  other  lines 
of  paper,  it  is  noC  felt  that  the  present  newsprint  level  will  be  kept  up. 
There  is  little  fear,  however,  of  the  figure  going  below  $100  a  ton  during 
1921.  The  industry  in  Canada  is  pretty  well  stabilix^  at  the  present 
time,  and  practically  no  Canadian  newsprint  is  sold  to  jobbers,  while  the 
mills  know  exactly  the  requirements  of  their  business  from  month  to 
month  and  do  not  stand  to  lose,  as  do  most  industries,  by  a  deprecia¬ 
tion  of  their  inventories. — The  Paper  Mill,  January  15,  1921. 


Making  Pulp  in  Port  Arthur 

Toronto. — The  mill  of  the  Kaminis- 
tiquia  Pulp  &  Paper  Company,  at  Port 
Arthur,  has  been  completed.  Power 
has  been  turned  on  and  the  production 
of  woodpulp  commenced  January  24. 


Produc- 

Ship- 

Total 
Stocks 
on  Hand  at 

tion 

ments 

all  Points 

1920— 

Tanuary  . . . 

.  109,887 

108,556 

13,071 

February 

96,138 

87,728 

21,636 

March  .... 

107,368 

105,884 

23,319 

April  . 

.  104,746 

110,482 

17,541 

May  . 

.  107,637 

105.883 

18,051 

June  . 

.  107,481 

106,243 

19,260 

July  . 

.  105,245 

106,689 

17,820 

August 

.  106,128 

103,878 

20,131 

September  . 

99,951 

100,291 

19,891 

October  . . . 

.  103,632 

106,190 

17,324 

November  . 

.  103,864 

106,855 

14,324 

December 

.  103,322 

100,117 

17,529 

13  Months. 

.1,255,399 

1,248,796 

1919— 

12  Months. 

.1,206,413 

1,213,018 

11,811 

Canadian 

Mills 

1920— 

January  . . 

.  72,909 

71,652 

9,664 

February  . 

65,587 

64,671 

10,119 

March  .... 

77,484 

76,672 

10,861 

April  .... 

.  75,758 

75,062 

11,484 

May  . 

76,196 

73,041 

14,471 

June . 

75,578 

74,423 

15,370 

July  . 

75,313 

81,071 

9,500 

August  . . . 

75,216 

74,962 

9,702 

September 

72.693 

74,201 

8,145 

October  . . 

.  72,437 

70,254 

10,237  • 

November 

.  71,038 

73,593 

7,578 

December 

.  73,006 

69,397 

11,117 

12  Months 

.  883,215 

878.999 

1919— 

12  Months 

.  807,506 

813,722 

8,482 

United 

States  and 

Canadian 

Mills 

Lewiston  Mill  Nears  Completion 

Buffalo. — The  Lewiston  (N.  Y.)  mill 
of  the  Riverside  Paper  &  Pulp  Com¬ 
pany  of  Rochester  is  practically  com¬ 
pleted  and  will  soon  begin  the  production 
of  paper.  Pulp  is  now’  being  delivered. 


January  ... 

182,796 

180,208 

22,735 

February  . . 

161,725 

152,399 

31,755 

March  .... 

184,852 

182,556 

34,180 

April  . 

180,504 

185,544 

29,025 

May  . 

183,833 

178,924 

32,522 

June  . 

183.059 

180,666 

34,630 

July  . 

180,558 

187,760 

27,320 

August  .... 

181.344 

178,840 

29,833 

September  . 

172.644 

174,492 

28,036 

October  .... 

176,069 

176.444 

27,561 

November  . 

174,902 

180,448 

21,902 

December  . , 

176,328 

169.514 

28,646 

12  Months. 

.2,138,614 

2,127,795 

1919— 

12  Months.  .2,013,919 

2,026,740 

20,293 

New  Mill  for  British  Columbia 

Toronto. — A  new  pulp  and  paper  com¬ 
pany  in  which  Winnipeg  capitalists  are 
interested  has  been  incorporated  in  Brit¬ 
ish  Columbia,  under  the  name  of  the 
Harrison  Lumber  &  Pulp  Company,  with 
a  capital  of  $15,000,000.  'Fhe  new  pulp 
mill  will  be  erected  adjacent  to  the  com¬ 
pany’s  lumber  mill  at  the  mouth  of  the 
Harrison  River  and  will  have  a  capacity 
of  60  tons  of  pulp  daily.  The  principals 
of  the  company  are  Sir  Douglas  Cam¬ 
eron  and  the  Rat  Portage  Lumber  Com- 
;)any.  - 

RiorcUn  Pap«r  Plant  Closed 

Buffalo.— fhe  plant  of  the  Riordan 
Pulp  &  Paper  Company  at  Merriton, 
Out.,  has  closed  for  an  indefinite  period. 
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HEARST  PAPER  CHIEFS 
MEET  IN  NEW  YORK 


Publishers,  Managing  Editors,  Adrer- 
tising  and  Circulation  Executives 
in  Four-Day  Joint  and  Indi¬ 
vidual  Sessions 


Problems  of  tbe  Hearst  organization 
kept  seventy  men,  representing  10  news¬ 
papers,  busy  seven  hours  a  day  for  four 
days  this  week  at  the  third  semi-annual 
conference  of  the  Hearst  newspaper 
executives  at  the?  Waldorf-Astoria,  in 
New  York,  at  an  expense  in  salaries 
alone,  estimated  by  one  of  those  present, 
to  he  about  $500  an  hour.  The  con- 
fereei!  were  divided  into  four  groups, 
publishers,  managing  editors,  advertis¬ 
ing  man.agers  and  circulation  managers, 
each  of  which  met  independently  one 
day  and  jointly  with  the  general  as¬ 
sembly  on  the  other  three  days. 

No  representative  was  present  from 
the  .Atlanta  Georgian  and  Hearst’s  Sun¬ 
day  American,  which  is  moving  into  a 
new  building. 

Fundamentals  of  newspaper-making 
applied  to  big-city  journalism  packed 
the  long  program,  which  would  have 
done  credit  to  a  joint  meeting  of  the 
A.  N.  P.  A.,  the  International  Circula¬ 
tion  Managers,  several  departments  of 
the  A.  A.  C.  W.,  and  a  composite  edi¬ 
torial  conference. 

Addresses  were  made  at  the  first 
day’s  luncheon  by  William  Randolph 
Hearst  and  Arthur  Brisbane  and  by 
Bradford  Merrill  at  the  Thursday 
luncheon. 

Mr.  Hear.st  in  his  address  warned  the 
members  not  to  be  disturbed  by  any 
pessimistic  talk  they  might  hear,  that 
while  conditions  at  present  were  not  as 
favorable  as  they  had  been,  they  would 
improve  as  soon  as  the  period  of  re¬ 
adjustment  through  which  we  are  now 
passing  is  over,  which  would  not  be 
long.  The  Hearst  newspapers  had 
shown  an  increase  in  circulation  and  in 
advertising  revenue  from  year  to  year 
and  there  was  no  reason  why  the  record 
of  1921  should  not  be  better  than  that 
of  1920.  He  urged  his  executives  to  be 
more  progressive  and  aggressive  than 
last  year.  If  they  were,  and  they- main¬ 
tained  the  high  ideals  to  which  the  sev¬ 
eral  newspapers  were  committed,  there 
could  be  no  doubt  as  to  the  character 
of  the  record  that  would  be  made  in 
1921. 

The  chairman  of  the  several  sessions 
was  Edgar  D.  Shaw. 

Those  present  included : 

New  York  .-Kmerican :  D.  Fitzgibbon, 
H.  M.  Roberts.  M.  Berkowitz,  J.  D. 
Bannon,  W.  A.  Thayer. 

New  York  Journal :  J.  C.  Dayton. 
F.  N.  Callender,  F.  B.  Trimm,  J.  R. 
Hastings. 

Chicago  Herald-Examiner:  J.  A. 
Dickson,  A.  G.  Williams,  Walter 
Howey. 

Oiicago  .\merican:  Herman  Black, 
M.  C.  Meigs.  J.  N.  Eisailord,  W.  A. 
Curley. 

San  Francisco  Examiner:  C.  S. 
Stanton,  J.  A.  Callahan,  A.  E.  Craw¬ 
ford,  E.  D.  Coblentz. 

Los  .Xngeles  Examiner :  E.  M. 
Swasey,  R.  J.  Corrigan,  F.  W.  Eld- 
ridge. 

Boston  .American :  E.  A.  Westfall. 
C.  H.  Tobey,  E.  M.  McSweency,  R.  C. 
McCabe. 

Boston  Advertiser:  John  D.  Bogart, 
M.  C.  Priest,  Lewis  Taplinger. 

Milwaukee  Wisconsin  News:  M.  L. 
Annenberg,  Max  Fenske,  H.  S.  Can- 
field. 

Washington  Times :  A.  T.  Macdon¬ 
ald.  E.  C.  Rogers.  M.  E.  Zepp,  A.  C. 
Marks. 


Executive  Staff :  J.  A.  Moore,  H.  E. 
Murray,  W.  G.  Bryan,  E.  D.  Shaw, 
Bradford  Merrill,  Arthur  Brisbane, 
John  MacMahon. 

Present  as  representatives  of  the 
allied  organizations  were:  Marlen  E. 
Pew,  International  News  Service;  M. 
Koenigsberg,  International  Features 
Syndicate ;  G.  T.  Hargreaves,  Univer¬ 
sal  Service ;  A.  Silverstone,  motion  pic¬ 
ture  enterprises. 


LIGGETT  SEES  NO  CAUSE 
FOR  PESSIMISM 


HEARST  BUYS  SEATTLE  “P.-I.’ 


Long  Negotiation*  End  with  Addition 
of  12th  Daily  to  Publisher’*  List 


William  Randolph  Hearst  has  pur¬ 
chased  the  Seattle  Post-Intelligencer 
late  this  week.  Editor  &  Publisher 
learned,  having  completed  negotiations 
which  have  been  in  progress  for  several 
months,  as  recently  noted.  News  of  the 
purchase  of  the  old  Pacific  Coast  daily 
was  confirmed  by  members  of  the  ex¬ 
ecutive  staff  of  the  Hearst  newspapers, 
who  stated  that  details  were  not  ready 
for  publication.  Mr.  Hearst  now  owns 
12  newspapers  in  American  cities. 


Nettleton  Denie*  Sale 

{Special  to  Editor  &  Publisher) 
Seattle,  Wash.,  January  27. — Clark 
Nettleton,  publisher  of  the  Seattle 
Post-Intelligencer,  today  denied  em¬ 
phatically  reports  published  here  that 
William  Randolph  Hearst  had  pur¬ 
chased  the  Post-Intelligencer. 


Waldo  with  Hear*t’*  Magazine 

Richard  H.  Waldo,  formerly  business 
manager  of  Good  Housekeeping,  gen¬ 
eral  manager  of  the  New  York  Tribune, 
and  who  during  the  war  organized  the 
Stars  &  Stripes  for  the  A.  E.  F.  abroad, 
will  on  February  1  become  publisher  of 
Hearst’s  Magazine. 


Albany  Corre*pondent*  Organize 


Albany,  N.  Y. — The  Legi.slative  Cor¬ 
respondents’  Association  at  its  annual 
meeting  Wednesday  elected  officers  as 
follows:  President,  Harold  P.  Jarvis. 
Buffalo  Courier ;  first  vice-president, 
George  M.  \'an  Slyke,  New  York  Her¬ 
ald  ;  second  vice-president,  John  M. 
Francis.  Troy  Times;  secretary,  H.  J. 
.\damson.  New  York  Evening  Post; 
treasurer,  .Alfred  H.  Hirchhofer,  Buf¬ 
falo  News ;  directors,  Tilden  Lynch. 
New  York  T ribune.  chairman ;  George 
D.  Morri.s,  New  York  Evening  Tele¬ 
gram  ;  W.  Axel  Warn.  New  York 
Times;  Charles  S.  Hand,  New  York 
World :  J.  E.  Watson,  New  York  .Amer¬ 
ican  ;  Joseph  J.  Early,  Brooklyn  Stand¬ 
ard  Union ;  Walter  S.  Green,  Rochester 
Times-Union  and  Jerome  L.  Smith, 
Albany  Knickerbocker  Press. 


Conning  Tower  “Contrib*”  Dine 


“Contribs’’  to  the  Conning  Tower  of 
the  New  York  Tribune  held  their  an¬ 
nual  dinner  January  26  at  the  Waldorf- 
•Astoria  .According  to  his  custom 
Franklin  P.  Adams,  “boss”  of  the  Tower, 
was  absent.  Deems  Taylor  was  the 
toastmaster,  and  among  the  guests 
were:  Edna  Ferber,  Zona  Gale,  Caro¬ 
lyn  W’ells,  Neysa  McMein,  Ruth  Hale, 
■Alice  Hegan  Rice.  Virginia  Rice,  Brock 
Pemberton,  James  Forbes,  Heywood 
Broun,  Alexander  Woolcott,  Marc 
Connolly.  Kenneth  MacGowan,  George 
S.  Kaufman,  Cale  Young  Rice,  Rollin 
Kirby.  Henry  Sydnor  Harrison  and 
lohn  Peter  Toohev. 


Moffat-Pierce  Wedding 

Edward  S.  Moffat,  advertising  man¬ 
ager  of  the  Universal  Film  Manufac¬ 
turing  Company,  and  Miss  Emma  Kel¬ 
logg  Pierce,  of  Cranford,  N.  J..  were 
married  January  22  in  New  York. 


Urge*  Adverti*ing  Men  to  Talk  Fact*, 
Not  Theorie*  and  Rumor*,  A* 
Be*ide.  Antidote  for  De- 
pre**ion 


No  better  analysis  of  business  condi¬ 
tions  prevailing,  both  during  and  after 
the  war,  and  no  more  cheerful  a  mes¬ 
sage  has  recently  lieen  presented  to  any 
body  of  advertising  men  in  New  York 
than  that  delivered  by  Louis  K.  Liggett, 
president  of  the  United  Drug  Company, 
before  tlie  430  members  and  guests  of 
tbe  New  York  Council  of  the  .American 
•Association  of  .Advertising  .Agencies  at 
luncheon  in  the  Hotel  Mc.Alpin  on  Jan¬ 
uary  14.  Air.  Liggett  began  by  saying 
that  he  had  heard  more  pessimism  dur¬ 
ing  the  brief  time  he  liad  been  in  New 
A'ork  than  during  all  the  time  lie  had 
been  traveling  aliout  the  country.  .Any 
one  would  tliink  after  listening  to  the 
tales  of  woe  and  gloomy  forebodings 
current  in  this  town  that  everything  was 
going  to  pot.  Such  was  not  tlie  case, 
however,  he  said,  and  then  proceeded  to 
give  his  reasons. 

“People  forget  what  happened  yester¬ 
day  and  last  year.”  contijuied  Mr.  Lig¬ 
gett.  "The  present  depression  in  busi¬ 
ness  does  not  begin  to  compare  now,  and 
never  will,  with  that  of  1914  after  wai 
had  lieeii  declared.  Do  you  remcmlier 
what  happened  then?  How  manufac¬ 
turers  shut  down  their  factories,  how 
retailers  stopped  buying,  and  how  tlie 
bottom  dropped  out  of  all  kinds  of  mer¬ 
chandising.  and  the  Stock  Exchange 
(piit  business?  September  following  tlie 
outbreak  of  the  war  put  the  fear  of  God 
into  men’s  hearts.  The  future  indeed 
looked  black. 

“But  early  in  January  the  manufac¬ 
turers  began  to  receive  orders  for 
goods.  The  small  stocks  held  by  re¬ 
tailers  had  been  exhausted  and  they 
needed  more  merchandise.  By  and  by, 
such  was  the  demands  of  their  custom¬ 
ers  that  they  couldn't  wait  for  the  mails 
to  carry  their  orders  so  they  sent  them 
by  telegraph.  The  manufacturers 
opened  their  factories  and  put  every 
man  back  to  work.  Some  of  them  ran 
two  shifts  in  their  efforts  to  fill  orders. 
Then  followed  the  difficulty  of  obtain¬ 
ing  raw  materials,  and  the  delays  in 
transportation.  The  railroads  were 
choked  with  freight.  The  shortage  in 
cars  and  the  great  congestion  that  pre¬ 
vailed  at  all  terminals  precipitated  all 
kinds  of  trouble.  Merchants  were 
afraid  they  would  be  unable  later  on  to 
secure  an  adequate  supply  of  merchan¬ 
dise  and  sent  duplicate  orders  to  the 
manufacturers,  apparently  forgetting 
that  they  already  had  heavy  consign¬ 
ments  coming  to  them  on  the'  railroads 
but  that  had  not  been  delivered. 

"My  own  company  had  between  $4.- 
OOO.OtiO  and  $5,000,000  worth  of  goods 
in  transit  at  one  time.  Today  we  do  not 
have  more  than  $500,000. 

■‘.And  now  we  are  passing  through  the 
readjustment  period,  which  began  last 
September.  Alamifactnrers  have  on 
hand  great  stocks  of  merchandise  that 
must  be  marketed  at  a  loss  because  of 
diminished  demand  and  the  lower  cost 
of  raw  materials  and  to  a  limited  de¬ 
gree  of  labor. 

"The  retailer  represents  the  neck  of 
the  bottle.  Back,  of  him  is  the  manu¬ 
facturer.  The  How  of  the  latter’s  pro¬ 
ducts  is  through  the  neck  of  the  bottle, 
and  if  the  retailer  stops  buying  the  man¬ 
ufacturer  must  shut  up  his  factory  and 
discharge  his  men. 

“When  the  public  stopped  buying  last 
•year  the  merchants  were  carrying  larger 
stocks  of  goods  than  in  1914  when  the 
war  started.  They  have  got  to  get  rid 


of  them,  but  at  a  loss,  liefore  tKf, 
purchase  fresh  stocks  of  goods« 
lower  prices  that  now  prevail.  ' 
manufacturers,  during  the  last 
months  have  been  .selling  their  i- 
products  at  from  30  to  40  per  cnt'.' 
duction.  The  cotton,  woolen  andk 
manufacturers  have  about  comping, 
readjustment  of  their  business  to- 
conditions. 

".As  our  country  was  never  in  a  - 
prosperous  condition  that  it  is  today 
there  was  never  so  much  money  ij 
savings  banks  as  at  present,  the  pr-. 
of  depression  now  prev.ailing 
last  long.  It  took  six  months  in  •; 
for  us  to  get  back  on  oiir  feet  after- 
shock  of  .August  2.  It  may  take 
eight  months  from  last  September fc- 
quidate  tbe  stocks  now  in  the  haii4 
the  manufacturers  and  retaileri  ; 
next  May.  and  possibly  before  then.- 
will  have  been  accomplished.  "• 
business  will  again  be  on  the  up;.- 
factories  will  be  working  on  full  ■■ 
and  employment  will  be  found  f« 
who  want  to  work.  This  is  no  time 
talk  iiessimism.  Every  one  of 
ought  to  be  an  optimist,  and  p--: 
optimism  to  all  wbo  will  listen  to 
Talk  f.-icts,  not  theories,  or  ruraon' 


s 


FIELD  SECRETARY  IN  ARKANSAS 


R.  W.  Hankin*,  Typothetae  Ex 
Will  Standardize  Accounting  Syria 


I 


(By  Tclcpraph  to  ?;ditor  &  PrBLuri|lj| 

Little  Rock,  .Ark.,  Jan.  24.-'“ 
W.  Hankins,  secretary  of  the  .\ 
Typothetae,  was  elected  field 
tary  of  the  .Arkan.sas  Press  .As 
at  its  mid-winter  meeting  here  S 
Mr.  Hankins,  assisted  by  a  com 
five,  will  organize  printing  inte 
.Arkansas,  establishing  a  unifo 
sy.stem  upon  request.  Plans  for  i 
club  house  to  be  erected  immed 
Glenwood-on-the-Caddo  were  p 
the  hands  of  Graham  Burnham, 
erintendent  of  construction  and 
ing  committee  of  seven.  Mr. 
recently  donated  3,000  acres  at  G 
as  a  club  site,  on  which  it  is  pr 
erect  a  club  house  modeled  after 
di.se  Inn’’  in  Tacoma,  AV’ash. 

The  organization  endorsed  t 
bill  now  (lending  to  relieve  editorl 
responsibility  of  deceptive  advert 
published  in  good  faith.  Will  W 
Grey  Eagle,  Alinn.,  president  of 
tional  Editorial  .Association,  and  t 
Forte  of  the  Forte  Publishing  CosA 
Salt  I.ake  City,  were  guests  of  the 
vention.  The  annual  meeting  of 
Press  .Association  will  be  held  at 
Springs  in  June. 


V 


A.  P.  Executive  Committee  Met 


The  executive  committee  of  the 
sociated  Press  met  January  26^61’ 
act  routine  business.  Those  prK 
were :  Frank  B.  Noyes,  Washing 
Star  president :  Charles  Hopkins  Cb" 
Hartford  Courant :  Col.  C.  A.  Ro* 
Pittsburgh  Dispatch ;  .Adolph  S.  0?' 
New  York  Times ;  John  R.  Ratk« 
Providence  Journal ;  Melville  E.  SW 
general  manager,  and  Frederick  5' 
Martin,  acting  general  manager  of  * 
.Associated  Press. 


New  Mullally  Officers 

AVilliam  T.  Mullally,  Inc..  New  I*"' 
agency,  formerly  Maclay  &  Nulhlf 
Inc.,  has  elected  officers  for  192!.* 
follows :  AVilliam  T.  Mullally.  ^ 
dent :  .Amos  H.  Barnett,  vice-presii"; 
in  charge  of  production  -and  art; » 
M.  Thurber.  vice-iiresident.  in  cte? 
of  plans  and  copy ;  Noah  G.  Stiles.  S; 
retary  and  general  manager;  Harp^ 
Riker,  assistant  secretary ;  F.  .A.  Sei» 
treasurer  and  an  li*or. 


Editor  &  Publisher  for  January  29 ,  1  921 


)R  RICHARD  CLUB  SPOKE  FOR  CITY  IN 
HONORING  BEN  FRANKLIN 

lony  at  Old  Christ  Church- Yard  and  Camac  Street  Luncheon 
Start  Day  Which  Elnds  in  Gorgeous  Sixteenth 
Annual  Banquet 

By  EDWARD  A.  MUSCHAMP 

{ll'rilten  Exclusively  for  Editor  &  Publisher) 


jHILADELPHIA. — Good  old  Ben 
Franklin’s  ears  must  indeed  have 
„*(1  January  17,  the  215th  anniver- 
of  his  birth.  And  if  they  did,  it 
,is  with  justifiable  pride,  for  fine  and 
Client  were  the  tributes  paid  to  the 
hit  American— moreover,  the  great 
Intrkan  pioneer  employer  of  printers’ 

while  Boston  may  justly  claim 
j-c  birthplace. of  Benjamin  Franklin,  it 
ij,  in  Philadelphia  that  he  grew  to 
Lnboisl  and  did  the  large  portion  of 
is  great  work.  It  was  in  Philadelphia 

{’31  he  began  printing  .America’s  oldest 
ojeation  -The  Pennsylvania  Gazette, 
’•  (!  his  various  other  periodicals,  out  of 


which  has  come  the  Saturday  Evening 
Post,  still  pulilished  in  Philadelphia ; 
and  also  one  of  this  country’s  leading 
newspapers,  the  Philadelphia  North 
.Americap.  It  was  in  Philadelphia,  too, 
that  Franklin  wrote  and  printed  his 
famous  Poor  Richard's  .Almanac.  Here 
he  also  served  as  postmaster ;  founded 
those  four  great  institutions— the  Uni¬ 
versity  of  Pennsylvania,  the  Pennsyl¬ 
vania  Hospital,  the  Philadelphia  (now 
the  F'ree  Public)  Library  and  tbe  .Amer¬ 
ican  Philosophical  Society.  Here  he 
conducted  his  epoch-making  investiga¬ 
tion  of  lightning;  here  he  signed  the 
Declaration  of  Independence,  and  here 
he  died  and  was  buried. 


It  is  therefore  altogether  fitting  that 
the  famous  organization  of  advertising 
men  in  this  city  should  be  banded  to¬ 
gether  under  the  name  of  the  Poor 
Richard  Club.  And,  too,  it  is  equally- 
fitting  that  the  all-day  programme  of 
exercises  in  honor  of  Franklin  should 
have  been  under  the  auspices  of  Phila¬ 
delphia’s  advertising  men. 

“Poor  Richard”  and  his  wife  are 
buried  in  the  old  Christ  Church  Ceme¬ 
tery  in  this  city,  and  it  was  to  this 
quaint  old  burying  ground  that  mem¬ 
bers  of  the  Poor  Richard  Club  jour¬ 
neyed  on  Monday  to  lay  a  wreath  on 
the  slab  of  marble  that  marks  the  last 
resting  place  of  the  immortal  Franklin. 

At  noon  members  of  the  Poor  Rich¬ 
ard  Club  gathered  in  their  club  house 
on  Camac  street  for  their  annual  Poor 
Richard  luncheon. 

In  the  evening  came  the  big  feature 
of  the  day’s  programme — the  sixteenth 
annual  dinner  of  the  Poor  Richard  Club 
in  tbe  ballroom  Af  the  Bellevue-Strat- 
ford.  Here  gathered  the  members  of 
this  famous  advertising  club  and  their 
friends  to  the  number  of  1,000 — all 


identified  directly  or  indirectly  with  the 
business  of  advertising,  or,  as  the  Poor 
Richard  Club  puts  its  qualifications  for 
membership — “men  who  make,  buy,  or 
sell  advertising.” 

This  big  celebration  was  called  a 
‘■p'orward”  dinner  and  President  Bloom- 
ingdale  sounded  the  keynote  when,  in 
('pening  the  evening’s  programme,  he 
said  : 

“Poor  Richard  welcomes  you  in  the 
spirit  of  fellowship.  The  motto  of  the 
Poor  Richard  Club  is,  speak  to  others 
as  you  would  have  others  speak  to  you, 
and  speak  it  first. 

“Ours  is  the  spirit  of  optimism.  We 
look  ahead,  and  men  who  look  ahead 
are  necessarily  not  bound  by  the  so- 
called  hard  times  about  which  so  many 
other  people  seem  to  be  talking  right 
now.  We  regard  the  present  condition 
as  merely  a  lull.  Our  vision  carries 
us  beyond  tbe  present.  That  is  why  we 
have  called  this  a  ‘Forward’  dinner. 
We  mean  not  only  to  look  forward, 
but  to  go  forward,  and  that  is  Poor 
Richard’s  message  to  you  to-night.” 

(Continued  on  Page  10) 


THE  HIGH  MOMENT  OF  THE  PHILADELPHIA  PRESS  REUNION 


By  WILLIAM  T.  ELLIS 

(ll'ritleH  Exclusively  for  Editor  &  Publisher) 


^OTABLE  as  a  bit  of  journalistic  history  was  the  high  moment  of 

an  unusual  gathering,  the  Philadelphia  Press  Reunion  Dinner,  when 
Dr.  Talcott  Williams  brought  a  great  company  of  newspaper  workers 
to  their  feet  witli  a  shout  of  acclaim  as  he  lifted  aloft  the  blazing  torch 
of  the  noblest  ideals  of  the  profession.  In  all  of  Dr.  Williams’  long 
life  of  distinguished  newspaper  service  he  doubtless  never  before  evoked 
such  a  demonstration. 

From  every  angle  the  dinner,  held  in  the  Hotel  Adelphia.  January  15, 
was  remarkable.  Of  the  nearly  two  hundred  men  present,  every  one 
was  a  veteran  worker  of  the  now  extinguished  Philadelphia  Press,  from 
the  Governor  of  the  State  to  the  new  owner  of  the  paper,  Cyrus  H. 
K.  Curtis.  There  are  few  ties  stronger  than  those  which  bind  men  who 
have  worked  together  at  a  great  task ;  so  the  Press  graduates  came  from 
many  directions.  Among  them,  to  cite  only  a  few  of  the  New  York 
visitors,  were  Henry  L.  Stoddard,  editor  of  the  Evening  Mail,  Oswald 
Garrison  Villard,  editor  of  The  Nation,  and  Charles  M.  Lincoln,  pub¬ 
lisher  of  the  New  York  Herald.  Several  Philadelphia  editors  who  are 
Press  alumni,  as  well  as  distinguished  newspaper  men  from  Washington, 
Pittsburg  and  other  centers,  were  among  the  guests. 

The  speeches  were  as  distinctive  as  the  occasion.  Mr.  Curtis’  terse 
autobiography;  Governor  Sproul’s  appeal  from  a  public  official  to  the 
men  of  his  own  craft;  and  Mr.  Villard’s  stirring  story  of  the  occasional 
reward  that  comes  to  an  editor  when  he  clinches  with  a  crook,  would 
have  made  any  occasion  notable.  Other  addresses  there  were,  appro¬ 
priate  to  the  occasion  and  of  inherent  interest. 

Quite  as  significant  was  the  discriminating  character  of  the  applause. 


These  were  not  ordinary  diners-out,  prepared  to  cheer  anything  and 
everything.  They  were  professional  appraisers  of  utterances  and  occa¬ 
sions,  men  of  independent  judgment  and  courage.  So  when  they  stood 
up  to  greet  “Judge”  Wells  and  Ben  Gordon,  or  gave  a  salvo  of  applause 
to  Fish,  the  incomparable  foreman  of  the  composing  room,  the  opinion 
was  like  a  judicial  deliverance. 

Therefore  the  meaningfulness  of  the  ovation  accorded  “T.  W.,”  the 
brilliant  head  of  the  Pulitzer  School  of  Journalism  quickly  got  to  the 
great  realities,  as  he  recalled  instance  after  instance  of  the  permanent 
achievements  of  the  Philadelphia  Press  in  public  service,  and  bore  testi¬ 
mony  to  the  truth  that  the  old  paper  had  never  struck  nor  sullied  its 
flag  of  noble  ideals.  He  reminded  the  men  that  practically  none  of  them 
had  made  money,  but  they  had  achieved  a  success  worth  infinitely  more. 
With  prophet  tongue,  tipped  by  the  flame  of  passion,  Dr.  Williams  set 
to  blazing  the  fires  that  smoulder  in  every  newspaper  man’s  breast,  and 
we  were  all  made  to  see  ourselves  as  the  men  we  dreamed  of  becoming 
when  we  gave  our  lives  to  journalism.  The  speech  was  oratory  at  its 
highest. 

With  a  roar,  as  the  Nestor  of  the  Press  sat  down,  his  former  col¬ 
leagues  were  on  their  feet,  shouting,  cheering  and  clapping  hands  in 
such  a  tribute  as  comes  rarely  to  a  public  speaker.  Deep  had  cried  unto 
deep,  and  the  answer  was  profqund.  The  men  were  for  the  moment 
no  longer  sophisticated,  worldly-wise,  blase  and  rather  cynical  newspaper 
workers,  but  dreamers  hailing  their  comrade,  leader  and  interpreter. 

In  a  sense  seldom  meant,  the  Press  passed  from  active  life  in  a  blaze 
of  glory. 


A 
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When  the  members  of  the  club  and 
their  iriemls  marched  into  tlie  ball¬ 
room  for  the  dinner,  they  found  them¬ 
selves  within  what  to  physical  appear¬ 
ances  was  nothing  less  than  a  Temple 
of  Advertising.  The  walls  and  the  pil¬ 
lars  supiM)rting  the  balcony  were  liter¬ 
ally  covered  with  samples  of  advertising 
ranging  all  the  way  from  original  paint¬ 
ings  up  to  great  flaring  posters.  Hang¬ 
ing  from  the  rail  of  the  horseshoe  bal¬ 
cony  were  dozens  of  electric  twinkler 
signs,  each  about  three  feet  square  and 
each  being  an  advertising  trademark  of 
some  well-known  Philadelphia-made 
product.  .\11  through  the  evening  these 
signs  twinkled  their  bright  lights  and 
proved  to  be  one  of  the  most  striking 
features  of  the  celebration. 

National  Advertising  Predominates 

.■\t  the  tables  were  more  evidences  of 
nationally  advertised,  particularly  Phila¬ 
delphia-made  and  advertised,  products 
in  the  form  of  souvenirs  presented  by 
the  Franklin  Fire  Insurance  Company, 
I'ranklin  Printing  Company,  Milwaukee 
Journal.  Philadelphia  Record.  Evening 
Public  Ledger,  Liggett  &  Meyers  To¬ 
bacco  Company,  United  Retail  Candy 
Company,  Garrett-Buchanan  Company, 

B.  J.  Johnson  Soap  Company.  Richard 
Hudnut  Company,  Armour  &  Co.,  Du¬ 
pree  Chemical  Company,  Denny  & 
Denny,  and  Strathmore  Paper  Company. 

.\gain.  when  the  entertainment  feat¬ 
ures  came  along,  advertising  bobbed  up 
in  a  clever  and  unique  form  in  a  song 
and  dance  number  by  the  Poor  Richard 
Chorus,  composed  of  twelve  winsome 
young  ladies  and  staged  by  Poor  Rich- 
ardite  Jerry  Taft.  Each  one  of  these 
young  ladies  appeared  in  a  costume 
featuring  in  some  way  the  well-known 
characteristics  of  the  products  of  these 
well-known  Philadelphia  advertisers : 
Fayette  R.  Plumh,  Victor  Talking  Ma¬ 
chine,  Burpee  Seeds.  Xot-a-Seme  Ho¬ 
siery,  Fels  Xaptha  Soap.  Fenton’s 
Isabels,  Stetson’s  Hats.  Girard  Cigars, 
Whistle,  Disston’s  Savvs,  Whitman’s 
Candies.  This  was  called  “The  .Adver¬ 
tisers’  Xumber’’  and  made  a  big  hit. 

But  it  is  only  fair  to  say  that  the  en¬ 
tire  entertainment  programme  made  a 
hit.  It  opened  with  “a  toast  to  our 
patron  saint — Benjamin  Franklin’’  by 
Poor  Richardite  Edward  James  Cattell. 
who  spoke  from  the  speakers’  table. 
Running  from  the  center  of  this  table 
up  to  the  ceiling  was  the  string  of  Ben 
Franklin’s  kite.  Half  way  up  this 
string  w'as  suspended  a  replica  of  the 
historic  key  and  at  the  upper  end  was 
Franklin’s  kite.  When  Dr.  Cattell  had 
finished  his  toast,  Ben  Franklin’s  voice 
‘was  heard  in  response,  seemingly  com¬ 
ing  from  the  kite  itself,  but  in  reality 
emanating  from  Poor  Richardite  Frank¬ 
lin  R.  W<M>d  who  was  back-stage,  but 
who.  with  the  aid  of  an  electric  con¬ 
trivance.  was  enablcfl  to  so  project  his 
voice  as  to  make  it  appear  to  be  com¬ 
ing  directly  out  of  the  kite. 

A  Limerick  Novelty 

Then  followed  various  musical  and 
dancing  numbers  in  which  members  of 
the  Poor  Richard  Club  participated 
either  as  aetttrs  or  directors.  .Among 
the  members  taking  part  were  Philip 

C.  Staples,  Walter  F'.  Mulholl,  Joseph 
W.  Simpson,  W.  R.  Clark,  Jr.,  Harry 
Taylor.  George  Barrett.  Dr.  David 
Stern.  Jack  .A.  Lutz.  Jerry  Taft  and 
Wayne  Marshall.  What  was  probably 
the  m(»st  po|)ular  and  certainly  the 
“noisiest”  feature  was  the  “tarn  numher” 
introduced  from  “The'  Follies,”  and  in 
which  everyone  of  the  thousand  men  on 
the  banquet  floor  and  the  sever, ■'1  hun- 
<lred  women  in  the  balcony  were  sup- 
jdied  with  tambourines  which  they 
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wielded  to  their  hearts’  content  in 
keeping  time  to  the  singing  and  danc¬ 
ing  of  the  girls  on  the  stage. 

.Another  novelty  was  introduced 
through  the  courtesy  of  the  Evening 
r’ublic  Ledger,  which  is  conducting  daily 
limerick  contests,  in  which  a  prize  of 
$100  cash  is  awarded  every  day  to  the 
person  supplying  the  best  last  line  to  a 
limping  limerick.  The  Evening  Public 
Ledger  supplied  all  the  guests  with 
cards  containing  the  fir.st  four  lines  of  a 
special  limerick  prepared  for  the  Poor 
Richard  Dinner.  .All  the  cards  were 
collected  at  8 :30,  and  hy  1 1  o'clock  the 
judges  had  made  their  decision  and 
awarded  the  special  prize  of  $100  to 
Philip  C.  Staples,  vice-president  and 
former  director  of  publicity  of  the  Bell 
Telephone  Company.  The  limerick  as 
completed  by  Mr.  Staples  read  as  fol¬ 
lows  : 

The  Poor  Richard  Club  ev'ry  year 

Gives  a  Banquet  of  wit,  song  and  cheer. 
Ben  Franklin,  our  saint. 

Should  be  here — bu^  be  ain't — • 

Which,  all  things  considered,  ain’t  queer. 

While  the  dinner  was  in  progress 
newsboys  arrived  with  a  special  “Poor 
Richard  Extra’’  of  the  Philadelphia 
Record — a  miniature  of  that  well-know'ii 
daily  paper  giving  a  “full  account  of 
the  big  dinner.” 

Stewart  Speaks  for  A.  A.  C.  W. 

Of  the  seA’eral  speakers  the  remarks 
of  two  were  of  peculiar  interest  to  ad¬ 
vertising  men.  Rowe  Stewart,  general 
manager  of  The  Philadelphia  Record, 
and  president  of  the  .Associated  Adver¬ 
tising  Cluhs  of  the  World,  was  the  first 
speaker.  Mr.  Stewart  called  attention 
to  the  fact  that  the  Poor  Richard  Club 
was  but  one  of  200  similar  organiza¬ 
tions  scattered  all  over  the  globe,  in¬ 
cluding  30  in  Great  Britain,  se^■eral  in 
South  America  and  one  is  even  far¬ 
away  Shanghai.  These  200  advertising 
clubs  comprise  a  membership  of  20,000. 
He  emphasized  the  fact  that  advertis¬ 
ing  men  carry  with  them  the  spirit  of 
optimism,  which  is  the  watchword  of 
modern  advertising  and  merchandising, 
into  everything  they  do.  He  touched 
on  the  educational  work  that  the  As¬ 
sociated  .Advertising  Cluhs  of  the 
World  have  done  and  are  doing  today 
along  the  line  of  honest  advertising 
and  merchandising,  and  said  that  plans 
were  now  under  way  to  have  elemen¬ 
tary  courses  in  advertising  made  part 
of  the  curricula  of  the  schools  of  the 
country.  He  praised  the  work  of  the 
Vigilance  Committee  and  the  twenty- 
eight  local  better  business  bureaus 
throughout  the  country  which  have 
been  organized  under  the  direction  of 
the  Vigilance  Committee  and  which 
have  been  instrumental  in  making  ad¬ 
vertising  a  better  and  safer  proposition 
for  the  consumer  as  well  as  the  adver¬ 
tiser. 

The  next  convention  of  The  Associ- 


^.ASHIXGTOX,  D.  C— If  the  dual 
”  kinship  of  political  and  professional 
associations  makes  for  friendship  be¬ 
tween  Warren  G.  Harding,  publisher  of 
the  Marion  Star,  soon,  according  to  ru¬ 
mor,  to  attain  high  official  position,  and 
several  thousand  country  editors  of  Re¬ 
publican  tendencies,  then  might  the  Pres¬ 
ident-elect  well  exclaim : 

“Save  me  from  my  friends !” 

Senators  and  representatives  are  hear¬ 
ing  fnom  the  wielders  of  the  editorial  pen 
in  county  weekly  offices.  The  real  facts 
as  to  how  Harding  and  Coolidge  carried 
this  county  or  that,  be  it  in  Maine  or 
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ated  Clubs  will  be  held  in  .Atlanta  next 
June,  and  Mr.  Stewart  said  he  wanted 
to  launch  a  movement  to  bring  the  1926 
convention  to  Philadelphia,  for  in  that 
year  the  city  of  William  Penn  will  hold 
a  World’s  Exposition  to  commemorate 
the  LSOth  anniversary  of  the  signing  of 
the  Declaration  of  Independence.  Said 
he : 

“We  want  to  have  one  week  of  the 
Exposition  devoted  to  advertising  and 
we  also  want  what  has  never  been  in 
any  exposition — a  building  devoted  ex¬ 
clusively  to  advertising.” 

The  chief  speaker  t)f  the  evening  was 
Tehyi  Hsieh,  a  special  representative  of 
the  Chinese  Republic  sent  to  tht  United 
States  to  investigate  labor  conditions. 
Mr.  Hsieh  paid  a  glowing  tribute  to  the 
"pep  and  punch”  of  .American  adver¬ 
tising  and  urged  his  hearers  to  do  every¬ 
thing  in  their  power  to  co-operate  with 
the  Chinese  people  in  developing  their 
re-born  nation.  He  added  that  within 
recent  years  the  2,000  characters  in  the 
Chinese  language  as  written,  had  been 
conden.sed  into  39  characters  and  that 
this  achievement,  plus  the  development 
of  a  public  press  in  China — there  are 
today  in  the  Chinese  Republic  25,000 
periodicals — were  the  mo.st  hopeful 
signs  in  this  great  oriental  nation  of  a 
(trogressive  future. 

“A’ou  advertising  men.”  said  Mr. 
Hsieh,  “have  made  the  world  sit  up 
and  take  notice  of  America  and  I  want 
you  to  work  with  the  people  of  my 
country.  We  have  an  advertising  club 
in  Shanghai  and  through  that  organiza¬ 
tion  you  cau  reach  into  every  part  of 
China.” 

Directors  and  Guests 

At  the  speakers’  table,  with  President 
Bloomingdale,  who,  aided  hy  a  capable 
committee  directed  the  dinner,  were 
these  gue.sts  of  honor — several  of  whom 
also  spoke ; 

Mont  H.  Wright,  President  of  the 
.As.sociation  of  National  .Advertisers ; 
former  Governor  Edwin  S.  Stuart:  for¬ 
mer  Mayor  John  Weaver;  Dr.  Edgar 
Falls  Smith;  Dr.  Francis  Harvey 
Greene,  President  of  Pennington  Sem¬ 
inary  ;  Rabbi  Alexander  Lyons  of 
Brcxiklvn ;  Harry  M.  Blair  and  Richard 
H.  Lee. 

The  dinner  and  celebration  were  in 
charge  of  Mr.  Bloomingdale  as  direc¬ 
tor,  J.  B.  Taft,  manager,  Harry  Apple- 
ton,  assistant  manager,  and  the  follow¬ 
ing  committee;  B.  J.  Doyle,  J.  M. 
Fogelsanger,  Frank  C.  Goldner,  Joseph 
Green,  Harry  T.  Jordan,  E.  L.  Lewis, 
J.  .A.  Lutz,  Irvin  F.  Paschall,  Joseph 
S.  Potsdamer,  Walter  Mulhall,  P.  C. 
Staples,  Rowe  Stewart,  How'ard  C. 
Story,  Theodore  Ash,  M.  H.  Thomas, 
Frank  Therkildsou,  Ernest  .Ackerman. 
S.  H.  Weiler,  Lee  E.  Hood,  Wayne 
Marshall,  George  Goldsmith.  Jack  Sims, 
Howard  K.  Mohr. 


New  Mexico,  are  coming  to  light.  They 
are  accompanied  by  gentle  reminders  that 
the  aforesaid  editor  would  accept  ap¬ 
pointment  as  the  fourth-class  postmaster 
of  his  county  scat.  In  no  instance,  yet 
reported,  has  there  been  any  indication 
but  that  such  an  appointment  would  be 
a  just  reward  for  actual  service  rendered 
the  party  and  the  nation,  and  one  sure 
to  command  general  approval. 

The  story  is  an  old  one.  It  is  retold 
every  time  the  political  complexion  of 
the  Presidency  is  changed.  Democratic 
editors  have  had  their  eight  years  of 
plenty.  The  Republican  editors  are  be¬ 
coming  vocal. 


PRESIDENT-ELECT  HARDING’S  FRIENDS 


iStPcial  to  Kditob  &  Publisher) 


DEVINE  BUYS  IN  CUMBfd,  J 

Heads  Times  and  AlleganUa  C,B 

Finan  Vice-President  and 

CUMBERL.'tND,  Md.— H.  E.  \\^ 
several  ?)ther  stockholders  of  the*, 
and  Alleganian,  Inc.,  have  sold  j 
interests  in  that  corporation  to  ] 
Devine  of  New  York.  Mr.  Devioj 
others  associated  with  him  have,, 
ized  a  new  corporation  entitled 
Times  and  Alleganian  Compan 
the  new  com¬ 
pany  has  taken 
over  the  entire 
property  and 
business  of  the 
Evening  Times 
and  Weekly  .Al¬ 
leganian. 

The  negotia¬ 
tions  for  the 
purchase  of  the 
prt)perty  by  Mr. 

Devine  were  con¬ 
ducted  by  Thom¬ 
as  B.  Finan,  of 
;his  city.  The 
new  comjtany  has  elected  the  foll-.r 
directors :  J.  J.  Devine,  New  Yoii; 
R.  Hoover.  Washington,  D.  C.jJojJ 
B.  Finan,  W.  E.  McDonald  and  Ij 
King.  Cumberland.  The  directors  hi 
elected  the  following  officers:  J. ! 
vine,  president ;  Joseph  B.  Finan, 
president  and  secretary,  and  \V.  E.!(| 
Donald,  .treasurer. 

Mr.  Devine,  wfio  is  an  experiencedw 
Itaper  publisher,  with  interests  it  ij 
York,  Massachusetts,  and  etely 
will  not  reside  in  Cumberland  foti 
present.  There  will  be  no  changi 
the  management  or  working  orgiJ 
tion  of  the  Evening  Times  ortk.lj 
ganian,  the  new  new  ownership  iat| 
ests  having  decided  that  the  policy 
aims  that  have  guided  both  publiaaj 
for  several  years,  shall  be  contksl 
with  such  further  improvement,  c 
time  to  time,  as  circumstances  may d 
rant. 


Joseph  B,  Fii>| 


Springfield  Union  Rumors  Dcaii 

Reports  'reached  New  York  S 
week  that  George  F.  Booth,  whet 
cently  sold  his  interests  in  the  Wi 
cester  (Mass.)  Gazette  to  T.  T.  Els 
publisher  of  the  Worcester  Telegas 
has  been  negotiating  for  the  pnrda 
of  the  Springfield  (.Mass.)  Uniai  1 

D.  Plummer,  publisher  of  the  I’w 
replied  by  telegraph  to  an  Enna 
Publishf;r  inquiry  as  follows: 
truth  in  the  report'  outlined.”  t 
Booth  replied  from  New  Haven,  Coe 
“I  have  .several  things  before  me. 
am  in  no  hurry,  have  not  seriously  kB 
sidered  the  Union  and  have  not 
tinted  for  it.  I  prefer,  as  a  mattnij 
fact,  to  do  nothing  for  some  monthl 


Pollard  Editor  N.  Y.  Evening  Weil 

In  the  Daily  Newspaper  Executs! 
Personnel  Directory,  published  in 
week’s  International  A’ ear  Book  Nin^ 
of  Editor  &  Publisher,  the  name* 
Harold  L.  Pollard,  editor  of  the 
York  Evening  World,  was  omitted  *1 
the  name  of  Frank  I.  Cobb  subsW*^ 
by  error  in  its  place.  Mr.  Polbtd! 
editor  of  the  Evening  World  and  ^ 
Cobb  is  editor  of  the  Morning  Woi* 
Correction  should  be  .so  made  in 
Directory. 


Capper  Ad.  Men  Shiftad 

C  H  It  AGO. — Charles  C.  Clark,  late  D* 
ver  manager  for  the  Capper  ft* 
Press,  has  been  transferred  to  * 
Kansas  City  branch.  He  succeeds  R# 
Mitchell  who  has  been  transferred* 
Chicago. 


f  o  r  J  a  n  ua  r  y  2  9  ,  1  9  2  1  11 

The  vault  for  valuables,  stationery,  etc.,  from  the  Hoe  octuple  press  to  the 
is  concealed  between  walls  under  the  tables  through  a  window  located  within 
front  stairway.  The  lighting  system  in  a  few  feet  of  the  folders.  The  trucks 
the  business  office,  as  well  as  other  are  loaded  at  the  rear  while  the  car- 
tloors,  IS  semi-direct  latest  design.  riers  and  newsboys  receive  their  papers 

The  rear  of  the  first  floor  is  occupied  through  windows  arranged  in  the  heavy 
by  the  pressroom,  mailing  room  and  iron  wire  partition,  the  entire  length  of 
carriers'  and  newsboys'  delivery  room,  their  rooms.  The  newsboys  make  tbeir 
i  hese  are  entered  through  the  business  exit  through  a  rear  door  while  the  car- 
office  and  from  a  door  leading  from  the  riers  pass  through  a  different  door, 
alleyway  on  the  side  as  well  as  doors  The  mezzanine  floor  contains  a  rest 
in  the  rear,  .\nother  iron  stairway  room  for  the  women  employees  of  the 
leads  from  the  mailing  room  to  the  pap«?r  and  also  a  retiring  room  for  the 
mezzanine  floor  above.  The  pressroom  men  employees.  In  these  rooms  steel 
ceiling  is  19  feet  high,  the  building  on  lockers  are  provided  for  each  employee, 
the  east  side  rear  being  set  in  five  feet  the  men’s  room  being  equipped  with 
beginning  with  the  ceiling  of  the  press  shower  baths  and  other  conveniences, 
room  so  as  to  provide  light  immedi-  The  balcony  of  the  mezzanine  is  occu- 


Editor  &  Publishe 

INKING  AHEAD  IN  CONSTRUCTION 


OF  NEWSPAPER  HOMES 


Unique  Features  Embodied  in  Chattanooga  News  Plant- 
Provision  fo§  Storing  Ten  Car-Loads  of 
Paper  on  Top  Floor 


FLOOR  PLANS  OF  CHATTANOOGA  NEWS  BUILDING 


^iiMPOSmo 


rtportorial  room  is  next  in  order,  this  Mr.  Milton  began  his  newspaper  career 
being  the  large  well-lighted  room,  which  in  Knoxville  and  was  editor  and  pub- 
connects  with  the  composing  room.  In  Hsher  of  the  Knoxville  Sentinel  from 
one  corner  of  the  editorial  room  a  tele-  1895  to  1912.  Mr.  Johnson  was  also 
phone  booth  has  been  arranged  while  associated  with  the  Sentinel  and  was 
at  the  other  end  a  room  is  provided  for  successively  business  manager  of  the 
the  Associated  Press  operator.  The  Memphis  Morning  News  and  the  Chat- 
report  of  the  International  News  serv-  tanooga  News.  “ 
ice  is  received  in  the  adjoining  building,  has  been  secretary  of  the 
The  composing  room  in  which  are  in-  Newspaper  Publishers’ 

stalled  nine  Linotypes,  two  Intertypes,  _ 

and  two  Ludlow  Typographs.  together 

with  make-up  tables,  composing  stones  WANT  NEW  LIBEL  LAWS 

and  other  modern  steel  composing  room  - 

equipment,  are  so  arranged  that  there  is  Virginian  Prew  Asaociation  Also  Re¬ 
no  lost  motion  in  handling  the  copy  and  Legal  Ad  Rate  Schedule, 

the  type  from  beginning  to  end.  1  he 

body  machines  extend  along  one  side  ,  ^ 

of  the  room  next  to  windows,  while  the  Lynchburg,  Va.  The  Virginia  Press 

head-letter  machine  and  the  ad  ma-  Association,  at  its  convention  here.  De¬ 
chines  are  arranged  to  the  best  advan-  ""iber  20  and  21.  gave  special  consider- 
tage.  The  ad  room  occupies  the  west  to  the  subject  of  libel  law,  finally 

side  of  the  building  with  the  make-up  authorizing  its  legislative  committee  to 
in  the  center.  This  room  is  also  splen-  the  libel  laws  of  other  states  and 

didly  lighted  hv  the  factory  lighting  report  a  draft  of  a  new  Virginia  statute 
plan  of  steel  sash  with  prism  glass.  ‘^e  summer  meeting.  The  committee 
The  installation  of  a  factory  lighting  legal  advertising  rates  was  also  or- 
system  also  makes  it  possible  for  the  ^^^ed  to  prepare  a  new  schedule  for  the 
rooms  to  be  lighted  as  bright  as  day-  conference. 

light  when  required.  Senator  Carter  Glass,  a  member  of  the 

association,  was  a  speaker,  saying  that 
Employe.  Thank  Publi.her.  financial  situation  of  the  nation  is 

The  stereotyping  room  occupies  the  intrinsically  sound.  C _ C‘._  _  , 

rear  end  of  the  building  and  is  equipped  the  Federal  Reserve  System  saved  the 
with  two  matrix  rolling  machines,  a  country  from  panic  at  the  outbreak  of  Guardian 
plate  finishing  machine,  two  roasters  for  the  war  and  enabled  the  nation  not  only  tising  rati 


TO  Guardian  that  did  not  expire  nwa  •. B 
,  comber  31,  1920,  they  were  not  J 
•  diately  affected  by  the  change. 

the  dailies,  after  trying  unsuccK;-- 
,  to  to  enforce  the  new  rate,  abando,,^'; 
efforts  ip  so  far  as  the  depan-' 
stores  were  concerned  and  ac.-P 
business  at  the  old  figure. 

Before  their  contracts  with  the  P-. 
Guardian  expired  on  December  lljC 
"  the  three  department  stores  were^ 
vised  by  the  publisher  of  the  Pt* 
a  newspaper  s  Guardian  that  their  rate  for  1921  *cd 
minimum  rate  established  tl*J 
ginning  of  1920,  due  to  the  faetthatp! 
duction  costs  had  increased  from  t)' 
50  per  cent  during  the  year.  Mr.  fo 
ant  figures  production  costs  moi^ 
and  produced  his  intimate  detail 
covering  expenses  in  all  departmoitj,i 
his  business,  as  well  as  the  costptr^ 
for  every  month  of  1920. 

Saving  Paper,  Too 
He  explained  that,  he  did  not 
them  to  spend  more  money  withj 
Press-Guardian  and  Sunday  Chrct;. 
than  they  spent  in  1920  in  the 
gate,  but  that  they  must  pay  the  b 
rate  and  could  consistently  curtail  t! 
amount  of  space  used  without  affects 
results,  and  since  January  1st  no  adv?, 
tising  from  the  three  department  stes 
has  appeared  in  either 'the  Press-G^i 
ian  or  Sunday  Chronicle.  Figured, 
their  1920  rate  this  is  a  loss  of 
in  gross  business,  but  figured  fromtk 
co.st  of  ,  production  basis  the  sarij 
which  have  been  effected  in  ife 
paper  and  overtime  in  the  compoitj 
room,  will  more  than  offset  this. 

“There  is  a  prevailing  idea,”  saidl’ 
Bryant,  to  Editor  &  Publisheh,  ‘fe 
many  people  buy  the  daily  newspape 
to  read  the  departrnent  adverthi^ 
This,  I  think,  is  a  mistake.  Thcyb 
the  newspapers  for  the  news,  first  li 
all.  This  fact  is  borne  out  byouren 
experiences,  for  although  we  have  a 
printed  a  line  of  this  kind  of  advr*? 
ing  since  the  first  of  the  year,  our  tr 
dilation  has  increased  400  copies. 

"We  have  developed  some  new  s- 
vertisers  among  the  .smaller  raerdias 
and  have  received  iricreased  space  tw 
others  who  appreciate  our  fairness « 
the  matter  of  rates,  and  are  taking «■ 
vantage  of  the  situation.  During  a 
last  six  months  of  last  year  the  aflai 
production  cost  of  an  advertising  ini 
has  increased  over  that  of  1919  dOpe 
cent,  and  this  increased  cost  will  atlai 
hold  for  the  first  six.  months  of  10 
and  may  be  increased  ifr  the  arbitral 
proceedings  with  the  local  Typogra* 
cal  Union  end  with  an  award  to 
printers.’’ 

Cu>  Do  Without  Store. 

"We  have  come  to  the  conclusions 
we  can  get  along  very  comfortaii 
without  department  store  adverlisi* 
Our  national  advertising  is  showing* 
increase  in  volume  as  the  resuH  of  a 
special  effort  we  are  devoting  to  t 
i'he  local  field  gives  promise  ot  i 
greater  lineage  from  the  smaller' w- 
chants. 

“The  compositors  and  pressnu*  • 
our  office  have  applauded  the  stand  < 
have  taken  and  have  become  activgad 
vocates  of  the  support  of  the 
fiiiardian  by  the  shopkeepers  and  n 
getting  their  friends  to  read  ithjrgf«‘ 
erence.  They  tell  us  that  as  wek* 
been  square  in  our  dealings  with  lk« 


»  ,  ,  scores  ana  is  vseicinK  /%iunx 

For  several  vears  be 

Southern  W.thout  Them 

-Association. 

P.\TERSON,  N.  J. — There  is  waged  in 
this  city  by  The  Paterson  Press-Guard¬ 
ian,  a  fight  in  defense  of  r  - 

rights  to  set  its  own  advertising  rates, 
in  which  every  publisher  in  the  land 
should  have  a  per- 

- - -  sonal  interest.  It 

is  the  old  story  of 
department  stores 
combining  to  beat 
down  space  rates  to 
what  they  agree  to 
pay.  W.  B.  Bry¬ 
ant,  the  publisher, 
is  determined  they 
shall  not  succeed 
with  his  paper,  and 
I  the  defense  of  his 

- 1  position  to  date 

WiLi.iAM  B.  Bryant  has  aroused  the 
admiration  of  all 
who  know  him  and  his  side  of  the  case. 
Senator  Glass  said  The  facts  of  the  situation  are : 

;o  when  the  Press  and 
consolidated  the  adver- 

-  .  . 5,  _ ^  increased.  One  or  two 

dry  mats,  a  five-ton  melting  pot,  casting  to  finance  its  own  war  measures  but  to  of  the  retail  stores  refused  to  pay  the 
box,  saw  trimmers  and  flat  casting  box,  lend  billions  of  money  to  our  allies  in  new  rate  and  dropped  out  of  the  paper. 
The  furnace  is  heated  with  gas  under  Europe.  He  declared  the  proposition  to  Later  on  they  changed  their  minds  and 
the  combustion  system,  a  blower  being  rnake  Liberty  Bonds  legal  tender  was  an  came  back. 

installed  for  the  purpose  of  mixing  the  “idle  dream.”  Lynchburg  invited  the  In  the  latter  part  of  1919  the  publish- 
air  and  gas  on  a  bed  of  carborundum  association  to  make  if  the  permanent  ers  of  all  the  Paterson  dailies,  realizing 
under  the  pot. 

The  plates  are  delivered  from  the 
stereotyping  room  to  the  press  room  be¬ 
low  by  a  special  plate  conveyor  located 
near  the  end  of  the  plate  finishing  ma¬ 
chine.  Every  machine  in  this  depart¬ 
ment  has  been  arranged  with  respect  to 
efficiency  in  handling  and  dispatching 
the  forms  and  the  finished  plate’s.  The 
room,  like  all  others,  is  well  lighted  and 
those  who  have  inspected  it  have  com¬ 
mented  favorably  upon  the  excellent  ar¬ 
rangement  and  the  provisions  for  the 
comfort  of  the  men  working  therein. 

The  men  composing  the  News  Chapel 
have  already  met  and  passed  formal 
resolutions  thanking  the  management 
for  the  consideration  shown.  They  also 
say  in  conclusion  “we  pledge  ourselves 
to  co-operate  with  the  foreman  in  every 
way  to  make  the  composing  room  not 
only  a  pleasant  workroom  but  a  monu¬ 
ment  to  the  memhers  of  the  News 
Chapel.”  This  but  expresses  the  good 
feeling  which  prevails  in  all  departments 
of  the  paper  and  has  been  so  important 
a  factor  in  its  success.  With  the  im¬ 
proved  equipment  the  management  ex¬ 
pects  to  give  a  delivery  an  hour  earlier 
in  the  urban  territory  about  Chat¬ 
tanooga.  ‘ 

Opened  by  BUhop  Beetty 

Formal  exercises  were  held  incident 
to  the  taking  over  of  the  building  from 
the  contractors.  Bishop  Beatty,  of 
Tennessee,  delivered  the  invocation. 

.Addresses  were  made  by  Mayor  -A.  W. 

Chambliss,  Judge  W.  B.  Swaney,  Wal¬ 
ter  C.  Johnson.  George  F.  Milton  pre¬ 
sided  and  in  accepting  the  building  said 
it  would  be  used  for  “the  pursuit  of 
Truth,  the  defense  of  Justice,  and  the 
glorj-  of  God.” 

The  organization  of  The  News  is  as 
follows ;  George  F.  Milton,  president 
and  editor,  Walter  C.  Johnson,  vice- 
president  and  general  manager,  George 
F.  Milton,  Jr.,  secretary  and  associate 
editor,  Gus  S.  Currier,  treasurer,  W. 

.Allen  kindel,  business  manager,  J.  H. 

Akers,  circulation  manager,  J.  B.  Clark, 
managing  editor,  T.  J.  Campbell,  as¬ 
sistant  editor. 
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Editor  &  Publisher  for  January  29,1921 


JIPPS  LAUNCH  PAPER 
IN  BIRMINGHAM 

Organiiarion  in  Sev- 
^  Year* — Post  on  Street*  11 
Pay*  After  Work  on 
Plant  Start* 

j,  Editor  &  Publisher.) 

Ibuincham,  Ala.,  Jan.  21.— The  first 
Scripps  newspaper  venture  in  sev- 
i|  rears  and  the  first  progressive  move 
that  organization  since  it  has  passed 
jjr  the  active"cofrtrol  of  Robert  H. 
ipps  and  Roy  W.  Howard  was 
Bched  here  today  with  the  publica- 
I  of  the  Birmingham  Post.  This 
ip  the  total  number  of  Scripps  news- 
ers  up  to  23  and  is  probably  the  fore- 
inrr  of  other  new  activities  by  that 
lanization. 

Hie  first  issue  of  the  Post  was  on  the 
irts  just  eleven  days  after  the  first 
«  of  machinery  had  reached  Bir- 
ijham.  Three  multiple-magazine  in¬ 
types  and  a  Ludlow  and  Elrod  lead 
i  slug  caster  besides  a  press  and  com- 
tf  stereotyping  equipment  have  been 
ttlled. 

The  first  issue  was  of  eight  pages, 
Btaining  twenty-four  columns  of  ad- 
rtising,  which  is  the  maximum  amount 
I  new  paper  will  carry  during  its 
jblishment  period.  The  paper  will 
Bve  the  full  leased  wire  United 
(ss  Service  and  the  complete  news¬ 
ier  Enterprise  Association  Service. 
Edward  T.  Leech,  for  the  last  four 
irs  editor  pf  the  Memphis  Press,  is 
itor  of  the  Post.  Ralph  B.  Chandler, 
niierly  advertising  manager  of  the 
leinnati  Post,  is  advertising  manager, 
me  Susong,  of  the  Cincinnati  Post 
itorial  staff,  and' J.  A.  Keefe,  business 
inager  of '■lHe't''Memphis  Press,  as- 
ted  in  the-'installation  of  the  plant, 
le  paper  will  be  published  every  week 
y  afternoon.  This  is  the  first  Scripps 
per  started  in  more  than  ten  years. 

DOUBLE  MEETING  IN  WACO 

ittmsn  Head*'  Texa*  Ad  Club* — S. 
N.  P.  A.  Ducus*e*  Labor 

(Sv  Ttltgraph  to  Editor  &  Publisher.) 
\V.\co,  Tex,,  Jan.  25. — The  Associated 
ivertising  Clubs,  qf  Texas  in  confer¬ 
ee  here  unanimously  decided  to  send 
committee  before  the  next  meeting  of 
t.^sociated  Advertising  Clubs  of  the 
orld  asking  that  Texas  be  permitted 
organize  a  district  within  itself  wth- 
•  taking  in  any  other  state  and  be 
corded  recognition  by  the  national  or- 
niration.  , 

It  was  urged  by  tWse  favoring  this  ac- 
J  that  Texas  jias  14  advertising  clubs. 
H  is  more  than  any  other  state  has 
id  that  to' operate  as  a  part  of  a  district 
niposed  of  this  state.  New  Mexico  and 
rizona.  as  heretofore  suggested,  ham- 
ed  the  state  and  placed  it  at  a  dis- 
rantage.  ’  ' 

The  following  officers  were  elected  to- 

ly: 

President,  W.  R.  Patterson,  Dallas ; 
c^presidents,  J.  \V.  Carlin.  Waco ;  H. 
Birke,  Jt.,  Fort  Worth;  C.  N.  Olen- 
U;  Corsicana ;  Harold  Kayton,  San  An- 
”10;  .\.  S,. Pimentel.  Houston;  presi- 
Advertising  Clubs  at  Large.  A. 

'  Miljicati,  Houston ;  secretary-treas- 
Moe  Dawson,  Dallas. . 

Tile  cpnvention  selected  El  Paso  for 
'convention  city  in  1922. 

At  the  c^l  of  President  M.  E.  Foster  a 
*’®n?l. meeting  or  the  Southern  News- 
•'t  Publishers’  .^sosciation  was  held 
™®y,antl  Tuesday  during  the  con- 
'p«of  t'ex^s  Advertising  men.  This 
T'"'  the  purpose  of  discu's- 
*ith  the  daily  publishers  of  Texas 


the  labor  situation  of  1921  and  the  white 
paper  market  and  other  problems  that 
confront  the  newspaper  industry.  Pub¬ 
lishers  were  present  from  Dallas,  Fort 
Worth,  San  Antonio,  El  Paso,  Houston. 
Galveston,  Austin,  Waco,  Conpus  Christi 
and  Beaumont. 

In  the  general  discussion  of  wage 
conditions  in  Texas,  reports  showed  a 
wide  divergence  in  scales  of  mechanical 
departments,  all  being  the  highest  on 
record  and  all  based  on  last  year’s  high 
living  costs  and  scarcity  of  labor.  It 
was  the  general  impression  that  labor 
should  lessen  its  demands  this  year,  in 
line  with  the  general  decline.  K.  B. 
Cressy  of  the  Austin  American,  W.  A. 
Dealey  of  the  Dallas  News,  and  A.  E. 
Clarkson  of  the  Houston  Post  were  ap¬ 
pointed  by  President  Foster  as  an  in¬ 
dustrial  committee  to  compile  a  tabu¬ 
lated  statistical  survey  of  existing 
salaries,  bonuses  and  e:tpiration  of  con¬ 
tracts.  This  committee  was  authorized 
to  employ  the  services  of  an  industrial 
commissioner  for  the  benefit  of  Texas 
members  of  S.  N.  P.  A. 

A  discussion  of  the  newsprint  situa¬ 
tion  developed  the  fact  that  practically 
every  publisher  in  Texas  is  committed 
to  a  year’s  contract  at  prices  ranging 
from  Syi  to  7  cents  per  pouna.  Many 
reported  that  offers  of  domestic  paper 
are  now  being  received  at  from  5  to  6 
cents. 

NATIONAL  COMMISSION  MEETS 

Finds  Reduction*  in  Ad  Rate*  Would 
Bankrupt  Publishers 

(Special  to  Editor  &  Publisher) 

St.  Louis,  Mo. — The  National  Adver¬ 
tising  Commission  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  in  quarterly 
session  here  January  21  heard  the  re¬ 
port  of  a  special  committee  that  adver¬ 
tising  rates  in  newspapers  and  periodi¬ 
cals  cannot  well  be  reduced  now  on  ac¬ 
count  of  the  high  cost  of  every  item  in 
their  publication  and  distribution.  The 
committee’s  conclusions  were  that  while 
here  and  there  advertising  rates  might 
be  reduced,  in  the  main  a  reduction  is 
not  justified  and  would  cause  publishers 
to  go  out  of  business. 

This  special  committee  was  appointed 
at  the  October  meeting  of  the  commis¬ 
sion  to  investigate  advertising  costs  and 
to  ascertain  if  reductions  were  possible. 
Reuben  H.  Donnelley  of  Chicago, 
former  president  of  the  A.  A.  C.  W. ; 
Horace  C.  Klein,  Webb  Publishing  Com¬ 
pany,  Baltimore  and  E.  Allen  Frost,  Chi¬ 
cago,  comprise  the  committee.  Mr.  Don¬ 
nelley  is  chairman. 

The  committee  in  its  investigation  of 
the  newspaper  situation  learned  that 
there  had  been  these  advances  from 
.\ug.  1,  1914,  to  Jan.  1,  1920;  print  paper, 
212.5  per  cent. ;  ink,  200  per  cent. ;  metal, 
108  per  cent. ;  machinery  and  equipment. 


104  per  cent. ;  twine,  225  per  cent. ;  la¬ 
bor,  91.75  per  cent,  (the  increase  since 
tlien  has  been  10.87  per  cent.),  making 
the  average  increase  171.6.  In  addition 
to  these  costs,  the  postage  bill  was  much 
greater  as  a  result  of  the  zoning  bill. 

Mr.  Donnelley  in  submitting  the  re¬ 
port  used  figures  taken  from  an  article 
in  Editor  &  Pi'blisher  of  December  25 
to  show  that  in  the  twenty-two  months 
from  January  1,  1919,  to  November  1, 
1920,  the  average  increase  in  advertis¬ 
ing  rates  of  newspapers  was  41.6  per 
cent. 

The  committee  further  ascertained 
from  five  leading  general  magazines  that 
their  average  increase  in  paper  bills  was 
208.5  per  cent.,  the  highest  being  250  per 
cent,  and  the  lowest  100  per  cent.  Six 
business  papers  reported  an  average  in¬ 
crease  in  their  entire  cost  from  1915  to 
1920  of  213.37  per  cent.,  the  lowest  in¬ 
crease  being  95  per  cent.,  the  highest 
320  per  cent.  The  percentage  of  in¬ 
crease  in  paper  alone  of  these  business 
papers  from  1914  to  1920  was  268.75  per 
cent.  From  reports  of  42  farm  papers  it 
was  learned  that  costs  from  1918  to  1920, 
has  increased  an  average  of  119.7  per 
cent. 

Charles  Henry  Mackintosh,  Chicago, 
chairman  of  the  Exhibit  and  Educa¬ 
tional  Committee  of  the  commission,  re¬ 
ported  that  the  exhibit  at  Atlanta  in  con¬ 
nection  with  the  convention  of  the  A.  A. 
C.  W.  in  June  would  be  larger  than  at 
Indianapolis,  which  was  the  largest  in 
the  history  of  the  clubs.  He  reported 
that  a  big  feature  of  the  Atlanta  conven¬ 
tion  would  be  an  international  exhibit 
of  advertising,  and  that  material  is  now 
being  gathered  from  many  foreign  coun¬ 
tries.  The  exhibits  will  be  placed  in 
Taft  Hall,  a  room  in  the  Coliseum 
where  the  convention  will  be  held,  and 
delegates  must  pass  the  exhibits  to  en¬ 
ter  the  auditorium  proper. 

Mr.  Mackintosh  said  that  colleges 
where  advertising  courses  are  given  arc 
being  encouraged  to  form  advertising 
clubs.  These  are  to  be  permanent  or¬ 
ganizations  along  the  line  of  other  col¬ 
lege  activities.  An  effort  also  is  being 
made  to  have  national  advertisers  pre¬ 
pare  traveling  exhibits  of  advertising  to 
be  sent  from  institution  to  institution. 

A  program  of  four  days  in  addition 
to  the  Sunday  afternoon  inspirational 
meeting  is  being  worked  out  for  the  .At¬ 
lanta  convention  by  Irvin  Paschall,  Phila¬ 
delphia,  recently  appointed  chairman  of 
the  Program  Committee.  There  will  be 
general  sessions  Monday,  departmental 
sessions  Tuesday,  interdepartmental  ses¬ 
sions  Wednesday  and  general  sessions 
on  Thursday.  Sessions  in  connection 
with  the  exhibits  will  be  held  Tuesday 
and  Wednesday  evenings. 

The  commission  approved  the  change 
in  name  of  the  Newspaper  Department 
to  the  National  Association  of  News¬ 
paper  Executives. 


BUND— BUT  A  GREAT  EDITOR! 

IJOW  many  newspaper  men  know  that  one  of  the  country’s  great  daOies  is 
edited  by  a  blind  man  who,  by  his  wonderful  vision,  has  helped  to  make 
his  city  one  of  the  ipost  beautiful  in  the  United  States? 

How  many  times  have  you  complained  about  the  limited  opportunities  for 
advancement  in  vour  own  activities? 

The  story  of  one  man  suffering  from  the  greatest  of  handicaps — blindness 
— who  daily  interprets  the  news,  inspires  the  individual  and  leads  his  com¬ 
munity  to  bigger  and  better  things  will  be  told  in  Editor  &  Publisher 
next  week. 

His  eyes  are  sightless,  but  he  has  visioned  beauty  and  service  for  his  com¬ 
munity  through  the  daily  newspaper  of  which  he  is  editor.  His  city  is  a 
better  city  because  he  has  lived  there — around  the  world  Portland  is  known 
as  the  “Rose  City,”  but  only  a  few  know  that  the  editor  of  the  Oregon  Journal 
is  a  blind  man. 

This  will  bo  one  of  a  dozen  features  worth  reading  in 

EDITOR  &  PUBUSHER . NEXT  WEEK 


A.  A.  C.  W.  EXECUTIVES 
“O.  K.”  ATLANTA  PLANS 

Program  and  Arrangement*  Gone  Over 

At  Two-Day  Se**ion — Big  Sunday 
Inspirational  Meeting  Will  Open 
June  Proceedings 

(By  Telegraph  to  Editor  &  Publisher.) 

Atlanta,  Jan.  25. — Having  completed 
a  survey  of  Atlanta  with  reference  to 
convention  facilities,  the  executive  com¬ 
mittee  of  the  Associated  .Advertising 
Clubs  of  the  World,  which  on  Monday 
began  a  two-day  session  here  to  plan 
for  the  annual  convention  of  that  or¬ 
ganization  to  be  held  in  .Atlanta  in  June, 
got  down  to  “brass  tacks’’  on  Tuesday 
and  formulated  some  of  the  details  of 
the  convention. 

While  the  general  outline  of  the  pro¬ 
gram  was  drafted  at  Monday’s  session, 
most  of  the  day  was  devoted  to  a  dis¬ 
cussion  of  questions  to  be  considered 
at  the  convention  and  looking  over  the 
city  to  inspect  the  various  halls  where 
the  several  departments  of  the  associa¬ 
tion  will  hold  business  sessions. 

Reports  by  general  chairmen  of  the 
Atlanta  Advertising  Club  were  heard 
Tuesday,  indicating  that  these  commit-  ‘ 
tees  are  making  excellent  progress  in 
their  preparations.  One  of  the  big 
meetings  of  the  convention,  it  was  an¬ 
nounced,  will  be  the  inspirational  gath¬ 
ering  on  Sunday,  preceding  the  first 
business  session.  This  will  probably  be 
held  at  the  big  Atlanta  Auditorium., 
Samuel  C.  Dobbs,  a. -former  president 
of  the  A.  A.  C.  W.,  is  chairman  of  the, 
committee  handling  this  meeting. 

Hotel*  Are  Ready 

J.  T.  Trezare,  chairman  of  the  hotel 
committee,  gave  ‘assurance  that  local 
hotels  and  restaurants  will  be  able  to 
properly  care  for  visitors  up  to  five 
thousand. 

A  tentative  program  of  entertain¬ 
ment  was  reported  by  Leroy  Rogers, 
chairman  of  that  committee.  The  visi¬ 
tors  will  be  entertained  at  the  East 
Lake  Country  Club  the  first  day,  will  be 
given  a  theatre  party  the  second  even¬ 
ing  and  a  barbecue  the  third  day.  Spe¬ 
cial  entertainment  will  be  provided  for 
men  in  certain  professions  by  Atlanta 
men  in  the  same  lines. 

H.  S.  Baker,  chairman  of  the  Atlanta 
committee  in  charge  of  the  advertising 
exhibit,  reported  that  this  would  prob¬ 
ably  be  the  largest  and  finest  exhibit  ot 
its  kind  that  has  ever  been  held.  It 
will  be  known  as  the  Graphic  Arts  Ex¬ 
hibit  and  will  include  speciments  of  ad¬ 
vertising  art  from  all  parts  of  the  world. 
A  feature  will  be  specimens  from  va¬ 
rious  foreign  countries  depicting  the 
progress  that  has  been  made  since  the 
war. 

Two  Hundred  at  Banquet 

Ten  members  were  present  at  the  ex¬ 
ecutive  committee  meeting,  which  Pres¬ 
ident  Rowe  Stewart  of  Philadelphia  said 
surpassed  any  similar  meeting  of  the  in¬ 
ternational  committee.  There  are  eigh¬ 
teen  members,  four  of  whom  live  in 
foreign  countries. 

Other  members  present  included : 
P.  S.  Florea,  New  York;  Miss  Jane  J. 
Martin,  president  of  the  League  of  Ad¬ 
vertising  Women  of  New  York,  and  the 
following  vice-presidents :  H.  H. 

Charles,  New  York;  John  E.  Raine, 
Baltimore;  Frank  E.  Lowenstein,  At¬ 
lanta  ;  William  J.  Betting,  St.  Paul ; 
T.  W.  Le  Quatte,  Des  Moines;  Charles 
J.  Orhison,  Indianapolis.  In  addition  to 
these.  Reuben  H.  Donnelly  of  Chicago 
and  Irvin  F.'  Paschall  were  present. 

.About  two  hundred  prominent  .Atlan- 
tians  attended  the  banquet  tendered  in 
honor  of  the  executive  committee  at  the 
Capitol  City  Club  Monday  night. 
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THE  AMERICAN  JOURNALISTS^  FORUMl 

-  •  I 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS'  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes.  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists’  Association;  Paul  Y.  Anderson,  editorial  deoartiiu. 
the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis  Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representini^ 
Pittsburgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri,  Columbia,  Mo.,  representing  the  schools  of  iournalm 


THEORY  OF  CO-OPERATIVE  PAPERS  tee  reports  were  made  at  the  meeting. 

.-\mong  the.ii  was  a  report  on  collective 
buying,  which  strongly  recommended  that 

DOSTOX,  Mass.— The  American  press  publishers  as  a  means  of  preventing  per-  the  experiment  be  attempted.  The  meet- 
was  scathingly  assailed  for  a  solid  sons  unacquainted  wivh  their  business  ing  endorsed  the  recommendation,  which 
hour  one  evening  recently,  at  Ford  Hall  and  without  business  training  from  en-  was  that  for  the  present  the  collective 
Forum — likewise  all  connected  with  it,  tering  it  and  exposing  them  to  unfair  buying  experiment  be  confined  to  the 
from  the  publishers  who  “kept  their  and  illegitimate  competition.  The  pro-  purchase  of  white  paper  for  newspaper 
consciences  locked  in  the  cash  box'’  to  posal  was  that  the  law  should  apply  only  work,  the  system  to  be  extended  to  other 
the  $30-a-week  plutocratic  reporters —  to  persons  in  an  executive  capacity.  materials  if  the  original  venture  proves 
by  Walter  W.  Liggett,  deputy  commis-  A  number  of  other  interesting  commit-  successful. 


the  $30-a-week  plutocratic  reporters —  to  persons  m  an  executive  capacity. 


EASY  TALK— By  PhUip  R.  DUlon 


.  by  Walter  W.  Liggett,  deputy  commis-  A  number  of  other  interesting  commit-  successful, 
sioner  of  immigration  for  North  Da¬ 
kota  and  general  manager  of  a  service  " 

bureau  for  the  50  co-operative  news-  C  A  CV  'TAI 

papers  of  his  state.  As  a  remedy  for  tAM  lALK - By  Philip  R.  Dlllon 

the  “capitalistic  slavery"  of  the  press  he  ^ _ 

offered  the  community  the  co-operative 

newspaper.  Origin  of  — All  of  us  in  Amer-  his  “Correct  Composition,”  reproduces 

Mr.  Liggett  stated  that  the  readers  ica  who  went  to  public  school  thirty  part  of  a  page  of  “Doctor  John  Scott's 
‘should  control  the  papers  and  that  chief  years  ago  will  perhaps  easily  recall  that  Commentary  on  the  Four  Books  of  Sen- 
among  the  readers  were  the  workers,  we  were  taught  to  recite  the  alphabet,  tences,"  printed  at  Venice  in  1745.  Here 
But  then  in  effect  turning  on  his  own  end  sonorously — “X,  Y,  Z,  .\nd!”  In  one  sees  the  &  almost  exactly  in  the 
remedy,  he  declared  that  •  the  Non-  England  they  used  to  say  “X,  Y,  Zed,  form  now  used.  The  sign  is  used  in- 
Partisan  League  papers  of  the  North-  And.”  The  school  primers  of  those  variably  for  all  significances  of  the  con- 
west  were  full  of  propaganda  and  ad-  days,  and  for  more  than  a  hundred  years  junction  “and.” 

mitted  from  a  personal  observation  that  prior,  printed  the  character  at  the  Recently  I  have  studied  somewhat  the 
the  New  York  Times  printed  a  much  end  of  the  alphabet.  Sometimes  it  was  first  Plymouth  Patent  granted  by  King 
fairer  and  more  accurate  account  of  a  printed  “&ct”  for  “and  so  forth.”  The  James  I  to  the  London  .Adventurers, 
labor  meeting  than  did  the  Socialist  fashion  of  printing  the  character  dated  June  6,  1621.  In  this  printed 

paper,  the  Call.  as  an  addition  to  the  alphabet  seems  to  document,  the  use  of  &  is  limited,  though 

“The  daily  newspapers  are  the  great-  have  gone  out  entirely.  much  wider  than  nowadays.  Thus  we 

est  obstacles  that  lie  in  the  way  of  I  doubt  that  many  newspapermen  or  note  the  phrases  “theire  heires  &  as- 


progress  or  economic  ad-  other  writers  have  spent  time'  in  re- 


severally  &  respectyvlie,”  “all 


vancement.'’  Liggett  declared.  “We  searching  for  the  origin  of  the  character  such  Liberties,  pryviledges,  profitt  & 
can’t  function  healthily  so  long  as  the  as  used  in  the  title  Editor  &  Pub-  comodyties,”  “the  said  Undertakers  & 
streams  of  public  opinion  are  damned  lisher,  and  so  I  will  take  the  risk  of  Planters,"  “at  theire  own  cost  &  charge.” 
at  the  source  by  instruments  that  color  talking  about  it.  But  the  ampersand  is  not  used  in  such 

the  news  or  entirely  suppress  it.  The  From  that  fine  book  “Words  and  phrases  of  the  patent  as  “John  Peirce 
papers  do  not  present  the  news  in  a  Their  Ways  in  English  Speech”  (pub-  and  his  As.sociates,”  “and  to  that  intent 
fair,  unbiased  way,  and  the  bias  is  capi-  fished  by  Macmillan  in  1901),  written  by  they  have  granted.”  “already  transported 
talistic.  No  longer  are  there  any  lofty  James  Bradstreet  Greenough  and  George  and  undertaken  to  transport.” 
editorial  standards  either  as  to  intelli-  Lyman  Kittredge,  both  Harvard  profes-  A  centurv  later  the  sign  &.  was  com- 


A  century  later  the  sign  &.  was  com- 


gence  or  ethics.  Nor  is  there  any  accu-  sors,  I  quote  the  following  part  of  a  monly  used  in  the  body  of  the  printed 
racy  in  their  survey  of  world  affairs.  paragraph ;  “  .  .  .  Accounts  were  kept  in  page  or  at  least  in  letter  correspondence. 

“The  papers  are  inaccurate,  unfair  and  Latin  down  to  a  pretty  recent  date.  Here  is  a  formal  letter,  written  by  Judge 

untruthful  simply  for  the  reason  that  Most  striking  of  all  is  the  sign  &,  Samuel  Sewall  (who  became  chief  jus- 

they  are  not  in  a  position  to  be  other-  which,  though  merely  a  short  way  of  tice  of  Massachusetts  in  1718)  to  the 

wise.  They  are  no  more  than  plutdcratic  writing  et,  is  always  called  ‘and’  and  Governor  and  the  Council  of  the  colony, 
publicity  organs.  But  they  have  degen-  used  to  be  annexed  to  the  Emglish  in  1713; 

crated  not  because  the  publishers  are  alphabet  under  that  designation.  “There  is  a  Rumor,  as  if  some  de- 

fundamentally  different  from  the  great  Reading  further  we  learn  that  the  sign’d  to  have  a  Play  acted  in  the  Coun¬ 
pioneer  journalists  of  the  Greeley  type,  name  of  the  character  is  “Ampers-  cil-Chamber  [at  Boston],  next  Monday; 
but  because,  whereas  the  papers  used  to  and,”  which  is  a  corruption  of  the  phrase  which  much  surprises  me :  And  as  much 
be  controlled  by  the  readers,  they  are  “and  per  se — and.”  Literally  translated,  as  in  me  lyes,  I  do  forbid  it.  The 
now  controlled  by  the  advertisers,  and  the  phrase  is  “&  by  itself — and.”  All  Romans  were  very  fond  of  their  plays: 

the  ‘man  who  pays  the  fiddler  calls  the  the  dictionaries  give  “&’’  under  the  name  but  I  never  heard  they  were  so  set  upon 

tune.’  ”  -  “.Ampersand.”  them,  as  to  turn  their  Senat-House  into 

I  li'E-Mcc  DiiRii«urB«  The  original  script  combination  of  the  a  Play-House.  Our  Town-House  was 

letters  in  the  Latin  et  was  &,  which  built  at  a  great  Cost  &  Charge,  for  the 
*  .  was,  in  fact,  a  pretty  sort  of  flourish  sake  of  very  serious  and  important 
State  Control  of  New»p»per»  Unconsti-  such  as  experts  in  penmanship  are  fond  Business ;  the  Three  Chambers  above, 
tutional,  Washington  E<litors  Learn  of.  even  nowadays.  The  scribes  and  &  the  Exchange  below :  Business  of  the 

(SfecM  to  Editos  &  Publishes)  copyists  of  manuscripts  in  the  Middle  Province.  County,  &  Town.  Let  it  not 


State  Control  of  Newspapers  Unconsti-  juch  as  experts  in  penmanship  are  fond  Business ;  the  Three  Chambers  above, 
tutional,  Washington  E<litors  Learn  of.  even  nowadays.  The  scribes  and  &  the  Exchange  below :  Business  of  the 
(SfecM  to  Editos  &  Publishes)  copyists  of  manuscripts  in  the  Middle  Province.  County,  &  Town.  Let  it  not 

Se.ltti.e,  W  ash. — Publishers  of  West-  .Ages,  who  were  mostly  men  of  the  re-  be  abused  with  Dances  or  other  Scenical 
ern  Washington  in  sessitm  here  voted  ijgious  orders,  seem  to  have  been  in  the  divertisements.  It  cannot  be  a  Honor  to 
unfavorably  on  a  proposal  to  ask  the  habit  of  writing  the  Latin  et  always  with  the  Queen,  to  have  the  Laws  of  Honesty 
next  Legislature  for  a  law  requiring  per-  this  capital  letters  combination,  and  very  and  Sobriety  broken  in  upon.  Ovid 
sons  entering  the  publishing  business  to  nicely.  A  page  of  such  manuscript,  be-  himself  offers  '  invincible  argument 
take  out  a  state  license.  Lawyers  who  fore  the  invention  of  printing,  shows  against  publick  Plays: 
were  consulted  had  advised  the  commit-  the  &  standing  out  frequently,  and  one  “(’/  tamen  hoe  fatear;  Ludi  quoque 
tee  appointed  to  inquire  into  the  legal  js  led  to  believe  that  it  was  used  for  the  semina  praebent  Nequitiae: 


aspects  of  the  proposed  legislation,  that  double  purpose  of  conjoining  and  punc 
the  recent  decision  of  the  federal  dis-  tuating. 


luble  purpose  of  conjoining  and  punc-  “Let  not  Christian  Boston  goe  beyond 
ating.  Heathen  Rome  in  the  practice  of  shame- 

trict  court  here  holding  the  state  bar-  But  the  earliest  printers,  who  had  to  full  Vanities. 

bers’  license  law  unconstitutional  had  engrave  in  wood  their  own  type,  prob-  “This  is  the  voice  of  your  most  humble 

made  it  useless  to  seek  the  enactment  of  ably  were  unable  to  reproduce  the  deli-  &  obedient  servant, 

a  similar  law  covering  publishers.  In  the  cate  flourishing  of  the  expert  penmen  Samuel  Sewall.” 

barbers’  case,  the  court  held  that  the  and  so  they  changed  the  &  into  &,  a  I  regret  that  we  have  not  gone  back 

right  to  work  was  a  constitutional  right  distortion,  but  easy  to  engrave.  The  to  the  correct  and  graceful  6*  et,  instead 

that  could  not  be  limited  or  impaired  by  new  arbitrary  &  stood  out  in  the  printed  of  perpetuating  the  arbitrary  distortion 

law.  page  quite  as  demonstratively  as  the  old  &.  Yes,  I  do  know  that  a  few  printer 

The  proposed  law  was  favored  by  the  &  in  the  written  books.  De  Vinne,  in  artists  use  the  &,  but  not  many. 


•As  a  side  light  on  the  repc 
meeting  was  addressed  by  a  reprt, 
tive  of  a  paper  mill  in  Finla]^ 
told  the  publishers  that  his  firnk 
200-ton  shipment  of  white  paper  (i 
arrive  in  New  York  in  Janmr,, 
could  be  sold  about  3  cents  a  n 
under  the  present  market,  and  nt 
pared  to  make  further  shipman 
steamship  direct  to  Puget  Souai, 
if  contracts  would  be  obtained. 

The  meeting  indorsed  a  plants 
lish  a  central  employment  bureau 
bor  exchange  for  the  mutual  bemi 
publishers  and  workers  in  the  pq 
trades.  _ 

“NEWSPAPER  ENGUSH”  DEFtS 

Harvard  Profetaor  Sayi  ModeriN 
Are  Made  Up  of  Good  Wiila( 

(Special  to  Editor  &  Puiuiia) 

Chicago. — Describing  conditio#  i 
der  which  most  news  stories  areri 
and  declaring  that  facts  art  i 
meagre.  Prof.  Swain  Thomas,  teade 
English  at  Harvard  University  i 
member  of  the  editorial  staff  oftkl 
lantic  Monthly,  startled  the  Nita 
Council  of  Teachers  of  English  in 
sion  last  week  by  coming  to  the  ddi 
of  “newspaper  English.”  Prof,  Thi 
told  the  assembled  English  teacheiil 
the  general  tone  of  newspaper  ri 
has  improved  greatly  in  the  pat! 
years. 

“Considering  that  a  newspaper  is| 
duced  under  excessive  speed  andii 
porters  write  their  story  from  oi 
times  meagre  facts  and  first  imprtssi 
it  is  remarkable  that  we  have  as  1# 
class  of  writing  in  the  daily  pressw 
have,”  Prof.  Thomas  said.  “Then 
paper  of  today  is  made  up  of  remati 
good  writing  when  you  take  all 
consideration.” 

Prof.  Thomas  attributed  the  ifflpti 
ment  in  newspaper  diction  and  K 
English  to  the  many  journalistic  ids 
of  the  country’s  universities  anil  p 
particular  compliment  to  Columbia  0 
versity  and  the  University  of  Wisni 
for  their  accomplishments  in  thii! 

KNOX  WAS  ONCE  RETORII 

Candidates  for  Cabinet  Postktfid 

Senate  Started  in  BrowaNli 

(Special  to  Editor  &  PtiBUsWa) 

Brownsville,  Pa. — Mention  of  W 
States  Senator  Philander  C.  Kfloi* 
possible  Secretary  of  State  in  Prttf 
Harding’s  cabinet,  calls  to  mifldthd 
that  the  Senator  began  his  cifstn 
reporter  on  the  Brownsville  Clippctilf 
combined  with  the  Monitor  ind  • 
known  as  the  Clipper-Monitor.  W 
Henry  Baker  Reiley  bought  theCBp 
Monitor  in  December,  1915,  it 

weekly  edition  of  the  Brownsrilk  W 
graph. 

In  the  event  that  Senator  KiWJ 
into  the  Cabinet,  it  is  possible  thrt 
Senator  William  E.  Crow,  of  r 
County,  will  succeed  him.  SeniWt 
after  learning  the  printer’s  t''**'*^ 
Southwestern  State  Normal  Schw 
California,  Pa.,  and  after 
uated  was  engaged  as  foreltiin  of 
Clipper  office.  He  continued  in  d*** 
pacity  for  about  a  year. 


IffiSBREY  AGENCY,  2S, 
ITS  "CHIEF’ 

and  Friend*  of  Advertising 
p.  and  Former  Publisher 

Celebrate  Anniversary  of  Com¬ 
pany  Founded  in  1896 

Frank  Presbrey,  president  of  the 
rank  Presbrey  Company,  was  given  a 
„neratthe  Plaza  Hotel  January  25,  by 
embers  of  the  Presbrey  organization 
,  celebration  of 
le  25th  anniver- 
ir,.  of  the  found- 
ijofthecompan;>' 

Mr.  Presbrey. 

More  than  fifty 
embers  of  Mr. 
resbrey  s  staff  of 
dvertising  writers 
gd  department 
len  greeted  their 
lief  and  through 
heir  spokesman 
mgratulated  him 
n  the  attainment  Fr.\sk  Pre.sbrey 
f  the  quarter- 

ntury  milestone  by  the  company.  “The 
hief”  received  a  loving  cup  from  “his 

ovs." 

Mr.  Presbrey  began  his  career  as  an 
drertising  man  in  the  West,  although 
em  in  New  York  State.  In  1878-79, 
hile  still  a  student  at  Princeton,  he 
lent  over  the  route  of  the  Denver  & 
bo  Grande  Railroad  f)efore  that  road 
m  built,  assisting  in  the  laying  out  of 
jwnsites  and  sending  hack  to  the  large 
ilies  news  and  advertising  concerning 
he  new  road  and  the  country  it  was 
ifening  up. 

While  at  Princeton,  where  he  was 
raduated  in  1879,  and  where  he  was 
aptain  of  the  freshman  crew,  he  had 
rsined  experience  in  newspaper  work 
is  college  correspondent  for  six  metro- 
f  liian  dailies  and  as  one  of  the  foun¬ 
ds  and  editors  of  the  Daily  Prince- 
roiati,  and  soon  after  his  graduation 
ind  the  completion  of  his  railroad  pub¬ 
licity  work  in  the  West,  he  became  ad- 
irrtising  manager  of  the  Youngstown 
(Ohio)  News-Register.  He  resigned  in 
1882  to  go  to  Springfield,  Ohio,  as  ad- 
rrtising  manager  of  the  Springfield 
Globe-Republic,  now  owned  by  Governor 
Cox.  Later,  he  established  Public  Opin¬ 
ion  at  the  national  capital,  and  for  six 
lears  was  publisher  of  that  i>eriodical. 
In  1894  Mr.  Presbrey  became  publisher 
fii  the  Forum,  of  which  the  late  Am¬ 
bassador  Walter  H.  Page  then  was 
editor.  The  advertising  agency  which 
bears  Mr.  Presbrey’s  name  was  founded 
by  him  in  January,  1896. 

Originated  World  Cruises 

One  instance  of  the  influence  of  his 
knsiness-developing  ideas  the  world  over 
s  the  great  growth  of  the  steamship 
cniise business,  an  idea  which  he  initiated 
wd  which  was  made  fruitful  by  his  puh- 
bdty  methods.  In  the  extraordinary  ad- 
'enising  campaigns  which  did  so  much 
•ohelp  win  the  world  war,  Mr.  Presbrey 
wsinthe  forefront  from  the  beginning, 
'Pfing  his  own  and  his  organization’s 
strvices  to  many  of  the  big  movements 
which  awakened  the  American  spirit 
ud  kept  it  awake. 

In  addition  to  his  activities  as  head 
M  one  of  the  largest  of  the  advertising 
^Pttcies,  Mr.  Presbrey  finds  time  for 
ether  important  duties.  He  is  chairman 
^the  executive  committee  of  the  Boy 
TOuts^  of  .\merica,  a  trustee  of  the 
•yw  York  Life  Insurance  Company  and 
e|  the  Bowery  Savings  Bank,  a  director 
of  the  National  Surety  Company,  the 
tnion  Exchange  National  Bank,  the 
Jtional  Liberty  Fire  Insurance  Com- 
Wy  and  vice-president  of  the  New 


Editor  &  Publisher  for 

'b'ork  .Advertising  Club.  He  is  a  mem-  - 

ber  of  the  board  of  governors  of  India  I 
House  and  of  the  Society  of  Genesee 

and  a  merrber  of  the  Union  League  _ 

Club.  j 

Golfers  know  Mr.  Presbrey  as  the 
winners  of  many  cups.  He  is  president 
of  the  Seniors’  Golf  Association  and 
was  on  the  American  Seniors  team  ' 
which  last  summer  defeated  the  Cana-  ^ 
dian  team.  He  is  a  member  of  Apa-  YViH 
wamis.  Garden  City  and  Westport  Golf  yi 
clubs. 

Mr.  Presbrey's  travels  have  resulted  P 

in  several  volumes,  including  “Memories 
of  Vacation  Days,’’  “In  Far  Away  Vaca-  ■'^I'c 
tion  Lands”  and  “Motoring  .Abroad.” 
Ocean  travelers  are  familiar  with  “Pres-  j,[ 

hrey’s  Information  Guide  for  Transat-  has 

lantic  Travelers.”  ^fhe 

Among  the  invited  guests  at  the  din¬ 
ner  were  Darwin  P.  Kingsley,  Louis 
Wiley  of  the  New  A’ork  Times,  Delos 
W.  Cooke,  Jason  Rogers  of  the  New 
A’ork  Globe,  W.  E.  Marble,  H.  L.  Stod- 
dard  of  the  Evening  Mail,  T.  A.  De- 
Weese,  Joshua  A.  Hatfield,  William  R.  R 
Wilder,  T.  C.  Fogel,  J.  A.  McKay  of  for 
the  Spur,  Joseph  Gantz,  George  McNeir,  Nev 
Albert  B.  Ashforth,  Charles  Spalding  of  to  1 
the  Oil  Trade  Journal,  and  George  wor 
Hazen  of  the  Crowell  Publishing  Com-  in  ( 
pany. 


NOTES  OF  THE  AD  AGENTS 


Heads  Chicago  Ad  Council 

Chic.xgo. — W.  Frank  McClure,  adver¬ 
tising  manager  of  the  P'ort  Dearborn 
National  Bank  of  Chicago,  has  been  re¬ 
elected  chairman  of  the  advertising 
council  of  the  Chicago  .Association  of 
Commerce.  Homer  J.  Buckley  of 
Buckley,  Dement  &  Co.,  and  John  H. 
Logeman  were  elected  vice-chairmen. 

New  Secretary  of  Hick  s  Agency 

Miss  Elinor  English,  director  of  copy 
and  art  of  the  Hick  s  Advertising 
•Agency,  New  York,  has  been  elected 
secretary. 


J.  Hanford,  formerly  with  the  Win- 
che.ster  .Arms  Company  and  more  re¬ 
cently  with  the  Martin  V.  Kelley  Com¬ 
pany,  has  joined  the  Phillip  Ritter 
Agency,  185  Madison  avenue,  New  York, 
as  director  of  service.  He  succeeded 
William  Meadewell,  who  has  joined  the 
M.  P.  Gould  Company. 

Pierson  .A.  Skelton  of  the  D’Arcy  Ad¬ 
vertising  Company,  St.  Louis,  and  Mrs. 
.Alice  Lange  Henley  also  of  St.  Louis, 
were  married  recently  in  New  York. 

K.  F.  Pittis,  who  has  been  overseas, 
has  joined  the  copy  staff  of  the  Toronto 
office  of  Norris-Patterson,  Ltd. 

J.  .A.  Tedford.  after  six  years  with 
the  Lyddon  &  Hanford  Agency,  has  be¬ 
come  associated  with  the  New  York  of¬ 
fice  of  the  Wylie  B.  Jones  .Advertising 
.Agency. 

Robert  M.  Newcomb,  who  has  been 
for  some  time  with  Hoyt’s  Service.  Inc., 
New  York  office,  has  been  transferred 
to  the  Cleveland  branch.  He  is  now 
working  as  an  assistant  to  Gail  Murphy 
in  Cleveland. 

John  A.  Frazer,  president  of  the  Mon¬ 
treal  Publicity  Association,  has  been 
elected  chairman  of  the  new  Montreal 
.Auditorium  .Association,  which  aims  to 
build  a  monster  convention  hall  in  that 
city. 

Arthur  Cummings  has  resigned  from 
the  staff  of  the  Northern  Advertising 
Service,  Canton.  Ohio. 

McConnell  &  Fergusson,  advertising 
agency,  London.  Ont.,  has  been  incor¬ 
porated  as  a  limited  company,  and  man¬ 
agers  of  the  branch  offices  in  Toronto, 
Montreal,  and  Winnipeg,  together  with 
A.  R.  Malton  who  recently  joined  the 
London  staff,  have  been  made  directors. 
M.  M.  Fergusson  is  leaving  for  a  vaca- 


NEW  A.  A.  A.  A.  COMMITTEES 

Albert  frank  &  CO..  New  York,  and  Brooke,  Smith  &  French,  Inc.,  have 
become  meml)ers  of  the  American  Association  of  Advertising  Agencies.  The 
membership  of  the  various  committees  of  the  A.  .A.  A.  .A.  for  the  year  1921  has 
been  decided  upon  and  the  list  of  the  committees,  issued  by  James  O’Shaughnessy, 
executive  secretary,  follows: 


Agency  Service. — Chairman.  Mac  Martin, 
Mac  Martin  Advertising  Agency,  Minneapolis; 
A.  W.  Diller,  Blackman  Company,  New  York; 
H.  B.  Humphrey  Company,  Boston;  J.  H. 
Cross,  J.  H.  Cross  Company,  Philadelphia;  C. 
P.  Hanly,  Ferry-Hanly  Advertising  Company, 
Chicago;  Jefferson  Thomas,  Thomas  Adver¬ 
tising  Service,  Jacksonville. 

Agency  Systems  and  Forms. — John  E. 
VV^alsh,  Frank  Seaman,  Inc.,  New  York; 
Walter  B.  Snow  &  Staff,  Boston;  Chas.  Blum, 
Charles  Blum  Advertising  Corporation,  Phil¬ 
adelphia;  M.  B.  Hart,  Critchfield  &  Co.,  Chi¬ 
cago;  B.  E.  Wyatt,  Johnson-Dallis  Company, 
Atlanta. 

Mechanical  Production. — Chairman.  Mason 
Warner,  Snitzler-Warner  Company.  Chicago; 
F.  G.  Huhhard,  Barton,  Durstine  &  Osborn, 
Inc.,  New  York;  A.  W.  Ellis  Company,  Bos¬ 
ton;  H.  H.  Kynett,  Aitken-Kynett  Co.,  Phila¬ 
delphia;  F.  G.  Cramer,  Cramer-Krasselt  Com¬ 
pany,  Milwaukee;  Thos.  E.  Basham,  Thos. 
E.  Basham  Company,  Louisville. 

Export. — Chairman.  Frank  Arnold.  Frank 
Seaman,  Inc.,  New  York;  W.  H.  Denney, 
Philip  Ritter  Company,  Inc.,  New  York; 
Franiclin  P.  Shumway,  Franklin  P.  Shum- 
way  Company,  Boston;  Herbert  M.  Morris, 
Herbert  M.  Morris  Advertising  Agency, 
Philadelphia;  R.  F.  Clark,  Erwin,  Wasey  & 
Co.,  Chicago;  S.  O.  Landry,  Chambers 
Agency,  Inc.,  New  Orleans. 

Finance. — Chairman,  C.  R.  Erwin,  Erwin, 
Wasey  &  Co.,  Chicago. 

Membership. — Chairman,  Harry  Dwight, 
Smith,  Fuller  &  Smith,  Cleveland. 

Magazines. — Chairman,  O.  H.  Blackman. 
Blackman  Company,  New  York;  John  H. 
Hawley,  Hawley  Advertising  Company,  Inc., 
New  York;  P.  F.  O'Keefe,  P.  E.  O’Keefe 
Advertising  Agency,  Boston;  W.  M.  Rich¬ 
ardson,  Barrows  &  Richardson,  Philadelphia; 
Carl  Johnson,  Johnson,  Read  &  Co.,  Chi¬ 
cago;  J.  H.  Cecil,  Cecil,  Barreto  &  Cecil,  Inc., 


Newspapers.  Chairman,  Collin  Arm¬ 
strong,  New  York;  Cleaveland  A.  Chandler, 
Amsterdam  Agency,  Inc.,  New  York;  H.  R. 
Whitcraft.  Clark-Whitcraft  Company,  Phila¬ 
delphia;  E.  Ross  Gamble,  Erwin,  Wasey  & 
Co.,  Chicago;  Morton  Caldwell,  Chambers 
Agency,  Inc.,  New  Orleans. 

Agricultural  Press. — Chairman.  Paul  E. 
Faust,  Mitchell-Faust  Advertising  Co.,  Chi¬ 
cago;  H.  H.  Charles,  Charles  Advertising 
Service,  New  York;  Harold  F.  Barber,  J.  W. 
Barber  Advertising  Agency,  Boston;  W.  L. 
Day.  J.  H.  Cross  Company,  Philadelphia; 
F.  Wm.  Thurnau,  Vanderhoof  &  Co.,  Chi¬ 
cago;  H.  L.  Staples,  Staples  &  Staples,  Inc., 
Richmond. 

Business  Papers.  — Qhairman,  Carl  M. 
Green,  Green,  Fulton,  Cunningham  Co.,  Chi¬ 
cago;  James  Albert  Wales,  Wales  Advertis¬ 
ing  Company,  New  York;  A.  E.  Greenleaf, 
Grcenleaf  Co.,  Boston;  Wm.  W.  Matos, 
Matos  Advertising  Company,  Inc.,  Philadel¬ 
phia;  Walter  Hoops,  Hoops  ^  Advertising 
Company,*  Chicago;  Henry  Tritschler,  Nel¬ 
son  Chesman  &  Co.,  Chattanooga. 

Outdoor  Advertising.  —  Chairman,  G.  C. 
Sherman,  Sherman  &  Lebair,  Inc.,  New  York; 
R.  P.  Clayberger,  Calkins  &  Holden,  Inc., 
New  York;  Harold  F.  Barber,  T.  W.  Barber 
Advertising  Agency,  Boston;  jonn  L.  Butler, 
Tracy-Parry  Company,  Philadelphia;  W.  D. 
Mejunkin,  Mejunkin  Advertising  Company, 
Chicago;  W.  R.  Massengale,  Massengale  Ad¬ 
vertising  Agency,  Atlanta. 

Street-Car  Advertising. — Chairman,  J.  K. 
Fraser,  Blackman  Company,  New  York. 

Art  Production. — Chairman,  W.  W.  Faw¬ 
cett,  Fuller  &  Smith,  Cleveland;  Edwin  de 
Cossey,  Hanff-Metzger,  Inc.,  New  York;  Wal¬ 
ter  B.  Snow,  Walter  B.  Snow  &  Staff,  BostoiH 
H.  H.  Kynett,  Aitken-Kynett  Company,  Phila¬ 
delphia;  Walter  Whitehead,  Husband  &  Thomas 
Company.  Chicago;  Thos.  E.  Basham,  Thos.  E. 
Basham  Company,  Louisville. 

Financial  Practices.  —  Chairman,  W.  T. 
Mullally,  Wm.  T.  Mullally,  Inc.,  New  York. 


tion  of  some  months  on  account  of  ill 
health.  ' 

The  Fidelity  Advertising  Agency  has 
moved  from  the  Garfield  Bank  Building, 
Cleveland,  to  the  Otis  Cook  Building. 

O’Neil  Goodwin  is  general  manager 
and  head  of  the  reorganized  Burger- 
Goodwin  Advertising  Company,  which 
hereafter  will  be  known  as  the  O’Neil 
Goodwin  Company,  Louisville.  The  old 
concern  was  dissolved  January  1.  .As¬ 
sociated  with  Mr.  Goodwin  are  Fred  O. 
Kleestad,  Charles  R.  Hunt  and  Edward 
O’Fallon,  Jr.  Mr.  Goodwin  is  also  editor 
of  a  new  civic  magazine,  as  yet  unnamed, 
published  as  a  monthly  by  John  E. 
Huhn,  vice-president  of  the  Liberty  In¬ 
surance  Bank. 

H.  C.  Howard,  who  formerly  lived  in 
Dallas,  Tex.,  but  who  went  to  Okla¬ 
homa  City  several  months  ago,  has  re¬ 
turned  to  Dallas  to  join  the  United  Ad¬ 
vertising  Corporation  as  copy  writer. 

I.  Webster  Drake  has  resigned  as  ad¬ 
vertising  manager  of  the  Guardian  Sav¬ 
ings  &  Trust  Company  to  join  the  Wil¬ 
liam  Elliott  Graves  Financial  Advertis¬ 
ing  .Agency,  Grand  Rapids  and  Chicago. 

C.  F.  Wooley  has  been  appointed  man¬ 
ager  of  the  McCormick-Armstrong  Ad¬ 
vertising  Corporation  as  copy  writer, 
merly  with  the  Hower  Advertising 
Agency  in  Denver. 

William  H.  Rankin  has  transferred 
his  headquarters  from  Chicago  to  New 
Y'ork,  where  he  is  located  at  50  Madison 
avenue. 

The  O’Connell-Ingalls  Advertising 
Agency,  consisting  of  John  F.  O’Con¬ 
nell,  for  eight  years  publicity  director  for 
the  United  Shoe  Machinery  Corporation, 
and  .Arthur  W.  Ingalls,  of  the  Ingalls 
Advertising  Agency,  has  established  of¬ 
fices  in  the  Ames  Building,  Boston. 


30,000  ADVERTISING  "PROSPECTS” 

President  Mntteson  of  A.  A.  A.  A.  Puts 
Their  Coneersion  Up  to  Agent 

(.Special  to  Editor  &  Publisher.) 

Philadelphia. — There  are  thousands 
of  potential  advertisers  in  the  United 
States  ready  and  financially  able  to  buy 
paid  advertising  space  in  the  newspapers 
and  other  periodicals,  if  advertising  men 
will  but  apply  themselves  to  selling  the 
idea  of  advertising  to  these  “prospective 
customers,”  according  to  the  various  ad¬ 
vertising  experts  who  spoke  here  last 
Saturday  night  at  a  dinner  given  in 
honor  of  Jesse  F.  Matteson,  of  Chicago, 
president  of  the  American  Association 
of  Advertising  Agencies,  at  the  Belle- 
vue-Stratford  Hotel.  Approximately 
there  are  30,000  of  these  concerns  which 
have  yet  to  learn  that  what  advertising 
has  done  for  other  concerns  it  will  do 
for  them. 

“.All  business  houses  are  going  to  ad¬ 
vertise,”  said  Mr.  Matteson,  “if  we  can 
show  them  that  the  advertising  agencies 
are  business  organizations  and  are  will¬ 
ing  to  aid  and  advise  in  an  intelligent 
manner  all  those  that  are  willing  to  take 
advice.” 

Mr.  Matteson  urged  his  hearers  to 
bear  in  mind  that  there  rested  upon  them 
the  responsibility  of  bringing  about  a 
better  understanding  between  business 
men  and  themselves,  and  pleaded  for 
optimism  in  their  own  thinking  and 
planning  and  in  their  dealings  with  busi¬ 
ness  men. 

James  O’Shaughnessy,  secretary  of 
the  association,  also  spoke  and  gave 
much  interesting  data  with  respect  to 
the  manner  in  which  advertising  had 
aided  the  United  States  Government 
throughout  the  great  war. 
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Editor  &  Publisher  for  January  29,  1921 


Thu  page  U  a  regular 
Weeldy  Feature  of 
Editor  &  Publuher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  National  Association  of  Newspaper  Executives, 
the  newspaper  department  of  the  A.  A.  C.  of  W.] 


j' 

Criticism  of  any  ^ 
tide  or  contribmL 
should  be  sent  FrJ 
MillU,  News  Biii 
ing,  Indianapolis. 


PREPARING  FOR  THE  AD  CONVENTION  AT 
ATLANTA— JUNE  12-16 


A  LETTER  has  been  sent  to  each  of 
the  vice-presidents  of  the  National 
Association  of  Newspaper  Executives, 
by  Charlie  Miller,  the  president,  asking 
for  suggestions  for  the  program  for  the 
newspaper  department  at  the  Atlanta 
convention,  which  will  be  held  June  12 
to  16. 

“Write  me  what  you  want  us  to  dis¬ 
cuss  at  our  convention — what  subjects 
you  are  most  interested  in,  and  what 
men  or  women  you  would  like  us  to  put 
on  the  program,”  writes  Mr.  Miller. 

This  letter  is  part  of  the  preparation  your  territory  a  letter  enclosing  a  circular,  ex- 
which  Mr.  Miller  is  making  in  advance  P'aininK.  in  detail  our  proposition  on  Fashion- 

of  calling  a  meeting  of  the  directors  and  “4 — If  you  have  a  merchandise  supplement 
officers  of  the  association,  at  which  a  ‘h?t  you  *»  “>0  trade,  that  you  carry  in 


example  of  what  is  being  put  up  to 
newspapers.  This  is  'part  of  a  letter 
from  a  manufacturer  to  a  newspaper ; 

“From  our  experience  sbiih  many  other 
newspapers,  who  have  given  us  co  operation, 
we  have  the  following  co-operative  suggestions 
to  offer: 

“1 — To  have  your  sales  promotion  repre¬ 
sentatives  personally  call  upon  the  drug  stores, 
specialty  shops,  hair  dressing  parlors,  etc.,  and 
boost  our  National  and  Local  Advertising  Cam¬ 
paign,  carrying  with  them  a  broadside  showing 
several  of  our  advertisements  and  listing  our 
vast  1921  campaign. 

“2~To  have  your  representatives  solicit  in¬ 
itial  Fashionette  orders,  while  talking  about 
our  advertising  and  product. 

“To  have  you  forward  to  the  accounts  in 


decision  will  be  made  on  the  program 
for  the  June  convention.  Especially  for 
readers  of  Editor  &  Publisher  he  em¬ 
phasizes  the  following: 

“I  hope  that  members  of  the  associa¬ 
tion  will  write  direct  to  me,  telling  me 
what  they  want  discussed  at  the  con¬ 
vention.  We  expect  to  even  do  more 
brass-tack  business  building  work  at 
Atlanta  in  June,  than  .we  did  last  year 
at  Indianapolis. 

“I  have  had  many  suggestions  from 
individual  members  of  the  association 
for  topics  to  be  discussed.  But  the  of¬ 
ficers  and  the  executive  committee  want 
to  hear  from  everyone..  VJe  have 
nearly  500  members  and  we  certainly 
would  like  to  have  500  suggestions,  so 
that  we  could  go  through  all  of  them 
and  pick  out  those  that  seem  to  interest 
the  majority.” 

P.  S.  Florea,  secretary-manager  of 
the  A.  A.  E.  W.,  was  in  Atlanta  on  Jan¬ 
uary  26,  when  he  conferred  with  Mr. 
Miller  on  convention  plans. 

Miller  I««ues  Statement 

The  following  statement  has  been  is¬ 
sued  by  President  Miller,  in  answer  to 
the  question  of  the  outlook  for  news¬ 
paper  advertising  during  1921. 

“I  believe  that  institutional  copy  has 
seen  its  best  days,  and  that  the  changing 
market  conditions  will  make  it  impera¬ 
tive  that  we  get  back  to  the  selling  talks 
of  the  pre-war  times.  There  is  no  ques¬ 
tion  that  there  has  been  quite  a  loss  re¬ 
cently  in  national,  or  what  newspapers 
call  foreigm  advertising,  and  some  loss 
in  classified  advertising,  while  most 
newspapers  have  shown  gains  in  local 
display  advertising.  By  that  I  mean  ad¬ 
vertising  from  their  local  merchants. 

“I  believe  that  the  local  merchants  are 
going  to  demand  more  than  ever  that 
the  manufacturers  from  whom  they  buy 
place  their  advertising  with  the  local 
newspapers,  so  that  they  can  cash  in  on 
it  locally  instead  of  the  magazine  copy 
that  they  have  been  running  in  the  past, 
which  has  proven  of  no  direct  value  to 
any  local  merchants.” 

Mr.  Miller  has  issued  a  word  of  cau¬ 
tion  to  newspapers  suggesting  that  they 
not  allow  their  zeal  for  getting  business 
to  lead  them  to  giving  unusual  and  un¬ 
called-for  merchandising  co-operation. 

The  following  is  part  of  a  letter  sent 
into  the  association  office,  which  is  an 


this  supplement  our  hair  net  message  which  is 
a  very  important  one,  primarily  on  account  of 
it  being  issued  by  us,  who  are  considered 
leaders  in  the  hair  net  business. 

“5 — To  have  you  make  arrangements  with 
the  dealer  for  window  displays.*’ 


FILING  AD  COPY 

gEC.AUSE  of  the  many  inquiries  that 
have  come  into  the  Newspaper  De¬ 
partment  office  as  to  how  long  it  is  cus¬ 
tomary  to  keep  on  file  the  original  copy 
of  the  department  stores,  a  question¬ 
naire  was  sent  to  a  number  of  the  lead¬ 
ing  newspapers  of  the  country.  Answers 
showed  that  there  are  several  news¬ 
papers  over  the  country  that  keep  on  file 
the  original  copy  of  department  store 
advertising  for  as  long  as  three  years. 
Most  newspapers,  however,  are  content 
with  sixty  days.  They  figure  that  this 
allows  thirty  days  after  bills  have  been 
sent,  for  questions  or  errors.  An  analy¬ 
sis  of  the  answers  follows : 

New  York  Sun  . 30  days 

Rockford,  (Ill.)  Register-Gazette . 10  days 

Norwich  Bulletin  . 6  months 

Chicago  Daily  News  .  1  year 

The  Binghamton  Press  . 3  months 

New  York  Evening  Journal  . 3  months 

Wilmington  Every  Evening . 1  week 

New  Haven  Register  . 30  days 

Decatur  Herald  . 3  months 

New  York  World  . 3  years 

New  York  Globe  . 1  year 


Chicago  American  . 

Washington  Herald  .  ,  , 

The  Cleveland  Press  . **.* 

The  Chicago  Tribune  . 

Knickerbocker  Press  . 

Peoria  Journal  . 

Birmingham  Age-Herald  ...! 

Evansville  Journal  . 

VV’ashington  Evening  Star  .. 

Augusta  Chronicle  . 

Washington  Post  .  jj 

Jamestown  Journal  . . . 

Springfield,  (Ill)  State  Register. '  ‘ I 

The  Macon  News  . Jl 

Denver  Times  . . . 

Evening  Herald  . 

Sacramento  Bulletin  . 

Augusta  Herald  . 

San  Francisco  Bulletin  . 

The  Miami  Herald  . 

NEW  MEMBERS  IN  DEPART 

rpHE  Norwich  Connecticut  BoV 
one  of  the  recent  new  members  I 
National  .Association  of 
Executives. 

The  campaign  instituted  by  Pre 
Charlie  Miller  of  the  organiza:, 
increase  the  membership  to  at  tel 
is  having  very  excellent  resak* 
various  different  vice-presidents  i , 
country  are  co-operating  with  llr.L 
ler  in  bringing  the  membership  J 
1(X)  per  cent  of  the  newspapers  j  I 
country. 

"Plans  now  under  way  for  tht] 
lanta  convention,”  says  Mr.  Jlilkn 
justify  belonging  to  this  organiza:;. 
the  part  of  every  newspaper  s 
country.” 


GIOVANNOLl  NEW  VlCE-PR 
JJARRV  GIOVANNOLl,  editrr 
manager  of  the  Lexington  i 
Leader,  has  been  appointed  vict-a 
dent  for  Kentucky  of  the  Xatioial 
sociation  of  Newspaper  Executivs 
take  the  place  of  Bert  N.  Garstkj 
ness  manager  of  the  Louisville  Cj 
Journal,  who  has  resigned.  Mr.  'ii 
is  one  *of  the  vice-presidents  of ::: 
A.  C.  W.,  and  is  a  member  of  the  i^ 
ing  committee  on  agency  relatiraj 
the  N.  A.  N.  E.  He  wrote  to  Ca 
Miller,  president  of  the  associationij 
ing  to  be  relieved  of  the  vicc-prea 
liecause  he  felt  that  some  of  th« : 
Kentucky  papers  should  have  repres 
atioH  in  the  association’s  work. 


ROSENBROCK  DIES 

H.  W.  ROSENBROCK,  business 
*  dger  of  the  Reno  (Nev.)  Eva 
Gazette  and  vice-president  of  tkS 
tional  Association  of  Newspaper  1 
tives  for  Nevada,  died  followii|| 
very  brief  illness,  January  2.  Mr  ! 
senbrock  was  one  of  the  most  pro® 
newspaper  men  in  Nevada  and  W  j 
extensive  acquaintance  throughout! 
Far  West. 


^NE  of  the  entries  in  the  Retail  Publication  contest  held  by  the  National  Asso- 
^^ciation  of  Newspaper  Executives,  which  came  in  too  late  to  be  given  con¬ 
sideration,  was  from  the  British  Whig,  published  in  Kingston,  Ont.,  Canada. 
This  publication  is  a  little  out  of  the  ordinary,  in  that  it  is  more  of  a  house  organ 
than  a  retail  publication.  “More  Pep,”  however,  contains  much  which  will  interest 
the  retailer. 


ABANDONING  PRINTERS’  DU 

INTERESTING  results  have 
cured  from  a  questionnaire  sfl<J 
members  as  to  the  advantage  of  ( 
a  dummy  for  the  composing  roomi 
ing  exact  location  for  all  advertise 
in  the  paper.  The  reports 
newspapers  generally  are  aban** 
this  practice.  More  than  three-foi 
cf  the  replies  indicate  that  the 
ing  department  is  handling  positi*J 
tickets  and  guide  lines,  rather  thsL 
the  old  dummy  system. 


Editor  &  Publisher  for  January  29 ,  1  921 


—quoting  a  leading  advertising  agency 

“Sales  First — 

“then  Commercial  Independence. 

“To  Advertisers  who  are  coming  to 
grips  with  the  Buyers’  market. 

“Salesmen  must  return  to  intensi¬ 
fied  selling.  JForkmen  must  re¬ 
turn  to  a  solid  day’s  work.  The 
Buyers’  Market  is  here.’’ 

I'he  predominant  medium  to  pro¬ 
duce  immediate  sales  in  any  desired 
locality  is  the  daily  Newspaper. 

Daily  Newspapers  actually  sell 
more  merchandise  than  any  other 
advertising  medium. 

So  much  for  “Sales  First.” 

The  Daily  Newspaper  is  the  Uni¬ 
versity  of  the  Masses.  It  is  the  one 
national  meeting  ground  of  all 
classes,  professions,  interests,  the 
rich  and  the  poor.  This  incompar¬ 
able  sales  force,  national  or  sec¬ 
tional,  as  you  wish,  available  at  a 
moment’s  notice,  can  at  once  stimu- 
i  late  and  stabilize  any  business.  It 

can  be  localized  right  where  your 
goods  are  on  sale,  and  extended  to 
keep  pace  with  distribution. 

“then  Commercial  Independence.” 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Chicago  „  V-  1.  Atlanta 

Kansas  City  San  Francisco 


This  is  Number  53. 

1921  ought  to  bring  new  advertising 
faces  into  the  Newspaper  field. 

Publishers  who  apprec'ate  the  News¬ 
paper  as  the  most  compelling  of  all 
sales  agents,  what  are  you  doing  to 
sell  that  fact  to  advertisers  and 
agents? 

E.  Katz  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 
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MAKIN^G  CI^SSIF^D^  PAGES  PAY 

A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


CLASSIFIED  USERS  ECONOMIZING 
IN  BUYING  SPACE 


O 


advertising  columns  of  ne\vs|>apers  and 
they  furnish  such  a  variety  of  inspira¬ 
tion  for  copy  that  I  cannot  see  why  a 
X  tliis  page  are  printed  the  Decern-  more  liberal  use  is  not  made,*hy  the 
her  classified  advertising  figures  of  newspaper,  of  its  own  columns  to  edu- 


is  that  we  have-  failed  at  some  point  in 
the  office.  Since  ’the  public  is  always 
right,’  we  allow  the  claim  hut  we  would 
like  to  make  our  system  as  nearly  fool¬ 
proof  as  possible  and  any  suggestion  will 
he  appreciated.” 

The  i)lan  of  the  Baltimore  Sun,  ex¬ 
plained  in  these  columns  some  time  ago, 
h:is  greatly  reduced  claims  on  “kills.”  The 
one  feature  of  that  plan,  which  made  the 
reductiop,  was  the  centralizing  of  all 
“kills”  through  one  desk,  thus  making 
it  possible  to  definitely  hold  some  one 
person  responsible  for  all  errors. 


NUMBER  OF  AGATE  LINES  OF  CLASSIFIED  PUBLISHED  IN  DECEMBER,  1920 


Help 

Real 

Automo- 

Kor 

Name  <if  (  ity 

Total 

(lain 

\\  anted 

Gain 

Rentals 

(iaiti 

Estate 

Gain 

biles 

Cain 

Sale 

Gain 

.Mbany,  .\.  V.  ... 

87.0.S’ 

•31.864 

17,410 

*3.920 

9,912 

•2,284 

6.696 

•4,982 

29,014 

*4,203 

15,610 

*4,604 

.  545,170 

*3,349 

Detroit.  Mich.  ... 

.  224.896 

•177,808 

39,871 

•70.622 

43.092 

20.858 

35,408 

•30,090 

44,933 

*15.003 

29,218 

*9,926 

IndiatiaiKjlis.  Ind. 

.  392.290 

•120,380 

36,331 

•75,525 

28.648 

5.746 

62,493 

•22,040 

94.279 

•629 

47.566 

•15,621 

('hicago.  II! . 

.  76.t..'i96 

•429,591 

162.298 

•394,416 

85,533 

22,753 

118,847 

•33.965 

124,210 

4,132 

117,330 

•1,333 

.  281.765 

*71,923 

*113,300 

*41,460 

Kansas  City,  Mo.. 

.  433.170 

5.999 

48,617 

73.366 

57;007 

45,464 

89,997 

*13.034 

Omaha.  Neb . 

.  263.97  .S 

•75.845 

30,023 

•27.909 

38,612 

10.178 

53.186 

*40,684 

28,105 

1 .029 

29,379 

*1,239 

Clevelan<l,  Ohio 

.  674.9.34 

•349,916 

60,102 

•303,940 

111,748 

52,808 

101,570 

114.044 

136,738 

*924 

71,424 

*7,504 

NUMBER 

OF  CLASSIFIED 

ADVERTISEMENTS  PUBLISHED 

IN  DECEMBER, 

1920 

Help 

Real 

Automo- 

For 

Name  of  City 

Total 

Gain 

V\  anted 

Gain 

Rentals 

(iain 

Estate 

Gain 

biles 

Gain 

Sale 

Gain 

Alhanv.  N.  Y.  ... 

.  13.408 

•3,043 

3,312 

•691 

1.872 

•521 

1.026 

•901 

3,470 

*101 

2,512 

•497 

C'olumbus,  O.  ... 

46.134 

•3,931 

4.418 

•3.106 

6.592 

•1,927 

8.309 

•2,638 

6,787 

*308 

10,546 

*140 

Detroit,  Mich.  ... 

.  27,502 

*8,088 

3.296 

*6,064 

8.199 

4.350 

3.572 

•5,024 

3,555 

•747 

3,366 

•325 

I  ndianapolis,  I  nd. 

.  60.363 

•13,208 

5,855 

•7.803 

8.571 

2.716 

8,149 

•2,258 

10,731 

•1,047 

11,351 

*345 

Chicago.  II) . 

.  140,450 

•31.446 

26,912 

•35,061 

23,410 

6.316 

20,032 

•3,819 

18,942 

1,082 

20,331 

•1,229 

Milwaukee.  Wis. . 

.  51.249 

10.244 

8.068 

•9,371 

7,076 

3,881 

3.811 

•1,168 

6,265 

545 

6,071 

1,140 

St.  Louis.  Mo.  . . 

.  84.885 

•15,464 

14,370 

•1.5,864 

13.049 

3,871 

9,125 

*2,494 

13,028 

542 

21,710 

•1,636 

Kansas  City.  Mo.. 

.  95,622 

15,077 

11,066 

•6,982 

22.674 

11.514 

9,606 

1,335 

9,129 

2,276 

17,380 

2,203 

Lincoln,  Neb.  . . . 

9.452 

•976 

413 

•980 

2.080 

1,164 

2,515 

•896 

832 

*138 

2,143 

*506 

Omaha.  Neb . 

.  40,425 

•6.861 

4,651 

•3,085 

8,703 

3,069 

4,398 

*3,719 

3,392 

*275 

5,353 

252 

('leveland.  Ohio  . 

.  103,913 

•3,807 

10,998 

•19,491 

33.206 

17.085 

13.536 

*2,305 

13,713 

•777 

13,771 

1,724 

IMPORTANT 
^HE  figures  published  ( 
page  are  of  vital  ir 
to  every  classified  • 

They  enable  him  to  set 
trend  of  classified  conditiont) 
prepare  to  overcome 
dencies  to  decrease  ii 
classifications  and  to 
greatest  advantage  of  up 
trends.  All  newspapers 
therefore  urged  to  send 
figures  promptly  after  thel 
of  each  month  to 

C.  L.  Perkins, 

326  West  Madison  St.  I 
Chicago,  Ill.  ' 


CLASSIFIED  MISCELLANY] 

\V.  L.VWSOX',  formerly  ^ 
advertising  manager  of  tht ' 
tur  .Review,  has  accepted  the  posia 
classified  manager  of  the  St.  Louis  j 


D 


eleven  cities.  Considering  them  as  a 
whole,  the  loss  over  December,  1919,  is 
23  per  cent  in  lineage.  In  number  of  ad¬ 
vertisements,  however,  the  loss  is  8  per 
cent.  This  indicates  an  economy  in  space 
l)uying  rather  than  a  decrease  in  the 
use  of  classified.  In  Milwaukee,  for  ex¬ 
ample,  the  number  of  advertisements 
actually  shows  a  gain,  although  there  is 
a  loss  in  lineage.  In  Kansas  City  both 
number  of  advertisements  and  lineage 
show  a  gain. 

Help*  Wanted  is  still  the  classification 
showing  the  greatest  losses,  while  rent¬ 
als  ate  re.sponsible  for  the  largest  in¬ 
creases. 


cate  people  to  the  value  of  classified 
advertising.” 


ADVERTISE  FOR  ADVERTISING 

^I^H.AT  should  newspapers  do  to  cre- 

”  ate  more  classified  advertising  dur¬ 
ing  1921? 

In  answer  to  this  question,  S.  J.  Pick¬ 
ens,  classified  advertising  manager  of 
the  Portland  (Ore.)  Journal,  writes :  “I 
am  forced  to  revert  to  my  old  conten¬ 
tion  that  newspapers  as  a  whole  have  it 
within  their  own  power  to  create  more 
classified  advertising  of  all  kinds,  by  the 
simple  expedient  of  a  more  liberal  use 
of  space  for  promotion  purposes  in  their 
own  columns. 

“1  have  not  always  been  a  newspaper 
man.  Coming  out  of  the  commercial 
world  some  few  years  ago,  I  have  been 
astfnmded  and  am  still  unable  to  under¬ 
stand  the  general  tendency  on  the  part 
c»f  newspapers  as  a  whole  to  fail  to 
make  adequate  use  of  their  own  columns 
for  the  promotion  of  interest  in  classi¬ 
fied  advertising.  Someone  has  said : 
‘There  are  only  two  classes  of  people 
who  d(»  not  believe  in  advertising,  name¬ 
ly.  the  newspapers  and  the  advertising 
agencies.’ 

“There  are,  of  course,  a  few  excep¬ 
tions  to  this  rule,  but  they  are  so  few 
as  to  he  decidedly  noticeable.  It  seems 
to  me  that  if  we  wish  to  promote  our 
business  and  at  the  same  time  be  con- 
si.stent.  we  should  take  the  same  means 
to  promote  such  interest  that  we  urge 
other  lines  of  business  to  adopt — i.  e., 
newspaper  advertising  There  are  so 
many  things  that  can  be  said  and  so 
many  ways  to  attract  people  to  classified 


MORE  LIGHT  ON  “KILLS” 

^OMMENTING  upon  the  article  in 
Editor  &  Publishkr  recently  de¬ 
scribing  the  system  of  “kills”  used  by 
the  Houston  Gironicle.  Morton  McDon¬ 
ald,  classified  advertising  manager  of 
the  Oakland  (Cal.)  Tribune,  writes: 
“That’s  all  right  for  a  morning  paper, 
hut  not  for  an  evening  publication.  The 
Tribune  uses  a  triplicate  ‘kill’  slip,  send¬ 
ing  the  original  to  the  composing  room 
and  duplicate  to  the  accounting  depart¬ 
ment  and  the  triplicate  by  mail  to  the 
advertiser,  unless  he  calls  at  the  office, 
in  which  case  he  takes  it  with  him.  A  rec¬ 
ord  of  each  ‘kill’  mailed  out  is  entered 
in  a  journal.  For  all  that  we  have  many 
advertisers  who  insist  that  they  have 
cancelled  advertisements  for  which  they 
can  show  no  order  and  the  presumption 


The  Atlanta  Journal 

Atlanta,  Ga. 

The  department  store  of  M.  Rich 
A  Bros.  Co.,  Atlanta,  has  just  dis¬ 
tributed  among  its  employees  a 
bonus  totaling  $107,000,  This 
compares  with  $60,000  appor¬ 
tioned  last  year. 

The  amount  of  bonus  is  based 
upon  annual  sales. 

For  years  Rich’s  has  concen- 
.trated  its  advertising  in  The  At¬ 
lanta  Journal. 

Advertising  in  The 
Journal  Sells  the  Goods 


Boston  Evening  Transciipl 

- Record  for  1920 - 


The  TRANSCRIPT  gained  MORE  lines  of 
advertising  over  1919  than  any 
other  Boston  Daily 

The  TRANSCRIPT’S  gain  was  exceeded  by  only 
one  paper,  daily  and  Sunday  combined. 

The  TRANSCRIPTS  total  of  advertising  was  ex¬ 
ceeded  by  only  one  evening  paper. 

The  TRANSCRIPT  was  second  among  Boston 
dailies  in  total  of  and  gain  in  National  Advertising. 

The  TRANSCRIPT  carried  more  classified  advertis¬ 
ing  than  any  other  Boston  daily,  and  was  second 
only  to  one  Sunday  and  daily  paper  combined.  It 
made  the  greatest  gain  of  any  Boston  paper. 

The  TRANSCRIPT  carried  more  New  Publications 
advertising  than  any  other  Boston  paper. 

The  TRANSCRIPT  carried  more  automobile  adver¬ 
tising  than  any  other  Boston  daily,  and  stood  fourth 
among  the  daily  and  Sunday  papers  combined. 

The  TRANSCRIPT  published  more  high  grade 
financial  advertising  than  any  other  Boston  paper. 
Some  papers  carried  more  lines,  but  the  Transcript 
refused  to  publish  many  thousands  of  lines  which 
did  not  measure  up  to  Transcript  standards. 

That  Advertisers  are  turning  more  and  more  to  the 
Trartacript  under  current  business  conditions  is 
shown  by  the  fact  that  the  TRANSCRIPT  carried 
the  largest  total  for  December  of  the  dailies  and  was 
the  only  Boston  paper  to  show  a  gain  for  the  month, 
dailies  ^and  Sundays  combined. 

NATIONAL  REPRESENTATIVES. 
Chas.  H.  Elddy  Co.,  New  York,  Chicago,  Boston 


rpHE  Los  Angeles  Express  is  i 
a  contest  to  create  reader 
for  its  Want-ad  pages.  Prizes  i 
from  $100  to  $1  are  offered  to  i 
sending  in  the  best  letter  stating! 
particular  Want-ad  in  the  Eveniig 
press  appealed  to  them  most  ani 
reason  for  the  appeal.  The  conta 
be  over  a  period  of  about  a  montli 


The  Publishers  Buying  Corporation 

I  and  the  New  Newsprint  Campaign 

i _ 


JUST  because  the  spot  price  of  newsprint  is  below  six  cents  (the  Buying  Corp.  was  buying  some  for  its  mem¬ 
bers  at  five  cents  last  week),  the  newspap>er  publisher  should  not  draw  a  napkin  over  his  face  and  drop  into 
a  two  or  three  years’  nap. 

If  he  does,  he  will  wake  up  to  face  more  trouble.  If  you  don’t  believe  it,  stop  right  here  and  read  the 
article  from  a  paper  trade  journal  printed  herewith. 


(From  The  Paper  Mill.  Issue  of  Jan.  22,  1921) 

DOWN  FOR  REPAIRS 


Mills  of  Northern  New  York  Take  Advan¬ 
tage  of  Lull  in  Demand  for  Their  Products 

(Correspondence  of  The  Paper  Mill) 

Watertown,  N.  Y,,  Jan.  21,  1921. — The 

slackening  in  the  demand  for  newsprint 
paper  is  beginning  to  have  its  effect  upon 
the  mills  of  this  section  of  the  state  and 
several  of  them  are  operating  at  greatly 
reduced  production.  The  Remington  Paper 
and  Power  Company,  of  this  city,  which  is 
one  of  the  largest  independent  companies 
in  the  state,  has  temporarily  put  its  mills 
on  a  three-day  basis.  The  company's  mills 
are  at  Norfolk,  Raymondville  and  Nor¬ 
wood  and  several  hundred  men  are  em¬ 
ployed  in  them.  The  daily  normal  produc¬ 
tion  of  newsprint  ranged  between  175  and 
200  tons. 

The  company  is  taking  advantage  of  the 
situation  to  make  some  needed  repairs  and 
the  men  are  being-  employed  as  far  as 
possible  in  this  work.  Other  mills  along  the 
Black  River  Valley  and  in  fact  through¬ 
out  northern  New  York,  are  experiencing 
similar  difficulties. 

However,  the  situation  is  only  temporary, 
the  manufacturers  are  certain.  There  is  no 
longer  any  question  in  the  minds  of  the 
business  men  and  manufacturers  of  the 
whole  United  States  that  the  early  sum¬ 
mer  will  see  business  booming  and  every¬ 
thing  prosperous  throughout  the  land. 

Business  has  already  stepped  upon  the 
edge  of  the  greatest  advertising  campaign 
that  the  country  has  known.  It  is  predicted 
that  it  will  surpass  that  of  the  war  period. 
It  is  obvious  that  the  paper  industry  will 
reap  an  untold  benefit. 

Those  conversant  with  the  situation  are 
looking  ahead  to  a  situation  which  will  mean 
that  publishers  will  be  scrambling  in  the 
open  market  for  supply.  It  is  confidently 
prophesied  that  the  demand  in  the  next  few 
months  will  so  far  exceed  the  production 
of  print  paper  that  newspapers  not  pro¬ 
tected  with  good  contracts  will  find  them¬ 
selves  in  a  precarious  situation. 


The  paper  making  districts  are  prophesying  8-cent  newsprint  again. 
They  think  that  the  contract  price  is  GOING  UP  ON  JULY  1 . 

Here  is  where  the  Publishers  Buying  Corporation  tackles  another  job. 

The  present  membership  is  more  than  satisfied  without  1920  promises 
and  perfosmances,  thoroughly  sold  on  the  soundness  of  our  methods  and 
the  accuracy  of  our  information  and  predictions. 

In  six  months  we  spent  $30,000  of  their  money,  but  saved  them  sev¬ 
eral  million  dollars.  Every  time  the  price  of  paper  went  down  one  cent 
a  pound,  our  members  saved  over  $1,000,000.  The  Buying  Corporation 
chased  the  paper  famine  back  to  the  woods,  broke  the  spot  market,  pre¬ 
vented  many  of  its  members  from  accepting  1  0-cent  contracts,  and  got  them 
contracts  at  6*/2  cents.  The  stockholders  of  the  Buying  Corporation  won’t 
have  its  information  service  and  group-buying  machinery  scrapped  and  you 
can’t  blame  them. 

In  saving  the  situation  for  themselves  the  members  of  the  Buying  Cor¬ 
poration  benehtted  thousands  of  other  publishers  who  were  not  asked  to 
help.  Now  is  their  time  to  subscribe  to  a  new 

NEWSPRINT  SERVICE  BUREAU  FOR  PUBUSHERS 

It  will  always  be  prepared,  in  case  of  another  emergency,  to  handle  the  situation 
as  it  was  handled  in  1 920  and  to  that  end  the  buying  machinery  will  be  kept  intact. 

It  will  try  to  know  the  newsprint  situation  from  the  bottom  up,  all  over  the  world 
and  all  the  time  by  the  thorough  and  systematic  collection  and  study  of  authentic  infor¬ 
mation. 

It  will  advise  its  members  what  price  newsprint  should  sell  at  and  what  price  it  is 
selling  at,  the  changes  in  relation  of  demand  to  supply,  the  probable  price  changes  and 
the  most  favorable  times  for  making  contracts  and  for  buying  for  reserves. 

It  will  make  a  service  charge  of  $1.00  to  $5.00  a  week  according  to  the  tonnage 
consumed  on  a  scale  which  will  make  it  cost  for  intelligent  and  complete  advice  on  your 
newsprint  problems  a  fraction  of  a  cent  per  week  for  each  ton  of  annual  consumption. 

It  will  handle  negotiations  for  newsprint  on  the  request  of  any  member,  give  any 
other  advice  or  information  without  extra  charge. 

There  will  be  no  other  obligation  except  each  subscriber  to  the  service  must  take 
one  $  1 00  share  of  stock  in  the  Publishers  Buying  Corporation.  This  will  be  a  part  of 
the  permanent  capital  to  be  utilized  to  finance  group  paper  purchases  when  the  need 
arises. 

FIVE  HUNDRED  MEMBERS  NECESSARY 

To  properly  support  such  a  service  a  membership  of  500  newspapers  or  newspaper 
associations  is  needed.  Meetings  will  be  held  during  February  in  the  principal  cities  east 
of  the  Rockies  to  explain  the  plan  fully  and  to  enroll  members. 


SCHEDULE  OF  MEE'HNGS 

PITTSBURGH,  Monday,  February  14,  2 
P.  M.  Ft.  Pitt  Hotel. 

CHICAGO,  Tuesday,  February  15,  2  P. 

M.  La  Salle  Hotel  (at  meeting  of  the 
Inland  Daily  Press). 

BOSTON,  to  be  announced  later. 

NEW  YORK,  to  be  announced  later. 
ATLANTA,  to  be  announced  later. 


CHICAGO,  Wednesday,  February  16,  2  P. 
M.  La  Salle  Hotel  (for  non-mem¬ 
bers  of  the  Inland  Daily  Press). 
KANSAS  CITY,  Friday,  February  18,  10 
A.  M.  Hotel  Baltimore. 


For  further  information  address  the 

PUBLISHERS  BUYING  CORPORATION 

73  DEY  STREET,  NEW  YORK  CITY 


WILLIAM  J.  PAPE,  President 


JASON  ROGERS,  Treasurer 


J.  RAYMOND  HOOVER,  Counsel 
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Editor  &  Publisher  for  January  29 ,  1921 


FOR  THE  CIRCULATION  MANAGER 

This  department  is  a  regular  feature  of  EDITOR  At  PUBLISHER.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling.  Editor  &  Publisher.  1116 
World  Building,  New  York. 


N.  E.  A.  C.  M.  !•  Optimistic 

DOSTOX. — The  staff  of  officers  elec¬ 
ted  for  the  coming  year  at  the  New 
England  Association  of  Circulation 
Managers’  last  meeting,  held  last  week 
at  the  City  Club  in  Boston,  as  noted 
in  Editor  &  Publisher,  augurs  well  for 
the  progress  and  success  of  this  live 
organization  during  the  coming  twelve¬ 
month.  Headed  by  W.  E.  Potter  of  the 
Manchester  (X.  H.)  Union-Leader, 

who  was  chosen  president,  they  include 
P.  F.  Viets  of  the  Hartford  Courant. 
vice-president;  Louis  Hammond,  Jr., 
Bo.ston  Transcript,  secretary  and  treas¬ 
urer:  F.  F.  Lyon  of  the  Boston  Xews 
Bureau  and  E.  L.  Croughlan  of  the 
Portland  Express,  directors. 

“The  Effect  on  the  Mind  of  the  Read¬ 
ers  of  Scare  Heads,  Double-Column 
Heads  and  ‘Run-Over’  Stories”  was 
taken  up  by  Louis  Hammond.  Jr.,  of 
the  Boston  Transcript,  who  stated  that 
his  views  on  this  subject  would  have 
to  be  given  more  from  observation  than 
experience  because  of  the  type  of  paper 
he  was  connected  with. 

“The  great  army  of  newspaper  read¬ 
ers  I  do  not  think  are  greatly  disturbed 
by  scare  headlines ;  in  fact,  I  feel  that 
the  masses  like  to  see  the  news  of  the 
day  in  large  type  and  a  well-written 
headline  results  in  increased  street  sales. 
However,  it  is  my  firm  opinion  that 
there  is  nothing  in  the  daily  life  of  a 
newspaper  reader  that  will  so  quickly 
disturb  his  peace  of  mind  as  when  he 
discovers  that  he  has  been  fooled  by  a 
fake  heading.  And  it  is  gratifying  to 
note  that  in  the  last  few  years  news¬ 
papers  have  come  to  the  proper  con¬ 
clusion  that  truth  not  only  in  headline, 
but  in  every  page  of  their  editions,  is 
the  only  way  to  increase  and  hold  its 
number  of  subscribers,”  he  said. 

"Today  the  advertiser  is  asking  for 
more  than  mere  figures  in  circulation 
— he  is  not  asking  how  much,  but  what 
kind  and  how  did  you  get  it.  . 

“With  regard  to  the  run-over  story 
question.  I  have  always  considered  this 
from  two  phases — the  convenience  of 
the  reader  and  the  increased  attention 
it  concentrates  on  the  inside  pages, 
which  works  of  course  to  the  benefit 
of  the  advertiser. 

“I  believe  that  the  reader  expects  to 
find  the  front-page  news  heads  an  in¬ 
dex  to  the  important  events  of  the  day, 
and  that  he  appreciates  that  cut-overs 
are  necessary  to  permit  a  greater  scope 
and  that  he  is  not  annoyed  in  following 
the  cut-over  of  an  interesting  item  to 
an  inside  page.” 

H.  M.  Wheeler  of  the  Hartford  Times 
gave  a  talk  on  “Definite  Standard  Prac¬ 
tice  Methods  of  Daily  Co-operation  be¬ 
tween  the  Circulation  and  Editorial 
Departments.”  Mr.  Wheeler  stated 
that  the  business  manager  of  the  Times 
had  recently  started  Monday  morning 
conferences  between  these  departments, 
which,  he  states,  have  been  beneficial. 

Other  interesting  addresses  delivered 
includes  those  of  B.  F.  Griffin,  city  edi- 
■  tor  of  the  Boston  News  Bureau — “What 
is  the  Matter  with  the  World  in  a  Busi¬ 
ness  Way?”;  “The  Practicability  of 
Publishing  in  Pamphlet  Form  the  Vari¬ 
ous  Papers  Read  at  Meetings  of  the 
X.  E.  A.  C.  M.,  also  a  Synopsis  of 
Discussions  at  Said  Meetings.”  by  P. 
F.  Viets,  Hartford  Courant;  “How  Can 
Publishers  Determine  What  Kind  of 
Xews  or  Features  Attract  New  Readers 


No  Wiggling  or  Wabbling! 

Medicine  Lodge,  Kan. — Editor 
Joseph  Sims,  of  the  Medicine 
Lodge  Index,  recently  received  the 
following  letter  from  a  subscriber 
of  some  years  standing : 

“Joe  Sims :  Pleas  stop  the  pap- 
per.  It’s  a  good  papper.  I  like  it 
and  so  does  the  old  woman  and 
the  kids.  We  don’t  like  no  other 
papper  so  good  as  the  Index,  but 
we  are  taking  a  lot  of  them  that 
ain't  no  worse  than  the  Index. 
We’ll  stop  some  of  them  maybe 
and  then  take  the  Index.  We 
don’t  know  what  we  would  do 
without  the  Index.  It’s  a  good 
papper.  Pleas  stop  the  papper.” 


and  the  Best  Way  to  Check  Up  on  It?” 
hy  J.  W.  Xolan  of  the  Springfield 
Union :  “How  to  Overcome  Irregulari¬ 
ties  in  Deliverie's,  both  Carrier  and 
Mail  Service?”  by  E.  D.  Delhanty, 
Worcester  Telegram;  “What  Benefit  I 
Received  from  the  October  Meeting  of 
the  X.  E.  A.  C.  M.,”  by  W.  E.  Potter. 

Retiring-President  F.  S.  Hoy  of  the 
Lewiston  Sun  prepared  a  paper  on 
“What  Membership  in  the  N.  E.  A.  C. 
M.  Has  Meant  to  Our  Paper.” 

“In  discussing  this  topic.  I  think  in  the 
first  place  my  publisher  does  not  need 
any  argument  to  convince  him  of  the 
value  which  my  membership  in  the  N. 
E.  A.  C.  M.  has  meant  to  the  Sun,” 
states  Mr.  Hoy.  “To  get  down  to  the 
brass  tacks  of  this  topic  and  show  defi¬ 
nitely  what  a  membership  in  the  N.  E. 
.\.  C.  M.  has  meant  to  our  paper,  I 
will  first  enumerate  some  of  the  most 
important  changes  which  have  been 
made  during  the  last  few  years. 

“1.  The  circulation  of  the  paper  has 
steadily  increased  from  a  net  press  run 
average  of  6,300  in  1914  to  a  net  paid 
of  10,078  for  the  period  ending  Septem¬ 
ber  30,  1920,  our  latest  A.  B.  C. 

“2.  All  subscriptions  were  changed 
from  a  credit  to  a  paid-in-advance 
basis. 

“3.  Mail  and  carrier  subscription 
rates  have  been  twice  increased. 

“4.  The  selling  price  has  been  in¬ 
creased  from  2  cents  to  3  cents  per  copy. 

“5.  Have  eliminated  return  privilege. 

“6.  Have  cut  white  paper  waste  to  a 
minimum  so  that  during  the  past  year 
we  have  bought  white  news  at  from  8 
cents  to  12  cents  a  pound  to  supply  our 
reporters  and  for  general  office  needs. 

“7.  Have  greatly  increased  outside 
circulation  by  auto  delivery  routes  and 
early  morning  carrier  delivery  service. 

“8.  Have  changed  from  the  old  ex¬ 
pensive  galley  proof  mail  list  method  to 
the  addressograph  strip  lister  system. 

“9.  Have  had  very  good  success  with 
newsboys;  have  established  a  News 
Boys  Weekly  Bulletin,  and  brought 
home  from  the  Hartford  meeting  the 
nucleus  of  a  team  captain  idea  which 
has  resulted  in  a  greatly  improved  car¬ 
rier  delivery  service  and  the  biggest  in¬ 
crease  in  weekly  subscriptions  which  the 
Sun  has  ever  had  in  such  a  short  time. 

“My  publisher  will  back  me  up  in  the 
statement  that  my  membership  in  this 
association  has  in  one  way  or  another 
been  responsible  for  or  has  been  help¬ 
ful  in  putting  across  everyone  of  the 
above  progressive  steps.” 


The  T.  K.  Kelly  Sales  System  of 
Minneapolis  reports  quite  unusual  re¬ 
sults  from  an  extensive  advertising 
campaign  being  conducted  in  The 
Minneapolis  Sunday  Tribune,  during 
the  course  of  which  double-page 
spreads  have  been  used.  Thomas  K. 
Kelly,  head  of  the  company,  credits 
the  advertising  in  The  Sunday  Tri¬ 
bune  with  having  brought  to  his  sales 
organization  several  accounts  run¬ 
ning  we'l  over  the  $100,000  mark. 
The  T.  K.  Kelly  Sales  System,  one  of 
the  largest  of  its  kind  in  the  United 
States,  and  operating  all  over  the 
country,  puts  on  stock-reducing  sales 
for  retail  merchants  and  sells  bank¬ 
rupt  stocks  for  receivers. 


Southern  winter  resort  advertiio. 
has  been  received  from  the  Amitq 
dam  Agency,  Inc.,  by  The  Minnespob 
Tribune  for  Tarpon  Inn,  The  Dj,, 
pland  and  the  Tampa  Bay  hotel  1)^ 
Northwest  is  one  of  the  most  retpoe. 
sive  sections  of  the  country  for  winte 
resort  advertising.  So  large,  in 
is  the  outflow  of  residents  to  wernter 
climes  during  the  cold  weather  th«l 
when  the  Federal  Census  was  taken 
last  winter  it  was  necessary  for  the 
census  officials  to  make  special  at- 
rangements  for  the  enumeration  of 
Minneapolis  people  who  were  winter 
ing  in  the  South  and  in  California,  in 
order  that  anything  like  a  compiete 
check  could  be  made  of  the  people  of 
the  city. 


"There  are  good  times  ahead."  is 
the  way  the  L.  S.  Donaldson  Com¬ 
pany,  of  Minneapolis,  the  oldest  de¬ 
partment  store  in  the  city,  introduces 
in  a  full  page  a  message  of  optimism 
to  the  people  of  the  Northwest  in  a 
recent  issue  of  The  Minneapolis 
Tribune.  "Observation  and  experience 
during  the  past,  thirtv-eight  years," 
says  Mr.  Donaldson,  "have  taught  us 
that  this  nation  will  weather  this 
period  as  it  has  weathered  the 
others."  •  •  •  "We  believe  in  the 

future — so  strongly  that  we  hre  plac¬ 
ing  many  orders  for  goods  to  be 
manufactured  and  delivered  to  us 
during  the  early  spring  of  1921.  We 
keep  steadily  on,  just  as  is  to  be  ex¬ 
pected  of  every  house  of  reliability 
and  progress."  •  •  •  "We  print 

this  message  because  we  believe  it 
is  our  duty  to  do  so.  This  nation, 
the  strongest  and  richest  in  the 
world,  cannot  be  affected  adversely 
by  a  temporary  uncertainty,  caused 
by  a  readjustment  which  should  have 
been  more  gradual.  Optimism  is  the 
word  to-day.  There  are  good  times 
ahead."  Several  more  pages  of  a 
similar  nature,  in  which  no  price 
statements  or  direct-selling  argu¬ 
ments  will  be  employed,  are  scheduled 
for  publication  in  succeeding  weeks 
in  The  Minneapolis  Tribune. 


The  Fred  M.  Randall  Company,  of 
Detroit  and  Chicago,  is  pioneering 
Aladdin  houses  in  the  Northwest  by 
the  use  exclusively  in  The  Minne¬ 
apolis  Tribune  of  four- color,  full -page 
advertising  running  on  the  back  page 
of  The  Minneapolis  Sunday  Tribune 
magazine  section.  Backed  by  the  big 
circulation  of  The  Minneapolis  Tri¬ 
bune  this  most  artistic  advertising 
for  the  Aladdin  company  has  been 
productive  of  some  very  good  results. 
The  present  schedule  runs  through¬ 
out  1921. 


Edward  St.  J.  Bromley,  formerly 
with  L.  S.  Donaldson,  and  more  re¬ 
cently  with  the  Munsingwear  Corpor¬ 
ation,  has  recently  been  installed  as 
advertising  manager  of  the  New  Eng¬ 
land  Furniture  and  Carpet  Co.,  of 
Minneapolis. 


William  Wrigley,  who  kept  the 
nickel  in  circulation  by  holding  the 
price  of  gum  at  5  cents,  has  renewed 
his  contract  with  The  Minneapolis 
Tribune  through  the  Stewart  Adver¬ 
tising  Agency. 


The  Minneapolis  Tribune  is  in  re¬ 
ceipt  of  a  78-time  order  for  the  Whit¬ 
ing  Paper  Company.  Snappily  illus¬ 
trated  copy,  carrying  a  convincing 
selling  message,  was  prepared  and 
placed  by  Hanff -Metzger,  Inc. 


The  Minneapolis  Sunday  Tribunt  « 
carrying  an  exclusive  campaign  of  in. 
stitutional  copy  for  the  automobile 
dealers  of  Minneapolis.  The  schedule 
comprises  six  full  pages  running  twice 
a  month  to  February  5,  Stress  ii 
laid  upon  the  position  the  automobile 
industry  occupies  as  the  second  larg 
est  business  institution  in  the  United 
States,  the  part  it  plays  as  an  essen¬ 
tial  factor  in  the  everyday  life  of  the 
people,  as  an  allay  of  transportation, 
its  time-saving  qualities,  and  its  aid 
in  developing  healthfulness  and  better 
housing  conditions. 


During  a  recent  drive  in  Minneap¬ 
olis  for  a  united  charities  fund,  beau- 
tiful  windows  were  dressed  by  all  the 
department  stores  and  many  of  the 
specialty  shops,  carrying  out  the  idea 
of  the  objects  to  be  attained  by  ad¬ 
ministration  of  the  fund.  Probabl; 
the  most  elaborate  of  these  was  that 
of  the  Dayton  Company,  in  which  a 
dozen  or  more  men.  women  and  chil¬ 
dren  posed  to  illustrate  the  variout 
charities  and  peoples  to  be  bne 
fitted  by  the  fund. 


The  Minneapolis  Tribune  is  carry¬ 
ing  another  Robert  Burns  cigar  cam¬ 
paign  for  the  General  Cigar  Company. 
The  advertising  is  placed  by  the 
Blackman  Company  and  runs  for  26 
Sundays.  The  Blackman  Company  alio 
has  sent  The  Tribune  a  schedule  run 
ning  until  April.  1921,  for  the  Vat 
Dyck  cigar,  another  brand  controlled 
by  the  General  Cigar  Company. 


A  renewal  contract  has  been  re 
ceived  by  The  Minneapolis  Tribune 
from  Lord  &  Thomas,  of  Chicago,  for 
the  Troco  Nut  Butter  Company.  Lib¬ 
eral  advertising  in  The  Minneapolii 
Tribune’s  field  for  Troco  is  making 
it  a  popular  household  product. 


Aunt  Jemima’s  Pancake  flour  is  be¬ 
ing  advertised  again  to  the  people  of 
Minneapolis  and  the  Northwest  in  The 
Minneapolis  Tribune,  copy  coming 
from  the  Chicago  office  of  the  j.  Wal- 
ter  Thompson  Company. 


The  George  A.  Hormel  fit  Co.  meat 
products  are  being  popularized  in  the 
field  of  The  Minneapolis  Tribune  by 
an  extensive  advertising  campaign, 
placed  by  Critchfield  fit  Company  of 
Chicago,  through  the  Northwest  ofSce 
in  Minneapolis,  of  which  Scott  Smith, 
vice-president  of  Critchfield  fit  Com¬ 
pany,  is  manager.  The  Hormel  Com¬ 
pany  is  located  at  Austin,  Minn.,  and 
specializes  in  package  meats,  sausage, 
bacon  and  hams. 


Dickinson  fit  Gillespie,  real  estate 
sub-dividers,  of  Minneapolis,  are  run¬ 
ning  copy  in  The  Minneapolis  Tribune 
and  also  thirty-seven  California,  Ari¬ 
zona  and  New  Mexico  papers.  The 
Kraff  Advertising  Agency,  of  Minne¬ 
apolis,  is  placing  the  business. 


Kraff  Advertising  Agency,  of  Min¬ 
neapolis,  is  placing  a  large  schedule 
of  display  advertising  in  The  Min¬ 
neapolis  Tribune  and  other  papers  of 
the  Northwest  for  the  Sterling  Elec¬ 
tric  Company,  of  Minneapolis. 


The  Petting-Thompson  Co.,  Inc.,  of 
St.  Paul,  is  running  a  campaign  io 
The  Minneapolis  Tribune  for  the  Flout 
State  Baking  Company  of  that  city.' 
specializing  on  Purity  Prize  Cske. 
A  novel  teaser  series  led  up  to  strik¬ 
ingly  illustrated  regular  copy. 


A  consistent  campaign  is  being  car¬ 
ried  exclusively  in  The  Minneapolii 
Tribune  by  the  Pettijohn  Pure  Prod¬ 
ucts  Company  of  Minneapolis  for  iti 
"Pan  Parched  Cereals."  Thirty-inch 
copy  is  being  used  each  week. 


Member  A.  B.  C. 

uIljE  iimmp0lia|,QInbtt«e 

FIRST  in  its  City. 

FIRST  in  its  State. 

FIRST  in  its  Federal  Reserve  District. 
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43  WEST  16th  STREET 
NEW  YORK,  N.  Y. 


Offers 


LADY  NORAH  BENTINCK 
Daughter  of  Earl  of  Gainsborough  and  niece 
of  Count  Bentinck,  with  her  children 


The  Sensational  30,000  Word  Feature 


The  Ex-Kaiser  in  Exile 

By 

Lady  Norah  Bentinck 

Niece  of  COUNT  GODARD  BENTINCK 
of  Amerongen  Castle 

Where  the  Ex- Kaiser  Spent  the  First  18  Months  of  His  Exile 


An  Authentic 
Startling 
Human  Interest 

I 

Siorv 


Already  Bought  By 


MARKET  LETTER”  FREE 


publicity  1 

STOCK  brokers  have  various  ways  of  securing;* 
publicity.  One  of  the  most  popular  is  the  “nui 
letter”  which  they  offer  to  newspapers  witS 
charge,  the  stipulation  being  that  the  name  of  M 
concern  shall  appear  as  its  author.  * 

Better  propaganda  of  an  investment  house 
not  be  devised  because  such  articles  would  giv(® 
firm  an  opportunity  to  boost  the  sale  of  securitieil 
which  it  is  specially  interested,  in  the  most  eUefi! 
manner.  People  would  read  the  letter  with  ttie"^ 
pectation  of  getting  unbiased  inform.-ition  on  ^ 
stock  market,  never  dreaming,  of  course,  thjt^ 
information  given  would  be  colored  to  suit  i! 
pur])ose  of  the  writer. 

However,  the  newspaper  publishers  are  wiser s- 
they  were  a  few  years  ago  and  fight  shy  of  t - 
offers.  But  a  few  still  lend  theifiselves  to  the  sef-i 
and  print  the  market  letters,  apparmitly  ign^-, 
the  manner  in  which  their  readers  are  being  detei-^ 
and.  in  some  instances,  robbed  of  their  hard  ejc 
savings. 

The'  only  market  letters  that  are  worth  prir- 
are  those  written  by  independent  observers,  the  k 
usually  being  .supplied  by  the  financial  editors  of: 
metropolitan  new.spapers  who  are  trained  experts. 

One  of  Boston’s  leading  newspaper  agencies,; 
are  surprised  to  learn,  has  recently  sent  a  letter: 
the  city  newspapers  of  Massachusetts  on  behalf 
one  of  its  clients  offering  to  supply  ‘‘a  weekly  nia:? 
review  which  will  be  a  valuable  news  acquisitioe; 
your  financial  page.”  Every  newspaper  that  acc» 
will  give  this  client  a  half  column  or  a  coluim- 
free  publicity  every  week. 

It  would  seem  as  though  in  these  days  of  hs 
cost  of  newspaper  production  that  most  newspa;; 
publishers  would,  without  urging,  reject  every  lint; 
free  publicity  offered  by  advertising  agents  actingi 
press  agents,  or  by  anybody  else..  If  .stock  broke 
want  their  “market  letters”  printed  let  them  pay  i- 
them  as  advertisements  and  not  attempt  to  put  tk 
over  on  the  publisher  as  “a  valuable  news  feature! 
your  financial  page.” 


TIME  FOR  5-CENT  PAPER 

The  semi-official  spokesman  of  the  paper  manu¬ 
facturers.  The  Paper  Mill,  in  its  issue  of  January 
13.  c<mfesses  that  newsprint  makers  can  prosper 
and  grow  wealthy  on  a  contract  price  of  5  cents  a 
pound.  Such  an  authority  can  not  be  ignored  and 
every  fact  relative  to  the  costs  of  paper  manufactur¬ 
ing  and  market  conditions  bear  out  this  statement. 

■Any  amount  above  5  cents  a  iK)und  for  the  balance 
of  1921  will  be  unfair  and  unjustified.  The  Paper 
Mill,  under  a  Toronto  date-line  in  the  issue  referred 
to,  anticipates  a  price  of  $100  a  ton  for  the  year  and 
does  not  seem  to  feel  sad  about  it — in  fact,  it  ac¬ 
knowledges  that  the  Canadian  mills  will  not  suffer 
at  that  price,  for  1920  was  the  most  profitable  year 
in  their  history.  One  hundred  dollars  a  ton  was  the 
average  price  realized  by  the  Canadian  Mills  during 
la.st  year. 

While  the  contract  price  for  newsprint  for  the  first 
quarter  of  this  year  has  been  fixed  at  6'/j  cents,  it  is 
interesting  to  note  that  offers  of  s^ot  paper  at  from 
5''2  to  6'/4  cents  per  pound  are  going  begging.  With 
present  conditions  continuing  for  another  month, 
there  is  every  reason  to  believe  that  the  newsprint 
manufacturers  will  come  to  their  senses  and  treat 
tlieir  customers  with  the  justice  to  which  they  are 
entitled  and  be  content  with  a  fair  profit. 

Reliable  authorities  place  the  amount  of  unsold 
1921  production  in  the  east  at  50,000  tons ;  nearly  as 
much  in  the  middle  west,  and  there  is  also  about 
25.000  tone  of  marginal  mill  capacity.  Many  new 
machines  are  coming  in  this  year  and  in  addition  to 
all  of  this  there  is  a  great  amount  of  foreign  and 
domestic  tonnage  that  was  ordered  on  speculation  in 
1920  and  is  still  held  in  storage. 

Editor  &  Publisher  is  opposed  to  cheap  paper 
that  would  mean  a  return  to  the  unsound  business 
methods  that  prevailed  in  the  newspaper  publishing 
business  four  years  ago,  and  it  believes  in  co-opera¬ 
tion  that  will  insure  the  stabilization  of  the  news¬ 
print  manufacturing  business,  but,  as  previously 
stated,  has  no  interest  in  co-operation  by  the  pub¬ 
lishers  that  works  only  for  the  benefit  of  the  paper- 
makers. 

Editor  &  Publisher  has  often  pointed  out  that 
newsprint  can  be  manufactured  in  standard  domestic 
mills  at  less  than  $70  a  ton,  even  with  the  high  cost 
of  labor  and  materials  that  prevailed  in  1920.  That 
is  truer  today  than  it  was  six  months  ago.  for  the 
price  of  raw  materials  is  downward  and  there  has 
been  no  increase  in  wages. 

Present  paper  conditions  are  not  confined  to  the 
United  States  and  Canada.  They  are  worldwide. 
In  England  the  supply  offered  is  unlimited  and  the 
price  is  the  lowest  in  four  years.  Every  newsprint 
manufacturing  company  is  overstocked  and  bidding 
for  buyers. 

The*  newsprint  manufacturers  golden  orgie  is  over. 
The  Canadian  manufacturers  are  the  first,  it  seems, 
to  see  the  light  and  confess  that  they  can  sell  at  a 
handsome  profit  at  $100  a  ton.  There  never  was  any 
•juestion  about  that  being  the  proper  and  fair  price 
for  the  first  quarter  but,  being  absolutely  blind  to 
everything  but  millions  a  minute,  the  manufacturers 
ignored  the  age-old  law  of  supply  and  demand. 
This  is  the  time  for  the  publishers  of  the  country  to 
demand  a  reduction  in  their  contracts  to  5  cents, 
straight,  for  the  remainder  of  1921. 


IFi'  tliauk  Tlicc,  O  God  of  all  Creation, 
that  Thou  hast  taught  us  to  say  Our 
Father.  Night  and  day,  storm  and  sun¬ 
shine  Thou  hast  neilled  shall  loork  for 
man.  May  ice  drive  aicay  doubt's  des¬ 
pair  icith  recollections  of  past  delights 
and  deliverances.  Suii  our  spirits  icith 
visions  of  bright  tomorroics.  The  sky 
lazdshes  the  sih'er  of  the  moon,  the  gold 
of  sunshine  and  the  diamond  sparkle  of 
steadying  stars.  Earth  nests  the  sooth¬ 
ing  lakes,  leads  near  us  the  laughing 
streams  and  guards  us  front  the  reach¬ 
ing  arms  of  the  angry  ocean.  Trees  turn 
storms  into  timber  for  our  service,  zchile 
flowers,  fruits  and  vast  stretches  of 
green  fields,  sustain,  spur  and  satisfy 
man.  Open  onr  eyes  to  Thy  rich  pro¬ 
visions  until  ardor  awakens,  worry  dies 
and  songs  flotc  from  sunlit  hearts.  In 
humanity’s  name.  Amen.  —  Christian 
Reisnbr. 


LITTLE  CHILDREN  ARE  STARVING 


HARDING  THE  PRESIDENT 

IT  must  have  given  Warren  G.  Harding  a  wffsr 
to  formally  sever  his  connection,  as  editor,  ri 
the  Marion  Star.  He  has  personally  direettd: 
fortunes  for  so  many  years  that  the  paper  had't? 
come  a  part  of  himself.  His  daily  contact  with!!' 
life  of  the  city,  the  intimate  relationship  that  exiff 
between  him  and  the  men  and  women  represent 
all  phases  of  the  political,  social,  business  and  relii 
ions  development,  brought  to  him  a  richness  of  e 
perience  that  he  could  not  have  had  in  a  metrnp’ 
tan  field. 

To  cut  himself  off  from  these  and  all  other  a»: 
ciations  .which  he  had  long  enjoyed  and  to  abdiii 
the  editorial  tripod  for  four  years  and  perhaps  locp 
m  favor  of  some  one  else  was  not  a  congenial  dr 
but  ne  that,  nevertheless,  had  to  be  performed. 

And  when  Mr.  Harding  is  at  length  established; 
the  White  House  and  the  cares  of  state  re'st  heavi 
upon  his  shoulders  there  will  be  time  when  his  rain 
will  turn  to  Marion,  the  Star,  and  the  many  fri«: 
of  his  youth  and  manhood,  and  he  will  wish  that  H 
was  once  more  seated  in  the  editorial  chair,  n 
make-up  rule  of.  gold  presented  to  him  by  his  or. 
printers  on  the  day  of  his  election,  and  which " 
continually  carries  in  his  pocket  will  be  an  everpr^ 


European  Relief  Council  Photo 


THE  INTERNATIONAL  YEAR  BOOK 


The  reception  given  to  the  International  Year 
Bonk  of  Editor  &  Publisher,  issued  last  week, 
shows  that  newspapermen,  space  buyers,  agents, 
representatives  and  advertisers — too — for  that  matter 
—regard  it  as  an  invaluable  aid  in  quick  editing 
and  buying  and  selling. 

We  ourselves  are  rather  proud  of  it,  not  because 
It  carries  an  unusual  volume  of  advertising,  for 
which  we  are  sincerely  grateful,  but  because  it  con¬ 
tains  information  that  will  be  helpful  to  our  readers 
every  working  day  during  the  year  1921. 

The  International  Year  Book  will  hereafter  be  an 
annual  event  in  the  journalistic  field.  The  data  it 
c<;ntains  will  be  revised  and  brought  up  to  date  each 
year,  and  new  features  will  be  added.  If  any  of  our 
readers  have  a  suggestion  to  make  that  will  enhance 
its  value  they  should  send  it  in  and  receive  the  sin¬ 
cere  thanks  of  the  editor. 


T( )  feed  starving  children  is  not  a  charity,  it  is  a 
duty.  In  Central  Europe,  the  Near-East  and  the 
Far-East  the  number  of  children  who  are  today 
crying  for  black  bread  mounts  high  in  the  millions. 
The  national  friendships  and  hates  of  the  future  are 
going  to  be  built  upon  the  opinions  formed  by  those 
millions  of  children  that  live  through  the  period  of 
great  want. 

America’s  table  is  running  over — she  has  been 
blessed  with  plenty  and  has  food  to  answer  every 
child’s  cry.  The  newspapers  of  United  States  must 
accept  leadership  in  answering  the  pitiful  cries  that 
come  from  overseas.  Every  community  must  do  its 
part  in  this  great  work. 

From  the  ranks  of  the  starving  children  of  today 
will  come  the  national  rulers  of  tomorrow.  We 
must  bind  them  to  us  now  through  love  by  giving  to 
them  food.  Every  newspaper  must  take  its  place  in 
carrying  on  this  work  for  humanity — American  ideals 
demand  it. 


ent  reminder  not  only  of  the  days  when  he  stw 
at  the  composing  stone  in  his  own  office,  but  also  i 
the  pledge  he  made  to^  himself  to  follow  that  ofe 
golden  rule  in  all  his  official  acts. 

During  the  next  four  years,  which  will  be  crowdf 
with  responsibilitie’s  of  the  most  serious  nature. 
Harding  will  have  great  work  to  do.  He  will  pe 
form  the  duties  of  the  high  office  to  which  he  h 
been  elected  by  the  people  conscientiously  and  to  S 
best  of  his  ability.  For  serving  the  nation  he  v. 
exhibit  those  same  traits  of  character  and  the  sao 
nobility  of  purpose  that  have  marked  his  careen 
editor. 


In  his  new  position  he  will  have  the  loyal  suppe 
of  those  who  have  admired  him  as  a  United  St# 
Senator  and  as  an  upright  and  eminently  capjl 
journalist.  And  when  his  term  of  office  is  endedl 


will  be  welcomed  back  into  the  newspaper  ranks  wt 
a  sinceritv  and  earnestness  which  will  warm  f 


cockles  of  his  heart. 
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PERSONAL 

f\MES  M-  COX.  publisher  of  the 
J  Springfield  and  Dayton  News,  retired 
f-im  the  governorship  of  Ohio,  January 
jjj  was  presented  by  state  house 
Uecutives  and  employes  with  a  hand- 
S  me  solid  platinum  case  watch.  The 
Cernor  broke  a  record  by  serving  six 
\L<  in  office,  two  two-year  terms  con¬ 
secutively.  He  has  gone  to  his  country 
ivome  Trailsend.  outside  of  Dayton,  and 
contemplates  a  tour  of  England  and 
Cmitinental  Europe  during  the  year,  and 
f,,jll  accompanied  by  his  wife  and 
daughter,  .\nne. 

r  \  C.  Batten,  president  and  general 
■ 'lanager  of  the  British  &  Colonial  Press, 
ltd.  of  Toronto,  with  offices  at  1463 
'Broadway,  New  York,  has  been  elected 
I  resident  of  the  Manufacturing  Photo- 
Engraving  Association  of  Canada. 

G  J.  Palmer,  for  a  number  of  years 
business  manager  of  the  Houston  (Tex.) 
Post,  has  announced  his  candidacy  for 
mayor  of  Houston  at  the  primary  elec- 
Hion  to  be  held  in  the  spring. 

■  Mrs.  Willard  E.  Carpenter,  wife  of  the 
ipiAlisher  of  the  Lincoln  (Ill.)  Courier- 
;  Herald  and  chairman  of  the  I.  D.  P.  A. 
j  board  of  directors,  is  at  Biloxi,  Miss., 
resting  up  after  a  nervous  breakdown. 
Charles  M.  Redfield,  publisher  of  the 
Malone  (N.  Y.)  Telegram,  and  Mrs. 
'Redfield,  were  in  New  York  City  on  a 
visit  this  week.  They  were  entertained 
by  Mr.  and  Mrs.  Wallace  Odeil,  of  the 
Tariylown  News,  and  Mr.  and  Mrs. 
Thomas  Blain  of  the  Porchester  Item. 

Dr.  Burris  -A.  Jenkins,  publisher  of 
the  Kansas  City  Post,  recently  returned 
to  Kansas  City  from  a  hunting  trip  and 
vacation  in  Texas.  He  was  accompanied 
by  F.  G.  Bonfils.  one  of  the  owners  of 
the  Kansas  City  Post  and  Denver  Post. 

Rowland  B.  Mahany,  former  Buffalo 
congressman  and  editor,  and  more  re¬ 
cently  solicitor  of  the  department  of 
labor,  has  been  appointed  by  President 
Wilson  as  American  representative  of 
the  International  Commission  of  Immi¬ 
gration  and  Emigration,  to  meet  in  Gen¬ 
eva,  Switzerland.  Mr.  Mahany  was  edi¬ 
tor  of  the  Buffalo  Enquirer  in  1910-1911. 

.\.  T.  Wilgress,  sometime  editor  and 
publisher  of  the  Brockville  (Ont.)  Times 
and  more  recently  Kings  Printers  to  the 
Province  of  Ontario,  has  been  appointed 
Provincial  Librarian  by  the  Ontario 
Government. 

G.  W.  C.  Perry,  managing  editor  of 
the  Chlllicothe  (Ohio)  Scioto  Gazette, 
it  being  mentioned  for  a  $6,000  berth  on 
the  state  Ivoard  of  administration. 

Col.  C.  D.  McPherson,  publisher  of 
the  Daily  Graphic  and  the  Manitoba 
Weekly  Liberal,  Portage  La  Prairie, 
Min.,  has  been  sworn  in  as  Minister  of 
Public  W'orks  for  Manitoba. 

Collin  Armstrong  has  resigned  as  a 
director  of  Collin  .Armstrong,  Inc.,  New 
York. 

E.  S.  Underhill,  owner  of  the  Corning 
Leader  and  Bath  Advocate,  has  been  ad¬ 
ded  (o  the  directorate  of  the  Bath  (N. 
Y.)  Farmers  and  Mechanics’  Bank. 

Major  Henry  A.  Shorey  this  month 
entered  upon  his  51st  year  as  editor  and 
pabllsher  of  the  Bridgton  (Me.)  News. 
He  ii  at  his  office  every  day,  writing  all 
the  editorials  and  looking  after  the  finan¬ 
cial  end  of  the  business.  He  is  assisted 
hr  Mils  Eva  L.  Shorey,  his  daughter. 

fiaron  Augosto  Ferrero,  editor  of  La 
TrIbuna,  Rome,  is  now  the  Italian  cor- 
reipondent  of  the  U.  S.  Feature  Service. 
Inc.,  New  York.  Baron  Ferrero  will 
trite  weekly  on  current  topics  and  also 
» series  of  interviews  on  vital  questions 
with  the  representative  men  in  his  coun¬ 


try.  This  service  has  also  made  ar¬ 
rangements  to  be  represented  in  London 
by  David  Blumenfeld,  son  of  Ralph  D. 
Blumenfeld,  editor  of  the  London  Daily 
Express. 

J.  S.  Powell,  editor  and  publisher  of 
Millard’s  Review  of  the  Far  East.  Shan'g_ 
hai,  China,  is  visiting  New  York  and 
stopping  at  the  McAlpin  Hotel.  Mr. 
Powell  is  making  his  headquarters  at  the 
office  of  the  World  Wide  Advertising 
Corporation. 

Mundy,  for  many  years  editor  of 
the  Oshawa  (Ont.)  Reformer,  is  con¬ 
fined  to  his  home  by  illness.  Though  in 
his  eighty-fifth  year,  Mr.  Mundy  has 
until  recently  been  at  his  desk  at  the  of¬ 
fice  nearly  every  day.  On  January  4 
he  and  Mrs.  Mundy  celebrated  the  sixty- 
first  anniversary  of  their  wedding. 

Chester  Rowell,  former  owner  of  the 
Fresno  (Cal.)  Republican,  has  tendered 
his  resignation  as  a  member  of  the  new 
Shipping  Board  to  become  a  member  of 
the  California  Railroad  Commission. 

S.  S.  McClure  is  back  home  in  New 
York  after  spending  several  weeks  in 
England.  France,  Germany,  Austria  and 
Switzerland. 

IN  THE  EDITORIAL  ROOMS 

E.  F.  Payne,  day  manager  of  the  As¬ 
sociated  Press  in  Chicago,  has  resigned 
after  eleven  years’  service.  He  will 
open  offices  as  publicity  counselor  at 
1312  Ashland  Block.  Chicago. 

L.  A.  Petit,  well-known  Texas  news¬ 
paperman,  is  slowly  recovering  from  an 
unusual  attack  of  illness  with  which  he 
was  stricken  on  the  streets  of  .Austin. 

J.  M.  Harris,  for  a  number  of  years 
editor  of  the  Sherman  (Tex.)  Daily 
Courier,  but  for  the  last  two  years  a 
resident  of  Texarkana,  will  return  to 
Sherman  to  again  become  editor  of  that 
paper.  While  in  Texarkana,  Mr.  Harris 
was  associated  with  newspapers  of  that 
city. 

Coke  Wimmer,  former  sports  editor 
of  the  Dallas  (Tex.)  Dispatch,  has  be¬ 
come  teleeraph  editor  of  the  Dallas 
Morning  News. 

Walter  C.  Hornaday.  of  the  Dallas 
(Tex.)  Journal,  and  John  Sneed,  of  the 
Morning  News,  together  with  William 
M.  Thornton,  Austin  correspondent  for 
the  Belo  papers,  compose  the  team  that 
is  now  covering  the  Texas  legislature  for 
the  Dallas  News  and  Journal  and  the 
Galveston  News. 

Miss  Jeannette  Vincent,  formerly  of 
the  Oil  City  (Pa.)  Derrick  staff,  has 
been  added  to  the  city  room  force  of  the 
Cleveland  Plain  Dealer. 

Carl  Robertson,  editorial  writer  for 
the  Cleveland  Plain  Dealer,  is  spend¬ 
ing  a  few  days  in  New  York  and  con¬ 
tributing  articles  on  his  visits  and  obser¬ 
vations  in  museums  and  art  galleries. 

W.  W.  Raynolds,  city  editor  of  the 
Oeveland  Plain  Dealer,  is  confined  to 
his  home  by  illness. 

Richard  J.  Beamish,  formerly  manag¬ 
ing  editor  of  the  Philadelphia  Press 
and  now  feature  writer  on  the  Inquirer, 
was  one  of  the  collaborators  in  the  prep¬ 
aration  of  the  scenario  which  was  used 
in  making  the  Associated  Exhibitors’ 
new  film,  “The  Devil,”  starring  George 
-Arliss,  which  had  its  first  showing  in  New 
York  last  week.  Another  former  Press 
man  who  has  met  with  success  along 
Broadway  is  Benjamin  F.  Glazer,  joint 
author  of  “Thy  Name  Is  Woman,” 
which  has  been  scoring  for  many  weeks 
at  the  Playhouse.  Mr.  Glazer  was  an 
editorial  writer  on  the  Press  when  that 
paper  was  taken  over  by  the  Public 
Ledger. 

Edward  McKernon,  Boston  represen¬ 
tative  and  manager  of  the  Associated 


FOLKS  WORTH  KNOWING 

C.  STEIGERS,  vice-president 
^  *  and  business  manager  of  the  St. 
Louis  Post-Dispatch,  was  the  guest  of 
honor  at  the  an- 
rn  nual  dinner  given 
the  Missouri 
'  Athletic  Associa- 
tion  last  Friday  by 
George  M.  Bur- 
advertising 

^  manager  of  the 

newspaper,  to  the 
V  members  of  its 

V advertising  staff. 

It  was  the  fifth  an- 
V  nual  dinner  given 

by  Mr.  Burbach  as 
W.  C.  Steigers  a  means  of  show¬ 
ing  his  apprecia¬ 
tion  of  the  efforts  of  the  staff.  As  usual, 
all  business  was  taboo. 

•As  a  further  testimonial  to  Mr.  Stei¬ 
gers,  the  only  three  outsiders  invited 
were  intimate  friends  of  the  honor  guest 
for  many  years.  Colin  M.  Selph,  Post¬ 
master  at  St.  Louis  for  the  last  eight 
years,  spoke  of  “Mr.  Steigers  in  the 
Early  Days.”  Bruce  Dougan,  vice-presi¬ 
dent  of  the  Western  Advertising  Com¬ 
pany,  spoke  on  “Mr.  Steigers  as  a  Boss.” 
He  told  how  he  came  to  St.  Louis  as 
a  green  country  boy  and  had  received 
his  start  on  the  Post-Dispatch,  where  he 
worked  for  more  than  10  years.  M.  P. 
Linn,  formerly  general  manager  of  the 
Republican  and  since  that  paper’s  de¬ 
mise  representative  of  the  S.  C.  Beck¬ 
with  Special  Agency,  talked  of  “Mr. 
Steigers  as  a  Competitor.” 

In  Mr.  Steigers’  response  he  told  of 
the  early  days  of  the  Post-Dispatch ; 
how  Mr.  Pulitzer  had  purchased  the 
paper  for  $2,500.  He  has  been  with  the 
paper  for  more  than  40  years. 

The  cover  of  the  souvenir  program 
contained  a  life-like  drawing  of  Mr. 
Steigers  by  Carlisle  Martin,  a  Post- 
Dispatch  artist,  from  which  the  accom¬ 
panying  cut  was  made. 

Press,  delivered  an  interesting  address 
before  the  Boston  Chapter  of  the  Ameri¬ 
can  Institute  of  Banking  a  few  days 
ago.  He  said  the  American  public  ought 
to  be  appreciative  of  the  quality  and  en¬ 
terprise  of  its  press. 

Peter  Fagan  has  been  appointed  cor- 


re.?pcndent  at  the  Stite  capital  by  the 
Detroit  (Mich.)  Times. 

Julius  Heller,  of  the  old  .Albany  (N. 
y.)  Argus  staff,  has  joined  the  force 
of  the  Albany  Times-Union. 

Miss  Ruth  Lenore  Fisher,  society  edi¬ 
tor  of  the  Salem  (Ore.)  Capital  Journal, 
and  Alford  R.  Nolan,  also  of  Salem, 
have  become  engaged. 

Lorenzo  Ferguson  Woodruff,  of  the 
staff  of  the  Atlanta  Constitution  and 
Mrs.  Lillian  McCaller  Lochridge,  of  the 
same  city,  were  married  recently.  Mr. 
Woodruff,  who  is  a  native  of  Montgom¬ 
ery,  Ala.,  is  one  of  the  best-known 
newspaper  men  in  the  South  and  has 
also  worked  on  Chicago  and  New  York 
newspapers. 

George  A.  Shortle.  editor  of  the 
Quincy  (Mass.)  Enterprise,  and  Miss' 
Mary  Elizabeth  Krohn,  of  South  Brain¬ 
tree,  were  married  recently. 

William  H.  Page,  formerly  of  the 
Philadelphia  Press  and  more  recently  a 
member  of  the  local  staff  of  the  Record, 
has  been  granted  an  indefinite  leave  of 
absence  owing  to  trouble  with  his  eye¬ 
sight. 

Odell  Hauser,  of  the  Philadelphia 
Public  Ledger,  and  John  M.  Cummings, 
of  the  Record,  are  two  of  the  legislative 
correspondents  at  Harrisburg,  “serving 
their  first  terms”  as  representatives  of 
Philadelphia  newspapers  at  the  State 
Capital.  Ao  for  many  years,  (George 
Brennan,  who  is  probably  the  dean  of 
the  Legislative  correspondents,  is  repre¬ 
senting  the  Inquirer,  and  Walter  Dar¬ 
lington,  state  editor  and  Colley  S.  Baker 
are  representing  the  North  American. 
For  the  first  time  in  many  years  the  As¬ 
sociated  Press  is  not  represented  at  the 
present  session  of  the  Legislature  by 
John  Reitinger.  Mr.  ^eitinger  is  now 
manager  of  the  -A.  P.  Bureau  in  Phila¬ 
delphia. 

Moses  H.  Williams,  managing  editor 
of  the  Boston  Traveler,  was  presented 
with  a  loving  cup  last  week  at  an  infor¬ 
mal  get-together  party  of  the  Traveler 
staff  and  various  departments.  The  oc¬ 
casion  marked  the  opening  of  Mr.  Wil¬ 
liams’  third  year  in  his  position. 

Ben  Ferriss,  former  city  editor  of  the 
St.  Paul  Pioneer  Press,  has  been  given 
charge  of  the  drive  in  that  city  for  relief 
of  starving  children  in  Europe.  , 

R.  D.  McCord,  late  of  the  L'nited 
(Continued  on  page  26) 


THE  TIMES  AND  MAIL 


TOKYO,  JAPAN 
have  contracted  for  the 
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OHIOANS  WILL  DEMAND 
48-HOUR  WEEK 


Awociated  Dailies  Elect  G.  W.  C.  Perry 
President — Better  Pay  Asked  for 
Reporters  as  Encouragement 
to  Better  Men 


{By  Telegraph  to  Editos  &  Publishes.) 

Columbus.  Ohio,  Jan.  26. — The  an¬ 
nual  convei^ion  of  the  Associated  Ohio 
Dailies  today  unanimously  adopted  a 
resolution  declaring  the  publishers  op¬ 
posed  unalterably  to  a  working  week 
of  less  than  48  hours.  This  resolution 
was  supplemented  at  a  later  session  by 
a  further  resolution  favoring  an  in¬ 
crease  in  the  number  of  apprentices  and 
for  the  establishment  of  a  standard  of 
efficiency  for  basing  wages. 

Officers  were  elected  as  follows : 
President.  G.  VV.  C.  Perry.  Chillicothe ; 
fir.st  vice-president;  Fred  W.  Bush, 
Athens;  second  vice-president;  Egbert 
H.  Mack.  Sandusky ;  secretary.  Louis 
H.  Brush.  Salem ;  treasurer,  Alfred 
Haswell.  Bowling  Green.  Delegates  to 
the  National  Editorial  Association  se¬ 
lected  arc :  S.  J.  Flickinger,  Hamilton  ; 
\V.  O.  Littick,  Zanesville ;  L.  H.  Brush, 
Salem;  .\lfred  Cookman  McClung, 
Troy;  Alfred  Haswell,  Bowling  Green; 
F.  E.  Alvord.  Sandusky ;  Homer  Gard, 
Hamilton. 

D.  Robinson  of  Ravenna  presented 
a  paper  showing  the  general  tendency 
of  modern  newspaper  publishers  to  pay 
more  attention  to  the  business  and  edi¬ 
torial  ends,  rather  than  mechanical  end. 
Professor  Eldon  L.  Usry  and  Paul 
Carty  of  the  School  of  Journalism  of 
the  Ohio  State  University  presented 
some  suggestions  as  to  best  methods  for 
the  education  of*  printers. 

Charles  T.  Hardin,  of  the  Columbia 


Dispatch,  spoke  on  methods  of  secur¬ 
ing  classified  advertising.  E.  C.  Hop- 
wood,  managing  editor  of  the  Cleveland 
Plain  Dealer,  gave  a  very  entertaining 
talk  on  the  responsibilities,  opportuni¬ 
ties  and  pay  of  reporters,  pleading  for 
the  placing  of  higher  value  on  the  serv¬ 
ices  of  reporters  and  favoring  a  smaller 
number  at  better  pay  and  securing  men 
of  better  qualifications. 


week  and  a  48-hour  week.  The  ques¬ 
tion  has  become  so  tangled  that  Presi¬ 
dent  McParland  of  the  I.  T.  U.  is 
coming  to  Westchester  to  try  and 
straighten  matters  out.  The  employers 
are  a  unit  on  standing  out  for  48  hours 
a  week  and  it  is  reported  that  the 
I.  T.  U.  is  to  start  its  drive  for  44  hours 
in  Westchester  County. 


CONSIDER  FIELD  SECRETARY 


44-HOUR  OPPOSITION  GROWS 


Deadlock  in  WestcheBter  Situation — 
Merriam  Elected  President 


Coloradoans  Elect  Gifiin  President  of 
Press  Association 


Mt.  Vernon,  N.  Y. — The  Westchester 
County  Publishers’  Association  met  at 
the  Daily  Argus  office  January  24  and 
re-elected  the  following  officers :  Presi¬ 
dent,  F.  A.  Merriam,  Mt.  V’ernon  Ar¬ 
gus  ;  vice-president,  Wallace  Odell, 
Tarrytown  Daily  News;  secretary- 
treasurer,  Thomas  J.  Blain,  Portchester 
Daily  Item.  Mr.  Merriam  is  also  presi¬ 
dent  of  the  New  York  State  Associated 
Dailies. 

The  members  considered  the  demand 
of  the  union  for  a  44-hour  week  and 
voted  unanimously  to  oppose  it.  At 
present  Mt.  Vernon,  Yonkers  and 
White  Plains  have  the  new  scales  of 
the  union  before  them.  In  Mt.  Vernon 
the  men  have  asked  $46  and  $48  and  the 
employers  have  offered  the  present  scale 
of  $42  a  week  and  if  this  is  not  ac¬ 
cepted  they  will  go  to  arbitration. 

The  Mt.  Vernon  union,  after  con¬ 
sidering  the  offer  of  the  employers, 
voted  against  it  and  asked  for  arbitra¬ 
tion  by  a  local  committee.  The  pub¬ 
lishers  of  the  Argus  refused  this,  say¬ 
ing  that  they  would  accept  only  the 
N.  P.  A.  arbitration  agreement. 

Yonkers  is  waiting  to  see  what  Mt. 
Vernon  settles  on.  In  White  Plains  the 
employers  have  offered  the  men  $40  a 


(By  Telegraph  to  Editor  &  Publisher.) 

Denver,  Colo.,  Jan.  26. — Plans  for  a 
mid-summer  meeting  of  the  Editorial 
.Associations  of  Nebraska,  Kansas,  Wy¬ 
oming,  New  Mexico,  Utah,  Colorado  and 
Iowa  were  started  at  the  mid-winter 
meeting  of  the  Colorado  Editorial  As¬ 
sociation  in  this  city  last  Friday  and 
Saturday.  It  is  the  intention  of  the  as¬ 
sociation  to  have  the  combined  meeting 
in  the  mountains  west  of  Denver,  hold¬ 
ing  outdoor  sessions.  The  city  of  Den¬ 
ver  will  furnish  tents  and  accommoda¬ 
tions  free.  Already  Nebraska  and  Iowa 
have  accepted  the  invitation. 

Members  of  the  Colorado  Editorial 
Association  are  not  a  unit  on  the  field 
secretary  proposition.  However,  a  com¬ 
mittee  was  appointed  to  investigate  and 
report.  The  Colorado  Editorial  .Asso¬ 
ciation  has  always  adhered  to  the  policy 
of  treating  the  editorial  end  of  the  busi¬ 
ness  rather  than  the  commercial  end. 


Field  .secretaries  from  a  number 
western  states  were  present  at  this  r 
ing  and  told  what  they  had  done 
mercially.  Many  of  the  Colorado  edi- 
feel  that  there  is  a  much  higher  pt 
for  an  editorial  association  to  strhj 
reach  than  commercialism.  The  ( 
rado  Editorial  Association  has  al 
occupied  this  field.  A  memliership 
in  it  has  always  entitled  the  holder  to 
many  courtesies  as  a  membership 
in  any  fraternal  organization  in  the : 
Its  officials  have  always  been  called 
counsel  on  all  state  and  other  public 
ters.  Those  who  feel  that  this  sh 
be  the  function  of  an  editorial  ass 
tion  do  not  take  kindly  to  cummerci 
izing  its  membership. 

Officers  were  elected  as  folloi 
President,  L.  I.  Giffin,  Ordway  E: 
vice-president,  .A.  W.  Barnes,  Lovela 
Reporter ;  secretary,  George  Haubn 
Greeley  News;  treasurer,  .Alva  A.  Sw 
Denver. 


Portland  Herald  Succeeds  Arpi 

(Speeial  to  Editor  &  Publisher) 
PoRTL.\ND,  Me. — The  Daily  Easiq 
.Argus,  Maine’s  oldest  daily  newspaj- 
published  continuously  without  cha 
of  name  since  1803.  made  it  last  appa' 
ance  on  Jan.  24.  The  next  morning  ti 
Portland  Herald,  also  a  morning  papr 
made  its  initial  bow  to  the  public,  s 
the  production  of  the  Independent  Pit 
lishing  Company  which  has  taken  on 
the  Argus  property. 


The  automotive  industry 
may  have  been  influ' 
enced  in  preferring 
Journal  space  for  its  ad' 
vertising  in  Minneapolis 
through  1920  by  the 
fact  that  when  prices  rose 
to  two  cents,  The  Jour¬ 
nal  lost  934  of  its  city 
readers,  while  its  nearest 
competitor  lost  14,689 
city  readers  whom  it 
has  never  regained 
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PROMOTION  IDEAS 

^iT.— The  Detroit  Times  has  es- 
a  new  department,  the  Times 
j  concert  bureau,  which  is  organiz- 
a  series  of  free  public  concerts  in 
^school  auditoriums  and  other  com- 
(ity  centers.  Hermann  Hoexter,  an 
^rity  on  music,  has  been  engaged 
director  of  the  bureau. 

liiiiCHiNSON,  Kan. — Twenty-one  car- 
U  of  the  Gazette  were  entertained  by 
laanagement  of  a  local  moving  pic- 
L  theater  at  a  performance  of 
fety,”  featuring  Wesley  Barry,  a 
^ico  newspaper  boy. 

■Viixox,  Tex. — The  Vernon  Record 
announced  a  contest  which  is  in¬ 
to  encourage  poultry  raising  in 
rger  County.  The  paper  offers 
h  prizes  of  $25,  $15  and  $10  for  the 
tf  best  records  made  as  to  profits  on 
juok  of  poultry  between  January  15 
December  1  of  this  year.  O.  B, 
id),  circulation  manager  of  the  Rec- 
will  have  charge  of  the  contest. 

vr.  Paul. — The  Daily  News  offers 
is!i  prizes  for  the  best  guess  as  to 
“Everett  True”  should  say  in  an 
"■■arrasing  situation  in  which  he  tig- 
[fs  in  a  certain  illustration. 
Pbilaiiei.phia. — Newspaper  publishers 
dng  for  good  local  picture  features 
be  interested  in  two  daily  local  fei- 
:(s  of  the  Evening  Public  Ledger, 
nich  have  been  appearing  on  the  last 
a  of  the  Evening  Ledger — the  pic- 
le  page — for  several  months.  One  of 
«  features  is  entitled  “Our  City’s 
efkers  and  What  They  Do.”  Under 
s  caption  a  picture  is  printed  every 
V  illustrating  some  phase  of  one  of 
ilbdelphia’s  industries.  Tlie  picture 
avs  shows  one  or  two  men  or  women 


at  work  in  the  factory,  shop,  mill,  ofice 
or  whatever  the  scene  is.  In  so  ne  o'  th.’ 
pictures  as  many  as  a  dozen  of  the  em¬ 
ployes  are  shown.  Under  each  picture 
the  business  or  industry  is  described 
briefly — just  twenty-five  or  thirty  words, 
including  the  name  of  the  conce-ns  and 
sometimes  the  names  of  the  individual 
workmen  shown  in  the  illustration. 

The  other  picture  is  a  daily  portrait 
of  one  of  the  city’s  reserve  patrol  iien 
on  duty  beside  his  traffic  semaphore  in 
one  of  the  busy  sections  of  the  city. 
Under  the  picture  are  run  five  or  six 
short  lines  giving  the  patrolman's  name, 
the  point  where  he  is  stationed  and  a 
few  personal  facts. 

Waterloo.  la. — The  Evening  Courier 
and  Reporter  has  started  a  departmem 
for  farmers,  under  the  editorship  of  E. 
T.  Leavitt.  Its  aim,  as  expressed  in  the 
prefatory  announcement,  is  to  make  the 
Courier’s  pages  a  “daily  experience 
meeting"  for  the  farmers  and  their  fam¬ 
ilies  of  the  country. 

St.  Paul. — The  Daily  News  will  pull 
off  its  annual  dog  race  on  February  5, 
and  numerous  entries  are  being  made. 

Sue*  to  Kill  Brooklyn  Citizen 

Thomas  F.  Nevins,  owner  of  250  of 
the  5,000  shares  of  stock  of  the  Brook¬ 
lyn  Citizen,  applied  this  week  to  the 
Supreme  Court  in  Brooklyn  for  the 
dissolution  of  that  newspaper  corpora¬ 
tion.  Nevins  alleges  that  of  $111,000 
borrowed  in  1893,  1894  and  1895  on  cer¬ 
tificates  of  indebtedness  and  notes,  only 
$18,000  has  been  paid.  He  also  alleged 
that  the  circulation  has  fallen  from 
3,896  in  1910  to  3,000.  A  statement  of 
the  corporation  in  1919,  Nevin  alleged, 
made  it  appear*  that  its  losses  for  20 
years  preceding  had  been  $191,000, 
when  they  had  been  $560,000.  Decision 
was  reserved. 


Southern  Markets  are 
active  the  year  round 


The  wide  variety  of  the  products  of  the  South  tends 
to  year-round  activity  in  her  markets. 

There  is  a  high  percentage  of  regular  employment 
of  labor  and  some  branches  of  farming  operations  are 
at  their  height  almost  every  month. 

While  there  are  **seasons'*  in  the  merchandising  of 
most  commodities*  in  the  South  as  elsewhere,  they  so 
overlap  as  to  give  an  unusual  degree  of  continuity  to 
business. 

"Sell  It  South**  is  good  policy,  aside  from  other  rea¬ 
sons,  because  of  the  extent  to  which  there  is  demand 
in  the  Southern  States  for  useful  articles,  throughout 
the  entire  year.  * 

To  *‘SelI  It  South,**  efficiently  and  economically, 
means  to  advertise  your  product  in  Southern  daily 
newspapers.  Through  no  other  medium  can  the  great 
Southern  market  be  fully  covered. 


Southern  Newspaper  Publishers  Association 

Chattanooga,  Tain. 


THE  BETTER  HACHIHE 


Don  t  You  Buy 

An  Intertype  unless  you  are  convinced  it  is  ‘‘The  Better  Machine 

Designed  for  every  typographical  need  in  Text,  Head- 
letter,  and  Display  Composition. 

The  flexibility  and  durability  of  the  Intertype  unit 
system  has  stood  the  test  where  tests  have  been  severe. 

No  obligation  for  a  practical  demonstration 
by  a  practical  man  —  just  write  and  ask. 


BUILDERS  OF  “THE  BETTER  MACHINE’ 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 


-  Middle  Western  Branch 
Rand-McNally  Building,  Chicago,  Ill. 


Southern  Branch 

160  Madison  Ave.,  Memphis.  Tenn. 


Pacific  Coast  Branch 
86  Third  Street,  San  Francisco,  Cal, 
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States  army  and  former  Twin  Cities 
newspaper  man.  has  become  rewrite  man 
for  the  St.  Paul  Dispatch.  He  succeeds 
A.  G.  Crocker,  who  is  doing  general  as¬ 
signments. 

Charles  U.  Becker,  newly-elected  Sec¬ 
retary  of  State  of  Missouri  and  for¬ 
merly  a  newspaper  man  in  St.  Louis  and 
Kansas  City,  and  Miss  Mary  Tolson  of 
Kirksville,  Mo.,  who  was  associated  with 
Becker  while  he  was  chief  clerk  of  the 
Missouri  Highway  Commission,  were 
married  recently  in  Chicago. 

Horace  Epes,  western  superintendent 
of  the  Consolidated  Press  Association, 
spent  a  week  in  Kansas  City,  Omaha  and 
Denver.  A  new  leased  wire  service  of 
the  Consolidated  Press  Association  was 
opened  January  22  in  Kansas  City. 

Fay  King,  cartoonist  and  feature 
writer  for  the  New  York  Evening  Jour¬ 
nal,  just  spent  a  week  visiting  “home 
folks”  in  I^nsas  City.  Miss  King  was 
employed  on  the  Kansas  City  Post  and 
Denver  Post  before  going  to  New  York. 

L.  Fernsworth,  formerly  in  San 
Francisco,  Los  Angeles  and  other  Pacific 
Coast  cities,  is  now  employed  as  tele¬ 
graph  editor  of  the  Dallas  (Tex.)  Morn¬ 
ing  News. 

William  P.  Drew,  formerly  city  edi¬ 
tor  of  the  Bayonne  (N.  J.)  Evening 
News,  has  become  secretary  of  the  lo¬ 
cal  chamber  of  commerce.  He  is  suc¬ 
ceeded  on  the  News  by  A.  Van  Ripps. 
Harold  B.  Stratford  has  been  added  to 
the  staff  and  Miss  Lillian  Kramer  has 
been  appointed  cashier  of  the  company. 

George  H.  Wyatte  has  purchased  the 
Broken  Bow  News,  formerly  published 
by  W.  J.  Old  of  Idabel,  Okla.  Mr.  Wy¬ 
atte  was  for  a  number  of  years  editor 
of  the  Ardmore  (Okla.)  Ardmoreite  and 
is  one  of  the  best -known  newspaper 
men  of  Oklahoma. 

R.  B.  Walthall,  of  Nacogdoches,  Tex., 
for  several  years  editor  of  the  Garrison 
(Tex.)  News,  has  been  appointed  as 
private  secretary  to  Governor  Neff. 

Chester  Crowell,  formerly  a  news¬ 
paper  man  in  Texas  but  now’  a  maga¬ 
zine  writer  in  New  York,  has  been  visit¬ 
ing  friends  in  Dallas  and  other  Ttfxas 
cities. 

H.  M.  McGill,  formerly  connected 
with  the  Dallas  Morning  News  and  later 
with  the  Dallas  Chamber  of  Commerce 
and  Manufacturers  .Association,  has  re¬ 
entered  newspaper  work  and  is  now 
night  filing  editor  of  the  .Associated 
Press  at  Dallas,  Tex. 

J.  M.  Grimes,  long  editor  of  the  Mon¬ 
tezuma  (la.)  Republican,  has  quit  news¬ 
paper  work  to  go  into  banking.  His 
brother.  Perry  Grimes,  of  Bloomfield, 
la.,  will  assume  charge  of  the  Republi¬ 
can. 

J.  .Alroy  Mosenfelder,  who  has  been 
financial  editor  of  the  Des  Moines  Reg¬ 
ister  and  Tribune,  and  journalism  in¬ 
structor  at  Drake  University,  has  re¬ 
signed  to  enter  the  advertising  field. 

Karl  K.  Kitchen  of  the  staff  of  the 
New  York  Sunday  World  has  gone  on  a 
trip  to  Panama  and  before  returning 
Blast  will  visit  California. 

Luther  P.  Weaver,  manager  of  the 
Merchandising  Service  department  of 
the  St.  Paul  Dispatch-Pioneer  Press,  for 
two  years,  and  for  seven  years  a  mem¬ 
ber  of  the  editorial  and  advertising  .staffs 
of  this  new.spaper,  has  resigned  to  join 
the  Bruce  Publishing  Co.,  St.  Paul,  pub¬ 
lishers  of  business  publications.  Mr. 
Weaver  will  become  associate  editor  of 
the  Northwestern  Druggist. 


Editor  &  Publisher 

Byron  C.  Utecht,  formerly  on  the  tele¬ 
graph  desk  of  the  Kansas  City  Post,  is 
now  Sunday  editor  of  the  Fort  Worth 
Star-Telegram. 

Tom  M.  Arnold,  city  editor  of  the 
Fort  Worth  Record,  was  recently  mar¬ 
ried  to  Miss  Mildred  Gladney,  a  reporter 
on  the  Dallas  New’s. 

Frank  Tillman,  former  managing  edi¬ 
tor  of  the  Fort  Worth  Record,  is  now 
assistant  night  editor  of  the  Star-Tele¬ 
gram. 

Richard  G.  Massock,  formerly  with 
the  Jefferson  City  (Mo.)  bureau  of  the 
.Associated  Press,  is  advance  news  edi¬ 
tor  for  that  organization  at  Fort  Worth. 

Frank  Baldwin,  former  managing  edi¬ 
tor  of  the  Waco  News-Tribune,  is  cap¬ 
ital  correspondent  at  .Austin,  Tex.,  for 
the  Charles  E.  Marsh  syndicate  of 
papers. 

Perry  Ross  has  left  the  San  .Antonio 
News  and  now  is  a  copy  reader  on  the 
Houston  Chronicle. 

Ward  E.  Duffy,  formerly  of  the  Man¬ 
chester  Herald,  has  joined  the  city  staff 
of  the  Hartford  Times. 

R.  W.  Hawley  has  resigned  as  city 
editor  of  the  Youngstown  (Ohio)  Tele¬ 
gram  to  become  managing  editor  of  the 
Salem  (Ohio)  News  in  which  paper  he 
has  purchased  an  interest  from  L.  H. 
Brush,  publisher. 


IN  THE  BUSINESS  OFFICE 

W.  J.  Hoffmann,  advertising  manager 
of  the  Portland  Oregonian,  has  been 
elected  chairman  of  a  new  association  of 
the  Western  Shrine  Temples. 

John  Morrison,  formerly  foreman  of 
the  Toronto  Globe  mailing  room,  was 
presented  with  a  parlor  lamp  by  his  fel¬ 
low  employes  when  he  left  recently  to 
become  associated  with  the  Toronto 
financial  firm. 

Lester  F.  Wallace,  of  the  advertising 
department  of  the  Portland  (Me.)  Ex¬ 
press-Advertiser,  is  now  one  of  the  city 
fathers.  He  was  recently  elected  a  coun¬ 
cilman. 
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tral  Trust  Company  of  St.  Louis.  He 
formerly  was  in  the  advertising  depart¬ 
ment  of  the  Mississippi  Valley  Trust 
Company,  there  and  more  recently  was 
advertising  manager  of  the  Atlanta 
(Ga.)  Trust  Company.  He  is  a  former 
president  of  the  Junior  .Advertising  Club 
of  St.  Louis. 

J.  J.  Buzzell,  fbrmerly  a  member  of 
the  advertising  staff  of  the  General 
Motors  Corporation,  author  of  two 
books  on  sales  letter  writing  and  a 
widely  known  advertising  man,  has  re¬ 
signed  from  the  General  Motors  Cor¬ 
poration  to  open  an  advertising  service 
office  in  the  Henry  Building,  Detroit. 

E.  ^lelville  Price  has  resigned  as  gen¬ 
eral  sales  manager  of  Henry  Tetlow 
Company,  manufacturing  perfumers, 
Philadelphia,  to  enter  business  for  him¬ 
self. 

F.  N.  Marcellus  has  been  appointed 
advertising  manager  of  the  Louden  Ma¬ 
chinery  Company,  Ltd.,  Guelph,  Ont. 

George  M.  Dingman,  a  son  of  W.  L. 
Dingman,  owner  of  the  Stratford  (Ont.) 
Herald,  has  been  appointed  advertising 
manager  of  the  Richards- Wilcox  Can¬ 
adian  Company,  London,  Ont. 

Frank  J.  Coupe,  sales  manager  of  the 
Sonora  Phonograph  Company,  Inc.,  has 
been  appointed  vice-president.  He  has 
been  connected  with  the  Sonora  company 
since  its  early  days,  first  as  advertising 
director,  and  later  as  manager  of  sales. 


31 — Associated  Press  nominating  co^ 
meeting.  Hotel  La  Salle,  Chicago  ; 
Sphinx  Club  executive  committee  mJ 
\Vanamaker*s,  New  York,  to  p|^ 
anniversary  night  celebration,  Marckt 


February  ? 

1 — Pulitzer  School  of  Journalism  oriiei'i 
li.st  closed.  ’ 

5 — New  Photographers’  Association  oi  t 
York  annual  dinner,  Cafe  Bouleviri* 

7 — New  Jersey  Press  Association,  xaiifm 
meeting,  Trenton.  ” 

9 — Pennsylvania  State  Editorial  Ass\-^ 
Pennsylvania  Associated  Dailies, 
vania  Associated  Weeklies,  joini  ng 
Penn-Harris  Hotel,  Harrisburg,  Pi 

14 — Sphinx  Club  dinner,  Waldorf -AstoriiS 
York. 

Northwest  Daily  Press  Association  i 
vention,  Minneapolis. 

16-17 — Inland  Daily  Press  Association, 
meeting,  Hotel  La  Salle,  Chicago. 
Eighth  District,  Associated  Adveig 
Clubs  of  the  World  convention,  St  Pi^ 
Minnesota  Associated  Advertising  Ci 
convention,  St.  Paul. 


17- 19 — Iowa  Press  Association  meelinr  J 

Moines.  1 

18 —  Audit  Bureau  of  Circulations  dirtJ 

meeting.  1 

Minnesota  Editorial  Association  nitfia 
St.  Paul.  1 

Pittsburgh  Press  Club  dinner.  ;] 

I 

21 — Advertising  Club  of  New  York  iring^ 
dinner  and  ball.  Hotel  Astor.  ,j 


Washington,  D.  C. 

THEN  AND  NOW 


David  M.  Cowie.  advertising  manager 
of  the  Webster  (Mass.)  Times  for  half 
a  century,  has  resigned  to  become  an  in¬ 
structor  in  the  Webster  public  schools. 
Mr.  Cowie  will  teach  printing. 

A.  R.  Magee,  advertising  manager  of 
the  Louisville  (Ky.)  Courier  Journal 
&  Times,  has  returned  to  his  home  after 
a  two  weeks’  visit  to  New  York. 

Claude  F.  Harris  has  resigned  from 
the  advertising  department  of  the  De¬ 
troit  Free  Press  to  accept  a  position  with 
the  Telephone  Directory  .Advertising 
Company,  Detroit,  Mich. 

C.  L.  Cain  has  joined  the  New  York 
office  of  the  William  J.  Morton  Com¬ 
pany,  newspaper  representative.  Previ¬ 
ously  Mr.  Cain  was  associated  with  the 
foreign  newspaper  office  of  the  Frank  A. 
Munsey  Company,  for  several  years  with 
Chemical  &  Metallurgical  Engineering 
as  assistant  business  manager,  and  also 
as  New  York  State  and  Pittsburgh  rep¬ 
resentative  for  Popular  Science  Monthly. 

W.  .A.  Patterson  has  been  appointed 
advertising  manager  of  the  N'ictoria  (B. 
C.)  Times. 

Bernard  Kramer,  business  manager, 
and  Walter  W.  Hubbard,  advertising 
manager  of  the  Bayonne  (N.  J.)  Eve¬ 
ning  News,  were  named  on  the  local 
thrift  week  committee. 

Iver  Lund,  advertising  manager  of 
Alabama  Farm  Facts,  is  spending  a  week 
in  New  V’ork  on  business  for  his  pub¬ 
lication.  _ 

WITH  THE  AD  FOLKS 

J.  Vincent  Corrigan  has  been  made 
advertising  manager  of  the  Liberty  Cen- 


1914—1920 


Circulation 

Dailjf  Sunday 

Year  1920  .  91.464  87,506  ! 

Year  1914  .  68,080  50.879 

Increase .  23,384  36,621 

Advertising 

Year  1920  .  21,052,990  lines 

Year  1914  .  10,896,033  lines 

Increase .  10,156,957  lines 

Advertising  Line  Rate 

Present  Rate  ....  20  cents  Flat  Daily 
Rate  1914......  15  cents  Flat  Sunday 


The  policy  of  the  Star  has  been  to  depend  upon  ; 
its  enormous  volume  of  advertising  to  take  care 
of  the  increased  expenses  including  the  tremefl'  j 
dous  increase  in  wages  and  the  cost  of  print  papOt-  ! 
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is  one  of  the  richest  trade  fields 
in  America.  There  are  over  five 
and  three  quarter  millions  of 
people  with  over  a  million 
homes,— two  hundred  thousand 
home  owned  farms. 

There  are  over  500,000  workers  who  earn  over  $250,000,000 
yearly  working  in  over  15,000  industrial  plants. 

There  are  over  13  cities  with  a 
population  of  50,000  or  more 
each. 

There  is  the  greatest  transporta¬ 
tion  system  of  any  state,  rel- 
atively  speaking,  in  regard  to 
cities  by  which  you  can  distrib¬ 
ute  your  goods.  Use  these  Ohio 
daily  newspapers 


FIRST 


Akron  Beacon-Journal  . (E). 

Akron  Timet  . (E) 

Athens  Messenger  . (E) 

Bellaire  Daily  Leader  . (E) 

Bellefontaine  Examiner  . (E) 

^Cambridge  Daily  Jeffersonian  . . (E) 

Cincinnati  Enquirer,  5c .  (M*S) 

Cleveland  Plain  Dealer  . (M) 

Oeveland  Plain  Dealer  . (S) 

Columbus  Dispatch  . (E) 

Columbus  Dispatch  . (S) 

Columbus  (O.)  State  Journal  . (M) 

^lumbus  (O.)  State  Journal  . (S) 

Dsyton  News  . (E) 

Osyton  News  . (S) 

'^Dover  Daily  Reporter  . (E) 


34,678  .085  .085  fronton  Irontonian  . (M) 

23,566  .06  .06  Lima  News  and  Times-Democrat . (EAS) 

8,608  .03  .03  *Lima  Republican-Gasette.  ^ . (MAS) 

3,642  .02  .015  Middletown  Journal  . <E) 

3,756  .014  .014  Newark  American-Tribune  . (E) 

6  983  .03  .03  New  Philadelphia  Daily  Times  . . (E) 

66,442  .17-.35  .17-. 35  Piqua  Call  and  Press-Dispatch  . (MAS) 

183,187  .32  .32  Portsmouth  Times . (E) 

214,328  .37  .37  Portsmouth  Times  . (S) 

79,468  .15  .14  *Springfield  News . (E) 

79,949  .15  .14  *Springfield  News  . (S) 

55,672  .12  .11  Toledo  Blade  ... . (E) 

28,603  .12  .11  Warren  Daily  Chronicle  . (E) 

38,145  .10  .10  Youngstown  Telegram  . (E) 

31,221  .085  .085  Youngstown  Vindicator  . (E) 

3,950  .017  .017  Youngstown  Vindicator  . (S) 

Government  Statements,  October  1st,  1920.  tPublishe^s  Statement. 

*A.  B.  C.  Publisher’s  Statement,  October  1st.  1920. 
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Obituary 


dusky  (Ohio)  Star-Journal  and  for  the 
past  four  years  business  and  circulation 
manaRcr  of  the  Asheville  (N.  C.)  Star, 


Mrs.  George  Washington  P.mtm-  recently  in  Asheville.  He  leaves  a 
SON,  wife  of  the  editor  of  the  Morris-  wife  and  three  small  children, 
town  (N.  j'.)  Jerscyman,  died  January  Mrs.  I'r.\.nces  Louise  How.\rd,  con- 
14  following  an  operation.  She  won  the  tributor  to  several  United  States  and 
Croix  de  Guerre  during  service  as  a  Canadian  magazines,  died  suddenly  in 
nurse  in  Prance.  Montreal  recently.  Her  home  was  in 

Col.  Xathan  P.  Pond,  secretary-  Ottawa, 
treasurer  of  the  Rochester  (N.  Y.)  Sir  Willi.xm  Gage,  aged  71,  text  book 

Democrat  and  Chronicle,  died  in  that  publisher  and  president  of  the  Kinleith 
city  January  15.  after  an  illness  of  a  Paper  Mills,  Limited,  St.  Catharines, 
few  days.  Col.  Pond,  who  was  89  years  Out.,  died  at  his  home  in  Toronto  last 
old.  had  been  connected  with  the  Demo-  week. 

crat  and  Chronicle  since  its  organization  Richard  J.  Tothii.l.  former  editor 
in  1870  and  before  that  had  been  with  and  publisher  of  Lockport  (X.  Y.1  pa- 
the  Democrat.  pers.  died  in  Xew  York,  aged  70  years. 

Mrs.  Charles  Dudley  Warner,  William  J.  Monro,  former  owner  and 

widow  of  Charles  Dudley  Warner,  editor  of  the  Morris  (Minn.)  Sun  and 
famous  author  and  editor  of  the  Hart-  12  years  ago  president  of  the  Minne- 
ford  (Conn.)  Courant,  died  January  14  sota  Editorial  Association,  died  in  St. 
in  Hartford.  Paul  January  16,  aged  70  years.  He  had 

James  F".  Day,  editor  and  publisher  been  a  postal  inspector  the  latter  part  of 
of  the  Tunkhannock  (Pa.)  Wyoming  his  life. 

Democrat,  died  there  recently.  He  had  Herbert  -Andersen,  president  of 
been  publisher  of  the  Democrat  for  25  the  Andersen  Company  of  Pittsburgh, 
years  and  was  active  until  a  year  ago.  publisher  of  the  Blast  Furnace  and  Steel 
when  he  suffered  a  stroke  of  paralysis.  Plant,  Coal  Industry,  and  the  American 
J.  .A.  Hagan,  former  advertising  man-  Drop  Forger,  trade  papers,  died  Janu- 
ager  of  the  Detroit  Journal  and  the  De-  ary  22,  aged  36  years, 
troit  Masonic  Xews,  died  January  9  at  .Albert  H.  Smiley,  for  40  years  en- 
his  boyhood  home.  Gravel  Switch,  Ky.  gaged  in  newspaper  work  in  Kansas. 
He  was  34  years  old.  died  January  10  in  lola.  He  was  as- 

William  R.  B.stes,  well  known  news-  sociated  with  the  Chillicotbe  (Mo.) 
paper  man  and  publisher,  died  in  San  Tribune  for  20  years.  W.  T.  Smiley,  a 
Diego,  Cal.,  January  5.  son,  is  telegraph  editor  of  the  lola  Reg- 

Mrs.  Xellie  M.  Leland,  wife  of  Dex-  ister. 
ter  Leland,  publisher  of  the  Westboro  John  David  Berry,  widely  known  as 
(Mass.)  Chronicle,  died  January  14  fol-  a  writer  and  an  authority  on  labor  and 
lowing  a  long  illness,  aged  57  years.  industrial  affairs,  died  from  illness  due 
Mr.s.  Frank  T.  Parsons,  aged  67.  to  old  age,  at  the  Passavant  Hospital, 
wife  of  the  publisher  of  the  Northfield  Pittsburgh.  Mr.  Berry  was  born  Feb- 
(Vt.)  News,  died  at  Montpelier,  Vt.  fol-  ruary  22,  1849,  at  Pleasant  Unity,  West- 
lowing  an  operation.  moreland  county.  Pa. 

^  \\ .  Frank  Ke.vnedy,  former  manag-  Miss  Margaret  Steele  .Anderson, 
ing  editor  of  the  Fall  River  (Mass.)  Hterarv  editor  of  the  Louisville  Evening 
Globe,  and  for  oyer  40  years  the  Fall  s'ince  1901,  died  January  16.  as  the 

River  corre.spondent  of  the  Boston  result  pf  hums  received  when  her  dress 
Globe,  died  mcently  in  Fall  ^ivcr.  caugbt  fire  from  a  gas  grate.  She  was 

Edmund  O.  Dlwey,  aged  59.  pub-  52  years  old.  .As  poet,  educator,  art 
lisher  of  the  Osw-ego  (Mich.)  Times,  critic  and  contributor  to  magazines  Miss 
died  January  22  of  a  stroke  of  paraly-  Anderson  enjoyed  a  wide  reputation, 
sis.  He  was  secretary  and  treasurer  of  She  had  written  two  books,  one  of 
the  Michigan  Republican  Xcwspaper  As-  ..^rse.  “The  Flame  in  the  Wind”  and 
sociation,  and  secretary  of  the  old  ,he  other  “A  Study  of  Modern  Paint- 


Micliigan  Press  .Association. 


ing.”  Prior  to  her  going  to  Louisville 


Mrs.  Edwin  S.  Underhill,  aged  59,  Miss  .An- 

wife  of  former  Coiigre.^man  Edwin  S.  six  years  was  with  McClure’s. 


Underhill,  owner  of  the  Corning  (N.  Y.) 
Advocate  and  the  Steuben  County  Advo¬ 
cate.  died  last  week. 

John  Rfjoi,  who  died  recently  in 
Washington,  D.  C.,  was  a  former  Iowa 
newspaper  man,  having  at  one  time  been 
editor  of  the  Shell  Rock  News. 


T.  C.  Dean,  editor  and  publisher  of 
the  Meaford  (Ont.)  Monitor,  is  dead, 
aged  68  years. 


Jamotown  Paper  Increases  Capital 

Buffalo. — The  Jamestown  Journal- 
W.ALTFJt  B.  Mc.Adams,  aged  59,  veteran  Press  has  increased  its  capital  from 
newspaper  man  of  Texas,  died  in  Dallas.  $12,500  to  $50,000,  and  the  Journal 
Robert  C.  Macready,  aged  66.  one  of  Printing  Company  its  stock  from  $37,500 
the  best  known  telegraph  operators  in  to  $150,(XX). 
the  country  and  known  to  hundreds  of 


newspaper  men.  died  in  Philadelphia  last 
week  after  a  week’s  illness.  Mr.  Mac- 
ready  had  been  with  the  Postal  Tele¬ 
graph  Company  for  the  greater  part  of 
his  life,  being  one  of  the  Philadelphia 
superintendents  for  thirty-five  years. 

Wiij-iAM  S.  Harris,  editor  of  the  New 
York  Crockery  &  Glass  Journal,  died  at 
his  home  in  Ridgewood.  N.  J.,  Januarv 
24. 

Mrs.  Harriet  Elam,  mother  of  Rich¬ 
ard  Elam,  publisher  of  the  Ponce  City 
(Okla.)  Daily  News,  and  other  Okla¬ 
homa  papers,  died  in  Anthony,  Kan., 
recently. 

Joseph  C.  Upton,  formerly  editor  of 
the  El  Dorado  Springs  (Mo.)  News, 
w.as  found  dead  recently,  hanging  to  a 
rafter  of  his  home. 

.A.  W.  CARPENTFJt,  aged  75.  founder  of 
the  Carthage  (Mo.)  Patriot,  died  in  Des 
Aloines  recently. 

•ALBiJtT  G.  Bier,  aged  36.  for  several 
years  circulation  manager  of  the  San- 


FOR  SALE 


All  or  part — 20  tons  of 
standard  newsprint,  size 

28  X  40.  Basis  24  x  36, 
No.  32. 


INQUIRIES  SOLICITED 


INVINCIBLE  PAPER 
AND  PULP  CORP. 

135  Broadway  -  New  York  City 


Phone,  Rector  9957-8>9 


OWA 


Iowa  spends 
approximately 

$30,000,000.00 
every  year  for 
educational  pur¬ 
poses  or  $1 2.67 
per  capita. 
Iowa’s  30,000 
school  teachers 
develop  the 


Make  your  advertising 
appeal  characteristic, 
for  science,  the  founda¬ 
tion  of  Iowa’s  farming 
success,  has  made  think¬ 
ers  of  them  all. 


Use 


news- 


the  daily 
papers  and  tell  the 
readers  what  you  can 
do  for  them  by  ivhatever 
it  is  you  have  to  sell. 


ability  to  think  and  apply  science  to 
all  things,  even  to  the  selection  and 
purchase  of  necessities,  conveniences, 
and  luxuries  of  life. 


Apply  this  to  your  ad¬ 
vertising  and  use  the 
Daily  Iowa  newspapers. 


Rate  for 

Circu- 

5,000 

lation 

linM 

Burlington  Hawk-Eye  . 

.  ...(M) 

10,371 

.03$ 

Burlington  Hawk-Eye  . 

. (S) 

12,510 

.035 

*  Cedar  Rapids  Gazette  . 

....(E) 

17,567 

.055 

Council  Bluffs  Nonpareil . 

.  .  (E&S) 

14,998 

.05 

Davenport  Democrat  &  Leader . 

. (E) 

15,363 

.05 

Davenport  Democrat  &  Leader . 

. (S) 

16,959 

.0$ 

*  Davenport  Times  . 

. (E) 

23,626 

.07 

Des  Moines  Capital . 

. (E) 

53,850 

.14 

Des  Moines  Sunday  Capital . 

. (S) 

37,935 

.14 

Des  Moines  Register  and  Tribune.  .  .  .  . 

.  .  (M&E) 

109,523 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,046 

.20 

flowa  City  Press-Citizen . 

. (E) 

7,397 

.035 

*Mason  City  Globe  Gazette . 

. (E) 

9,516 

.035 

Muscatine  JoumsJ  . 

. (E) 

8,057 

.03$ 

Ottumwa  Courier  . 

. (E) 

12,056 

.0$ 

Sioux  City  Journal . 

.  .  (M&E) 

52,808 

.11 

Sioux  City  Journal . 

. (S) 

32,226 

.11 

'Waterloo  Evening  Courier . 

. (E) 

15,722 

.0$ 

Government  Statements,  October 

1,  1920. 

*A.  B.  C.  Publisher’s  Statement, 

October  1 

,  1920. 

fPublUher*’  Statement. 
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I  memory  of  H.  W.  SEYMOUR 

Sourenir  Presented  to 
Fwniiy  by  Old  Chicago  Comrade 

The  following  tribute  to  the  late 
oratio  W.  Seymour,  of  the  New  York 
•orid’s  staff  of  editorial  writers,  in  the 
rm  of  a  memorial  souvenir,  hand-let- 
red,  with  illuminated  initials  and  dec¬ 
ations  and  bound  in  flexible  covers, 
IS  been  presented  to  the  family  by 
ester  L.  Jones,  a  former  newspaper 
isofiate  of  Mr.  Seymour  in  Chicago, 
)w  of  New  York : 

It  was  my  good  fortune  to  know  “H.  W.” 
we  affectionately  called  him,  not  as  an  ed¬ 
it  or  writer,  but  as  a  business  man,  and  I 
,tif'  to  his  clear  business  vision  and  his 
obii.v  in  the  minutest  details  of  all  transac- 
»n>. 

1  knew  him  intimately  on  pleasant  days  and 
1V5  of  physical  and  mental  trials:  his  enjoy- 
tnis  were  real  and  he  suffered  without  com- 

sinl. 

He  was  honest  in  thought  and  deed,  sym- 
ithetic  and  charitable,  patient  and  kind,  a 
en  observer  and  analyst,  possessor  of  a  bril- 
int  and  disciplined  mind.  He  was  an  accom- 
ished  master  of  the  Anglo-Saxon  language 
id  expressed  his  thoughts  with  clarity  and 

ccisuin. 

I  make  grateful  acknowledgment  of  the  in- 
Koc(  which  the  charm  of  his  character  and 
s  genial  instruction  had  upon  my  life  as  a 
mng  man.  In  later  years  as  friend  and  coun- 
llor  his  advice  was  often  sought,  generously 
ven  and  highly  appreciated. 

His  life  and  his  teachings  were  inspiring, 
is  memory  will  ever  be  revered  and  cher- 
ked.  A  truly  great  man,  modest  and  unas- 
loiing.  has  gone  from  among  us,  whose  in- 
lence  will  abide  with  those  who  knew  him 
[rsonaliy.  His  written  words  are  an  endur- 
monument  to  his  memory. 
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$3,000,000  Hanna  building,  nearing  com- 
pletion,  Slocum  is  supposed  to  have 
gone  to  the  top  of  the  building  to  look 
about  for  a  site  for  a  billboard  for  a 
client.  He  was  identified  with  the 
drama  much  of  his  life,  and  was  on  the 
staff  of  the  Cleveland  Press  and  Plain 
Dealer,  being  movie  editor  of  one  of 
these  papers. 


Cumber  17,  1920. 


Lester  L.  Jones. 


Slocum  Fall*  to  Death  in  Cleveland 

Cleveland. — This  city  lost  an  alert 
twspaper  and  publicity  man  last  week, 
hen  Palmer  Slocum,  36  years  old, 
flipped  sixteen  stories  through  an  ele- 
itur  shaft  from  the  top  of  the  new 


W.  F.  Craig  Dead  in  Kansas  City 

Kansas  City. — William  F.  Craig, 
aged  67,  for  nearly  30  years  a  Kansas 
City  newspaperman,  died  January  20 
in  Chicago.  He  succeeded  the  late  Col. 
K.  T.  VanHorn  as  editor  of  the  edi¬ 
torial  page  of  the  Kansas  City  Journal 
and  retained  that  position  until  two 
years  ago  when  he  gave  up  his  executive 
duties  but  continued  to  contribute  to  the 
editorial  page  until  recently.  For  the 
last  12  years  of  his  active  work  on  the 
Journal  he  was  managing  editor  of  the 
paper  as  well  as  editorial  writer? 


French  Editor  Left  $7,500 

Biddeford,  Me.— An  estate  of  $7,500 
was  left  by  Alfred  Bonneau.  editor  of 
La  Justice  de  Biddeford.  His  widow  is 
sole  beneficiary. 

Peoria  Dedication  February  1 

(By  Telegraph  to  Editor  &  Publisher.) 

Peori.x,  Ill. — The  Journal  and  Tran¬ 
script.  owned  by  Henry  M.  Pindell,  will 
dedicate  its  new  office  building  Febru¬ 
ary  1.  _ _ 

Wabaih  Times-Star  Plant  Burns 

Wabash,  Ind. — The  Times-Star  suf¬ 
fered  a  loss  estimated  at  from  $10,000  to 
$12,000  from  fire  January  25th. 


Bureau  of 

Canadian 

Information 


"^HE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor¬ 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
m  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Canadian  Pacific  Railway 

Depar^ent  of  Colonization 
and  Development 


J65  E.  Ontario  St. 
Chicago 


335  Windtor  Station 
Montreal 


1270  Broadway 
New  York 


“The  World^s  Mart” 


V^HEN  you  buy  advertising 
in  the  Dailies  mentioned 
below,  you  deal  in  known 
quality  and  quantity — they  are 
the  undisputed  leaders  in 
business-getting. 


CO-OPERATION 

ASSURED 


1 

Circu- 

Rate  for 

lation 

5,000  lines 

*Crawford*ville  Review . 

.  .  .  .  (M) 

4,003 

.02 

Decatur  Democrat  . 

. (E) 

3,044 

.02 

*Elkhart  Truth . .* . 

. (E) 

9,311 

.04 

Evansville  Courier . 

....(M) 

22,271 

.05 

Evansville  Courier . 

. (S) 

20,571 

.05 

*Fort  Wayne  Journal -Gasette .  .  .  . 

.  . .  .  (M)  425,406 

.07 

*Fort  Wayne  Journal-Gazette.  .  . 

.  .  .  . (S) 

23,829 

.07 

fFort  Wayne  News  and  Sentinel. 

.  . .  .  (E) 

33,313 

.08 

*Gary  Evening  Post . 

. . . . (E) 

6,095 

.035 

Goshen  News-Times . 

....(E) 

3,073 

.015 

*  Huntington  Press . 

.  .  .  .  (M) 

3,650 

.025 

*  Huntington  Press . 

.  .  .  .  (S) 

3,828 

.025 

*  Lafayette  Journal-Courier  .... 

.  (M&E) 

17,721 

■  .05 

LaPorte  Herald  . 

. . . . (E) 

3,605 

.025 

Richmond  Palladium  . 

. . . . (E) 

11,830 

.05 

South  Bend  News-Times . 

(M) 

10,264  } 

16,894 

05. 

South  Bend  News-Times . 

(E) 

6,630  S 

South  Bend  Tribune . 

. (E) 

16,261 

.05 

Government  Statement*,  October  j«t,  1920. 

*A.  B.  C.  Publisher*’  Statement,  October  1st,  1920. 
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THE  HGHTING  SPIRIT  OF 
GEN.  AGNUS 


(Continued  front  page  6) 


losses  of  the  local  banks  had  been  so 
heavy  that  they  were  in  no  position  to 
loan  me  the  million  or  more  dollars  that 
would  be  required.  I  went  to  Xcw 
^'ork  and  saw  Henry  Black,  president 
of  the  George  1).  Fuller  Construction 
Co.  I  told  him  that  I  wanted  to  bor¬ 
row  $5(X),000,  but  couhl  offer  no  collat¬ 
eral  as  security.  He  introduced  me  to 
tbe  officers  of  the  Mutual  Life  Insur¬ 
ance  Co.,  who  after  making  a  few  in¬ 
quiries  about  the  .\merican  and  myself, 
made  the  loan.  I  called  on  Robert  Hoe, 
of  K.  Hoe  &  Company,  and  told  him  that 
I  needed  a  complete  new  press  equip¬ 
ment  for  my  new  building.  Without  the 
slightest  hesitation  he  agreed  to  give  me 
credit  to  the  amount  of  $375,000. 

“The  contract  for  the  construction  of 
the  new  building  was  given  to  the 
George  A.  l-'uller  Company.  I  told  Paul 
Sterrett,  who  had  charge  of  the  work, 
that  if  it  was  completed  in  one  year  1 
would  take  him  on  the  finest  trip  to 
California  and  the  Pacific  Coast  he  had 
ever  enjoyed.  The  building  was  com¬ 
pleted  witliin  the  specified  time  and  I 
made  good  my  promise.  We  traveled 
across  the  continent  in  the  private  car 
of  the  president  of  a  big  railroad  which 
had  Iteen  placed  at  our  disposal  fully 
equipped  with  everything  we  would 
need,  even  to  liquid  refreshments. 

"When  we  took  possession  of  our  new 
home  we  had  as  fine  a  newspaper  plant 
as  could  be  found  anywhere  in  the 
United  States.  Within  a  reasonable 
length  of  time  I  paid  back  to  the  Mu¬ 
tual  Life  the  $500,000  I  had  borrowed, 
and  discharged  my  indebtedness  to  R. 
Hoe  &  Co.  Had  I  not  had  the  loyal  and 
even  generous  support  of  the  business 
men  of  Baltimore  I  would  not  have  been 
able  to  do  this  so  promptly.” 

The  Baltimore  .-Xmerican  has  greatly 
prospered  since  the  fire  of  1904.  It 
has  now  the  confidence  and  esteem  of 
its  constituency  by  its  attitude  on  ques¬ 
tions  affecting  the  welfare  of  the  city. 

General  .Agnus  is  a  fighter  with  his 
pen  as  in  war  time  he  was  a  fighter  with 
his  sword.  He  has  never  been  afraid 
to  attack  any  public  official  who  failed 
t(>  do  his  duty,  or  to  support  any  move¬ 
ment  that  had  for  its  object  the  better¬ 
ment  of  Baltimore. 

In  addition  to  editing  the  American 
General  Agnus  found  time  to  do  con¬ 
siderable  literary  and  dramatic  work. 
He  has  written  a  number  of  picturesque 
stories,  usually  based  on  his  own  ex¬ 
periences  during  the  war.  In  collabor¬ 
ation  with  Miss  Louise  Malloy  he 


New  Home  of  the  Hartford  Times 


Concentrate  Your 
Advertising 


It’s  good  policy  to  advertise  in 
a  community  that  holds  some 
promise  of  doing  business  with 
you,  isn’t  it? 

Hartford,  at  this  writing,  is  one 
of  the  most  prosperous  cities  in 
the  country! 


Since  1817  Connecticut's  Greatest 
Newspaper 
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wrote  a  drama,  “.A  Woman  of  War,” 
which  was  successfully  produced  a  num¬ 
ber  of  years  ago.  , 

General  Agnus’  country  place,  “Xa- 
cirema”  (.American  spelled  backward), 
located  in  the  famous  Green  Spring 
Valley,  is  considered  one  of  the  most 
beautiful  in  the  state.  Here  he  gave  the 
memorable  dinner  to  President  Frank 
Thompson,  of  the  Pennsylvania  Rail¬ 
road.  which  was  attended  by  Secretaries 
Blaine  and  Rusk  and  2,500  other  guests 
including  some  of  the  foremost  men  of 
tbe  day  in  business,  art,  literature  and 
the  drama. 

The  General  had  talked  with  me  for 
nearly  two  hours  about  the  American 
and  about  his  experiences  as  a  soldier 
and  as  an  editor,  that  December  after¬ 
noon,  when  I  arose  to  take  my  leave. 
While  I  could  see  that  in  giving  up  the 
ownership  and  management  of  his  two 
newspapers  he  had  parted  with  some¬ 
thing  that  had  absorbed  his  attention 
and  engaged  his  best  effort  for  half  a 
century,  and  to  which  he  was  devotedly 
attached,  nevertheless  he  gave  me  the 
impression  that  he  felt  that  it  was  for 
the  best. 

“.And  now.  General,  that  you  have 
turned  over  the  American  and  Star  to 
Mr.  Munsey,’'  I  said,  “1  presume  you 
will  retire  to  your  country  estate  and 
take  things  easy.” 

“Xo.  I  do  not  intend  to  retire,”  he 
replied.  “Why  should  I  retire,  even  at 
82  as  long  as  I  have  good  health  and 
am  able  to  attend  to  business?  I  have 
other  interests  besides  the  newspapers 
that  I  must  look  after.  I  won’t  have  to 
work  quite  as  hard,  but  I  intend  to  come 
down  to  my  office  daily,  just  as  I  have 
been  doing  for  fifty  years.”  .As  he  said 
these  words  his  eyes  flashed  while  a 
smile  illumined  his  face.  The  fighting 
spirit  was  still  with  him. 


elected  to  fill  the  places  of  correspond¬ 
ents  who  have  been  recalled  to  their 
homes :  Percy  Monteith,  Detroit  Xews ; 
Burr  Price,  Pittsburgh  Gazette-Times ; 
Perley  H.  Boone,  Chicago  Tribune;  Paul 
Williams,  Paris  Tribune,  and  A.  H. 
Loud,  Boston  Herald.  The  club  plans 
to  have  a  dinner  in  February  at  the  Mc- 
.Alpin  .Annex. 


George  H.  Van  Fleet,  nianagi»J 
of  the  Star,  becomes  presidt#^ 
company.  The  President-elect’s  J 
mination  to  withdraw  from  actirty 
tion  of  the  Star  is  said  to  hjvi  J 
based  on  conclusions  that  it  * 
best  that  future  editorial  utteraiy^f. 
the  paper  be  not  attributed  to 
tial  influence.  I 


I 
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HARDING  RESIGNS  AS  PRESIDENT 


Marion  Star  Headed  by  G.  H.  Van  Fleet 
WhUe  “W.  G.”  It  in  White  House 

(Special  to  Editor  &  Pcbli-siier) 
Cleveland.  —  President-elect  Warren 
G.  Harding  has  retired  from  the  presi¬ 
dency  of  the  Harding  Publishing  Com¬ 
pany,  owner  of  the  Marion  Star,  thus 
relinquishing  active  control  of  this  news¬ 
paper  after  holding  it  continuously  for 
30  years.  The  President-elect  has  not 
severed  his  connection  with  his  daily 
newspapers  but  will  be  chairman  of  the 
board  *»f  directors  and  his  duties  will  be 
more  or  less  perfunctory  during  his 
term  in  the  White  House. 


OF  THE  SHAFFER 


The  Chicago  Evening  Poit  Icj  j 
Chicago  evening  newspapen  , 
financial  advertising  for  the  ftn 
ten  months  of  1920,  with  a  totild 
822,321  agate  lines  exceediag  a 
nearest  evening  competitor  oy  |(|. 
087  agate  lines. 


THE  CHICAGO 
EVENING  POST 


Chicago's  Class  Newspaper 


OF  NEWSPAPERS 


The  Ad-route  World  Wide 


Xow  of  all  times  you  need  the 
best  newspaper  house  organ  to  be 
had. 


ADVERTISING  CORPORATKl| 


This  optimistic  little  monthly 
medium  is  now  used  by  eighty 
papers  all  over  the  U.  S.  and 
Canada. 


Advertising  Counsel 


One  West  34th  St.,  New  York  I 


The  International 
Syndicate 


Telephone,  Fitiroy] 
Cable  Addre,*: 


SCHOLZEM,  NEW  YORK 


BALTIMORE 


Alliaon  Head,  N.  Y.  Correapondenta 

The  Correspondents’  Club  of  Xew 
York  held  its  annual  meeting  January 
25  when  the  president,  A.  M.  Kemp, 
who  has  served  the  club  for  five  years, 
refused  re-election.  The  following  of¬ 
ficers  were  elected  :  President.  James  M. 
.Allison,  Cincinnati  Times-Star;  vice- 
president.  L.  S.  Horne.  Jr.,  Cleveland 
Plain  Dealer;  secretary,  B.  S.  Kearns, 
Philadelphia  Record ;  treasurer,  Charles 
■A.  Lovett.  St.  Louis  Globe-Democrat. 
The  following  new  members  were 


IN  NEW  ORLEANS 
IT'S  — 


I  v=” 


THE  NEW 
ORLEANS  ITEM 


is  all  of  N.  Ohio 


The  Plain  Dealer 


Cleveland 


Nearly  every  person  in  Richmond  reads 
The 


BUSINESS  OPPORTUNITIES  NEWS-LEADER 


The  New  York  Times  endeavors  to  keep 
its  Business  Opportunities  columns  free 
from  all  doubtful  or  questionable  adver¬ 
tisements,  thus  saving  the  time  and  money 
of  its  reaaers. 

Advertisements  in  the  Business  Oppor¬ 
tunities  columns  of  The  Times  are  care¬ 
fully  supervised  and  all  announcements  of¬ 
fered  for  publication  are  subject  to  censor¬ 
ship,  but  The  Times  assumes  no  respon¬ 
sibility  for  the  accuracy  of  statements  or 
reliability  of  advertisers. 


The  New  York  Times 


The  News-Leader's  circulation  in 
Richmond  is  greater  than  that  of  all  the 
other  Richmond  papers  combined. 

The  News-Leader’s  circulation  in  Vir¬ 
ginia  is  greater  than  any  other  Virginia 
newspaper. 

The  sworn  statements  of  the  Richmond 
papers  show  the  News-Leader  has  a 
daily  circulation  in  Richmond  which  is 
more  than  three  times  greater  than  its 
nearest  competitor. 

Foreign  representatives 


Times  Square 


The  Kelly-Smith  Co.,  Chicago,  Ill. 
Marbridge  Building  Kelly-Smith  Co. 

B’way  at  34th  St.  Lytton  Building. 

New  York  City. 

J.  B.  Keough,  Candler  Bldg.,  Atlanta,  Ca. 


has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer- 


^  PLAIN  DEALERS  MARKD 


NEW  YORK 
EVENING 
TOURNAl 


Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 


FIRST 

in  national  advertising 


LOS  ANGELES 


The  Nc%Yt  led  aII  six  day  evening  papers  in  U. 
m  <919  in  volume  of  national  advertising.  This 
WMS  despite  the  £sct  that  rigid  censorship  >.xcluded 
nearly  a  million  lines  of 
offered  advertising. 


Government  Circulation  Statssit* 
April  1,  1920 


MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 

Metropolitan 'Tower,  People’s  Gas  Bldir. 
I.  A.  KLEIN  JOHN  GLASS 

New  York  Chicago 


Frsfdt  T.  Carroll, 

Adverttsing  Manager 
Dan  A.  Carroll, 

New  York  Representative 

J.  E.  Lutt, 

Chicago  Representatiye 


134,686 


Largest  Daily  CircuUio* 
in  the  West 

MEMBER  A.  B.  C 
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news  of  associations 
and  clubs 


St  Louis.— Ways  and  means  of  in- 
reasing  the  service  of  the  Financial  .\d- 
prti>ers  Association  to  its  members 
ere  discussed  at  the  annual  mid-winter 
inference  of  the  executive  committee 
i  the  association  here  January  22.  The 
;«ociation  now  is  sending  out  on  the 
r<t  of  each  month  a  bulletin  of  articles 
„  financial  advertising  and  on  the 
iteenth  of  each  month  a  bulletin  show- 
ig  the  best  adverti.sements  issued  by 
le  members.  Plans  for  the  exhibit  at 
le  .Atlanta  convention  of  the  Associated 
dvertising  Clubs  of  the  World  were 
iscussed,  and  it  was  decided  to  have  an 
len  larger  exhibit  than  was  shown  at 
rtdianapolis  last  year. 

Buffalo.— The  Greater  Buffalo  .Ad- 
ertising  Club  has  elected  William  J. 
leppner,  president :  Edgar  C.  Neal,  first 
ice-president;  Joseph  F.  Melia,  second 
ice-president;  A.  H.  Hopkins,  treas- 
rer;  DeForest  Porter,  secretary;  Mr. 
[opkins,  Dai  H.  Lewis.  Mr.  Melis  and 
laurlce  M.  Wall,  directors.  F'red  McB. 
lorris,  retiring  president,  reported  a 
lemhership  growth  to  683. 

.Albany,  N.  Y. — The  organization  of 
le  .Advertising  Club  of  Albany  was 
nmpletcd  at  a  dinner  last  night  at  the 
lampton  Hotel  when  fifty  advertisers 
nd  advertising  solicitors  were  enrolled 
s  members.  Monthly  meetings  will  be 
(inducted  except  July  and  August.  Per- 
lanent  officers  will  be  elected  at  the 
larch  meeting.  Alfred  J.  Sporhorg  is 
rmporary  chairman  and  Theodore  Sei- 
cman.  temporary  secretary  and  R.  F. 
lapp.  Jr.,  is  chairman  of  the  member- 
hip  committee. 

Detroit. — The  Better  Business  Bureau 
It  the  .Adcraft  Club  has  elected  the  fol- 
I'wing  officers :  President,  H.  P.  Brei- 
eiiliach ;  vice-president,  Fred  G.  Dewey  ; 
rea>urer,  Jacob  Nathan,  and  secretary, 
ilfred  J.  Pitts. 

Benton,  Ili.. — L.  B.  Seeley,  of  Mur- 
I'lyslxiro  has  been  elected  president  of 
in-  Egyptian  Publishers’  .Association, 
ihicli  is  composed  of  publishers  in  the 
iiree  Southern  Illinois  Publishers’  .As- 
"ciations.  Other  officers  follow  ;  \'ice- 
iri'ident  daily  newsiiaper  division.  W. 
I.  Paisley,  Marion ;  vice-president 
ycikly  newspaper  division,  W.  (). 
'pokman.  Metropolis ;  secretary,  C.  W. 
'tafford,  Marion.  The  association  will 
ncit  here  in  March  and  in  Murphys- 
"irii  in  .April. 

Kirksviu.e,  Mo. — Charles  Weisenborn, 
Maccin  Chronicle-Herald,  has  been 
dcctcd  temporary  president,  and  Miss 
Anna  Nolan.  Monroe  City  News,  tem- 


The  Mount  Vemon,  N.  Y. 

DAILY  ARGUS 

wries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

is  an  acknowledg¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vemon. 

geo.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 
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porary  secretary  of  the  Northeast  Mis¬ 
souri  Publishers  &  Printers  .Association, 
which  was  organized  here  recently.  Per¬ 
manent  organization  will  be  effected  at 
a  meeting  in  Mason  the  second  week  in 
June. 

Dallas,  Tex. — Plans  for  improving 
advertising  and  selling  methods  in  Dal¬ 
las  were  discussed  at  a  meeting  of  the 
retail  merchants  of  Dallas  with  the  Bet¬ 
ter  Business  Bureau.  Talks  were  made 
by  Fred  Harries,  representing  the  Na¬ 
tional  Dry  Goods  .Association ;  Max 
Goettinger  and  Edgar-Hurst,  represent¬ 
ing  the  retail  clothiers.  Representatives 
of  the  daily  newspapers  agreed  to  assist 
the  movement  for  better  advertising. 

Pittsburgh — The  fourth  annual  ex¬ 
hibit  and  luncheon  of  the  Graphic  Arts 
Club  of  the  Pittsburgh  Advertising  Club 
was  held  at  the  Hotel  Chatham  last  week 
with  300  members  and  guests  present. 

Chicago. — The  first  meeting  of  the 
new  year  of  the  Women’s  Advertising 
Club  of  Chicago  was  held  January  18. 
Discussion  of  club  plans  for  the  coming 
year  was  followed  by  a  musical  program 
and  talks  by  Prof.  Nathaniel  Barnes  of 
the  University  of  Chicago,  Mrs.  Anne 
.Ahsens  of  the  Chicago  Trust  Company, 
and  Alice  F.  Goodwin  of  the  Chicago 
Daily  New's. 

Philadelphia. — The  members  of  the 
AA’omen  Writers  Club  are  holding 
weekly  luncheons  on  Tuesdays  at  the 
.Arcadia  Cafe. 

Hutchinson,  Kan. — The  Hutchinson 
Ad  Chib  ai<led  the  Retail  Merchants  As¬ 
sociation  in  tile  Thrift  Week  campaign, 
preparing  the  advertising  copy  and  di¬ 
recting  the  placing  of  tabs  on  all  checks, 
urging  employees  receiving  them  to  bank 
them,  save  a  portion,  buy  a  home  and 
take  out  insurance. 

Pittsburgh,  Pa.— Col.  Theodore 
Roosevelt  and  Cohgressman-woman 
.Miss  .Alice  M.  Robertson  of  Muskogee, 
Gkla..  will  he  the  principal  speakers  at 
the  fortieth  anniversary  hanciuct  of  the 
Pittsburgh  Press  Club  to  he  held  at  the 
William  Penn  Hotel.  February  18.  .A 


The  Family  Income 

Over  $3,000.00 

In  Buffalo  the  percentage  of  fam¬ 
ilies  with  incomes  over  $3,000.00  is 
Six  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  News  reaches  95 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reaches  80  per 
cent  of  the  English  reading  families 
in  the  Buffalo  market. 

KELLY  SMITH  ro. 

Foreign  Representatives 

Marbridge  Bldg.,  New  York  City 
Lytton  Bldg.,  Chicago,  III. 


§  Indication  of 
22  Lineage  Increase 

1920  vs.  1918 
in  the 

BOSTON 

AMERICAN 

on 

Financial  Advertising 

Total  Lines,  1918...  21,769 
“  “  1920. . .233,609 

I,Q  Buy  Space  in 
gj  Boston's  Greatest 
_ Evening  Newspaper 


special  number  of  “The  Flaming  Torch” 
the  official  publication  of  the  Press  Club 
will  be  issued  at  the  banquet. 


Feb.  10 — Ad  Club  “Deadline” 

The  Inaugural  Ball  and  Dinner  being 
planned  for  February  21  at  the  .Astor 
Hotel  by  the  .Advertising  Club  of  New 
York  will  be  the  most  brilliant  social 
function  tlie  organization  has  ever  given. 
Part  two  of  the  program,  which  has 
been  termed  “.A  Night  In  the  Orient,” 
will  he  an  elaboration  on  the  minstrel 
given  recently  by  the  club.  The  lyrics 
are  by  C.  P.  McDonald  and  the  music 
by  Tom  Hughes.  It  will  be  given  in 
conjunction  with  a  specially  engaged 
Russian  ballet.  February  lOth  is  the 
dead  line  for  reservations.  .Arrange¬ 
ments  are  being  made  to  take  care  of 
800  guests. 


New  Special  for  Wilmington  Star 

The  Wilmington  (Del.)  Star  has  ap¬ 
pointed  Howland  &  Howland  as  its 
Eastern  and  Western  advertising  repre¬ 
sentatives,  effective  February  IS. 


NEWSPAPER  SERIALS 

By 

Rex  Beach  Booth  Tarkington 

Sax  Rohmer  Talbot  Mundy 

David  Anderson  Louis  Dodge 
Marie  Conway  Oemler 
Zane  Grey 

And  other  popular  authors 
Stories  of  Love,  Adventure. 
Mystery,  Out-of-Doors — 
Selected  specially 
to  appeal  to 
Newspaper  Readers 

WRITE  US  FOR  PARTICULARS 

THE  McCLURE  NEWSPAPER 
SYNDICATE 

373  Fourth  Ave.,  New  York 


The  Rome  (Ga.)  News  Leads 

An  afternoon  and  Sunday  morning  paper 
not  yet  two  years  old  which  has  carried 
more  local  advertising  month  by  month  and 
has  led  in  circulation  since  its  first  issue. 
December.  1920,  the  News  carried  more 
than  half  the  national  advertising  appearing 
in  Rome.  We  claim  this  is  quite  a  record. 

Represented  by 

Frost,  Landis  &  Kohn 

CHICAGO  NEW  YORK  ATLANTA 


||  i^HH :  .i _Sfi 8 [ 


The  Detroit  News  has  the 
largest  circulation  both 
week  day  and  Sunday  in 
Michigan  and  leads  all  com¬ 
petitors  week  day  or  Sunday 
in  advertising  lineage. 


NEW  HAVEN  REGISTER 

largest  circulation  in  Connecti¬ 
cut’s  largest  city.  Average 
daily  paid  circulation  over 

30,000  Copies  ' 

Double  the  circulation  of  any 
New  Haven  paper.  It  covers 
the  field. 


Hall  Heads  Bay  State  Editors 

Worcester,  Mass. — Lemuel  C.  Hall  of 
the  W’areham  (Mass.)  Courier,  was 
elected  president  of  the  .Massachusetts 
Press  .Association  at  the  annual  dinner 
and  meeting  held  in  Boston.  Other  offi¬ 
cers  are :  Vice-Presidents,  Gardner  E. 
Campbell  of  the  Wakefield  Item  and 
Lewis  E.  Chandler  of  the  Palmer  Jour¬ 
nal  ;  auditor,  J.  Lee  Robinson  of  the 
Cambridge  Tribune. 


The  North  Jersey  Shore  draws  its  in¬ 
come  from  widely  divergent  activities. 
Thus,  this  section  enjoys  uniform  pros¬ 
perity,  unaffected  by  business  depression 
that  spells  havoc  in  localities  dependent 
on  one  industry. 

ASBURY  PARK  PRESS 

thoroughly  covers  this  territory  and 
through  it  the  advertiser  is  always  as¬ 
sured  of  a  highly  responsive  audience. 

Standard  Rate  Card  ^f ember  A.  B.  C. 

Frank  R,  Northmp,  Special  Representative 
303  Fifth  Avenue,  New  York  City 
Association  Bldg.,  Chicago,  111. 

J.  LYLE  KINMONTH,  Publisher 
Asbury  Park,  N.  J. 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  the  East.  Fully  cov¬ 
ered  by  the 

EveDing  News 

F,  R.  NORTHRUP 

Foreign  Representative 

303  FIFTH  AVE.,  NEW  YORK  CITY 


Circulation  sells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST.,  NEW  YORK 
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WHAT  OUR  READERS  SAY 


Contistent  Toleration! 


paper  was  sold  to  Charles  J.  Smith,  for  a 
number  of  years  managing  editor  of  the  New 
York  Star,  and  later,  the  owner  of  the  New 
York  Sunday  Times.  Mr.  Smith  appointed 
Allan  Forman  assistant  editor  and  vV.  G. 
McLaughlin  business  manager.  Several  vears 
later  Mr.  Forman  became  sole  owner  ot  the 
paper.  In  1907  The  Journalist  was  consolidated 
with  the  Editor  &  FuetfsHER. 


Aurora.  III.,  Dec.  14,  1920. 

To  Editor  &  Publisher:  Having  read  the 
recent  report  in  Editor  &  Publisher  pf  the 
Association  of  National  Advertisers  finding 
fault  with  newspapers  for  publishing  stories 
about  failing  prices,  I  hope  you  will  be  able 
to  find  njora  for  the  following  answer  to  the 
A.  N.  A.,  as  the  publishers*  side  of  the  matter: 

“Consistency,  tnou  art  a  jewel,**  newspapers 
are  here  to  help  everybody,  but  if  they  pub¬ 
lish  a  bit  of  news  you  don*t  like,  kick  like 
thunder.  Never  mind  the  fact  that  they  have 
boosted  your  game  many  times  and  oft.  For¬ 
get  all  they  ever  did  for  you  and  the  many 
debts  of  gratitude  you  owe  them.  Just  give 
them  Hail  Columbia.  They  have  it  cornin'. 
When  the  H.  C.  L.  began  to  mount,  merchants 
were  scared  to  death.  Prices  were  advancing 
so  fast  that  they  were  mortally  afraid  people 
would  not  stand  for  it.  They  saw  real  trouble 
ahead. 

But  the  newspaper  running  true  to  form,  in 
that  they  published  all  the  news,  show’ed  every¬ 
body  that  the  same  condition  that  existed  in 
one  community  prevailed  in  every  other  com¬ 
munity — ^thcre  were  no  exceptions.  All  this 
prepared  the  public  mind  to  accept  with  pretty 
good  grace  every  raise  and  they  came  almost 
every  day.  Dealers  found  it  dead  easy  to  push 
up  prices.  Some  even  tiiok  advantage  of  the 
newspaper-prepared  mind  of  the  public  ^  to 
profiteer  in  a  most  outrageous  and  even  crim¬ 
inal  manner.  In  fact,  one  big  retailer  re¬ 
marked  to  me  there  was  not  a  retailer  in  Amer¬ 
ica  who  could  not  have  been  successfully  prose¬ 
cuted  under  the  Lever  act. 

Of  course  that  act  was  one  of  the  most 
unfair  things  put  over  during  the  whole  war, 
for  no  business  could  exist  under  a  strict 
rendering  of  the  law’,  but  even  so  the  news¬ 
papers  by  publishing  the  news  as  it  developed, 
prepared  the  public  mind  so  that  merchants 
c<>uld  carrv  on  and  make  money  in  spite  of 
every  handicap. 

Did  anybody  ever  thank  the  newspapers  for 
that?  Not  enough  so  you  could  notice  it.  Well, 
in  the  course  of  human  events,  prices  began 
to  decline.  The  newspapers  still  functioning 
properly  by  publishing  all  the  news,  began  to 
carry  stories  of  these  declines.  Then  what 
the  merchants  said  about  the  papers  was  not 
nice  and  I  apprehend  that  what  they  thought 
was  not  fit  for  oral  or  printed  expression. 
When  the  first  stories  of  falling  prices  ap¬ 
peared,  coteries  of  dealers  got  together  and  ex¬ 
postulated  with  the  publishers,  sometimes  in 
most  emphatic  and  th»-eatening  manner,  even 
going  so  far  in  some  instances  as  to  threaten 
to  withdraw  their  advertising  patronage. 

In  perfect  refutation  of  that  ridiculous  charge 
that  advertisers  control  the  news  columns  of 
the  newspapers,  not  a  single  paper  in  the 
U.  S.  A.  has  regarded  these  protests  and  cut 
out  the  news  about  falling  prices  and  declining 
markets  and  I  call  anybody  who  knows  to  wit¬ 
ness  that  advertisers  never  asked  publishers  to 
do  a  thing  easier  to  grant  than  to  put  the  soft 
pedal  on  this  particular  thing.  But  new’s- 
papers  publish  all  the  news  ''without  fear  or 
favor’*  in  spite  of  the  claim  to  the  contrary, 
which  claim  is  usually  made  by  somebody  who 
has  tried  to  put  something  of  a  personal  nature 
over  and  failed.  A  newspaper’s  business  is  to 
publish  the  news.  No  one,  even  the  party  who 
furnishes  the  occasion  for  a  story,  has  any 
right  to  kick  on  that.  Editorial  expression  is 
an  altogether  different  thing.  That  is  one 
man's  opinion  expressed  along  the  lines  of 
the  paper's  editorial  policy  and  is  open  to 

differences  of  viewpoint. 

But  news  is  news.  When  it  favors  you  and 
your  business  be  glad  and  take  advantage  of 
it.  When  it  does  not,  keep  well  under  cover 
until  you  can  adjust  yourself  to  it  and  then 
come  up  smiling.  Conditions  are  subject  to 
constant  change  and  business  must  adjust  itself 
to  these  constant  changes.  That  is  as  in¬ 
evitable  as  death  and  taxes.  But  be  of 

good  courage,  business  has  always  adjusted 
itself  to  its  ow’n  satisfaction  and  alw’ays  will. 
In  a  year  the  anxiety  of  this  fall’s  uneasiness 
in  business  circles  will  be  forgotten  and  every¬ 
body  will  be  happy. 

J.  K.  GROOM. 

Director  National  .\dvertising 

Northern  Illinois  Group. 


a  copyrighted  and  registered  circulation 
promotion  plan,  was  dismissed  by  Jus¬ 
tice  Hotchkiss  when  it  came  to  trial  be¬ 
fore  him  in  the  Supreme  Court,  January 
14,  as  being  without  sufficient  ground 
for  action.  The  litigation  was  over  a 
motion  picture  game  run  some  time  ago 


by  the  Pictorial  Review.  Justice  Bnii 
kiss  ruled  that  the  plaintiff's  gam^L 
not  been  copied,  even  though  thei 
fendant  may  have  elaborated  onmii 
that  had  already  been  published  % 
therefore  was  public  property  for^ 
one  to  use. 


Christian  Science  Monitor  His  Choice 


Who  Started  The  Journalist? 


Bully!  As  the  Colonel  Would  Say 

New  York,  January  24,  1921. 

To  Editor  &  Publisher:  Permit  me  to 
felicitate  you  upon  your  Year  Book.  It  is 
“bully”  as  our  friend  the  Colonel  would  have 
said.  This,  my  97th  year  in  the  journalistic 
vineyard,  leaves  me  immensely  pleased  with 
your  annual.  Ivong  may  it  wave! 

Sincerely  yours, 

EDGAR  MELS 
Manager  News  Service. 

I’nited  States  Feature  Service. 


SUPPUES  &  EQUIPMENT 

For  Newspaper  Makinsr 


FOR  SALE 


FOR  SALE 


A  WORD  for  advertisements  under  this  A  WORD  for  advertisements  uodcra 

classification.  Cash  with  order.  classification.  Cash  with  ordtr.  * 


That  Year  Book 

New  York.  January  24,  1921. 

To  Editor  &  Publisher:  Congratulations! 
.A  wonderful  idea,  splendidly  executed.  This 
is  the  most  lavish  display  of  fact  in  good  form 
that  I  have  ever  seen  in  a  trade  paper.  Here's 
a  grateful  subscriber. 

Sincerely, 

MARLEN  E.  PEW, 

Editor  and  Manager, 
International  News  Service. 


Gallagher  Appreciated 

.  Schenectady,  N.  Y.,  Jan.  14. 

To  Editor  &  Publisher:  We  want  you  to 
know  that  we  are  finding  Dan  Gallagher's  series, 
now  being  published  in  Editor  &  Publisher, 
very  interesting.  Gallagher  is  well-known  to 
the  Schenectady  Union-Star  staff,  and  several 
of  us  have  personal  knowledge  of  the  experi¬ 
ences  he  is  relating  through  your  columns. 
He  is  indeed  a  very  fine  newspaper  man  and  I 
want  you  to  know  that  we  are  enjoying  his 
writings. 

SCHENECTADY  UNION-STAR. 

F.  R.  Champion,  Manager. 


Rogers  Says  It  Pays 

New  York,  January  25,  1921. 

To  Editor  &  Publisher:  Your  issue  for 
last  Saturday  was  a  corker.  It  is  one  of  those 
things  that  will  be  sought  after  by  advertisers 
and  agents  for  months  to  come.  It  is  the  dis¬ 
tinctly  best  stunt  ever  pulled  off  by  a  trade 
new’spaper  and  is  so  absolutely  free  from  the 
usual  cheap  commercialism  as  to  be  refreshing. 

You  are  entitled  to  the  unqualified  support 
of  the  whole  newspaper  industry  for  your  un¬ 
selfish  and  wonderfully  constructive  service, 
which  grow’s  more  effective  as  you  obtain  ad¬ 
ditional  support. 

I  know  that  the  advertising  of  The  Globe 
in  the  Editor  &  Publisher  is  read  by  all 
worth-while  people  in  the  advertising  world. 
We  have  used  at  least  a  page  in  every  issue 
for  about  three  years  and  it  pays. 

Yours  sincerely, 

JASON  ROGERS, 
Publisher,  New  York  Globe. 


Looking  Forward  to  Next  Year’* 

New  York,  Jan.  26,  1921. 

To  Editor  &  Publisher;  The  International 
Year  Book  for  1920-1921  has  just  come  to  my 
desk  and  I  hasten  to  extend  my  congratula¬ 
tions.  It  covers  a  multitude  of  information  of 
great  value,  and  information  that  has,  no  doubt, 
taken  a  great  deal  of  time  and  energy  to  com¬ 
pile.  We  hope,  as  this  is  the  first  International 
Year  Book,  that  a  similar  issue  will  be  pub¬ 
lished  by  you  each  year,  and  I  am  sure  that 
the  readers  will  look  forward  to  its  publication. 

Yours  very  truly, 

H.  R.  SWARTZ, 
President  Intertype  Corporation. 


FOR  SALE 


Eight-page  Goss  Comet  pre** 
for  March  1  delivery 
Has  run  only  seven  years.  In  good 
order.  Outgrown  by  present  owner. 

Price.  $4,500,  F.O.B.,  Middle- 
town,  Ohio 

Includes  Motor  and  Belting 


THE 

MIDDLETOWN  JOURNAL 


Schenectady,  N.  Y..  Jan.  15,  1921. 

To  Editor  &  Publisher;  I  am  mailing  the 
following  letter  to  Grenville  Talbott,  Augusta, 
Ga. ; 

“.After  reading  your  excellent  article  ‘What 
Papers  Have  Best  Editorial  Pages?*  in  Editor 
&  Publisher,  January  8,  1921,  issue  I  asked 
myself,  what  paper  has  the  best  editorial 
page  and  I  replied  ‘The  Christian  Science 
Monitor.’  I  might  add  I  am  familiar  with 
most  of  the  pa|>ers  named  in  your  article." 

JAMES  F.  GANNON. 


From  a  Weekly  Publisher 

Newnan,  Ga.,  January  12,  1921. 

To  Editor  &  Publisher;  If  the  subscribers 
to  The  Herald  paid  their  subscriptions  with 
one-half  as  much  pleasure  and  willingness  as  I 
am  paying  this,  we  would  have  to  buy  another 
linotype  and  a  web  press.  Certainly  do  enjoy 
h.DiTOR  &  Pl'BLiSHER,  and  hope  you  have  a 
continued  growth  in  business,  circulation  and 
financial  returns. 

O.  W.  PASSAVANT. 

Business  Manager  The  Newnan  Herald. 


MIDDLETOWN.  OHIO 


NEWSPRINT 


To  Editor  &  Publisher:  As  one  of  the  old 
timers  in  journalism  I  would  like  to  have  you 
settle  a  dispute  I  have  had  with  another  news¬ 
paper  man  as  to  who  started  The  Journalist. 
.My  impression  is  that  Allan  Forman  wa.s  its 
founder.  He  says  it  was  some  one  else,  but  he 
cannot  tell  who. 

T.  D.  S. 


Woodward  Head*  N.  Y.  Ad  Manager* 

.•\t  the  January  meeting  of  the  Daily 
.Advertising  Managers’  Association  of 
New  York  City,  the  following  officers 
were  elected  for  1921 ;  President,  W. 
G.  Woodward,  the  World ;  vice-presi¬ 
dent.  Hal  Fink,  the  World ;  secretary, 
L.  C.  Paine,  the  Commercial ;  treasurer, 
J.  M.  Boyle,  the  Evening  Post. 


Publishers  by  placing  their  or¬ 
ders  with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 
business. 


Before  contracting  ASK 


Editorial  Note;  C.  A.  Byrne  and  Leander 
Richardson  started  The  Journalist,  March  22, 
1884.  John  C.  Freund  became  one  of  the 
partners  beginning  with  the  issue  of  November 
I,  1884.  The  last  week  in  January,  1885,  the 


Booklovers  Company  Loses  Case 

suit  for  $75,000  damages  instituted 
by  the  Booklovers  Sales  Company 
against  the  Pictorial  Review  Company 
of  New  York,  alleging  infringement  of 


J.&J.  scon,  Ltd. 


Pulp  8l  Paper 


33  W.  42nd  ST. 


Phone  Vanderbilt  1057 


Printers*  Outfitters 


Goss  quad  printing  press,  capacity  24,000 
copies  per  hour  up  to  sixteen  pages,  and  12,000 
per  hour  up  to  thirty-two  pages.  Type  page 
22*4  inches  long,  35-inch  and  1754*inch  rolls 
used.  Sheets  cut  2354  inches  long.  Equipped 
with  35  H.  P.  motor  and  Cutler-Hammer  con¬ 
troller.  Address  W.  G.  Chandler,  1007  Union 
National  Bank  building,  Cleveland,  Ohio. 


Printing  Plants  and  Business  bought  and 
American  Typefounders’  products,  printwite 
bookbinders  machinery  of  every  deicrip:^] 
Conner,  Fendler  &  Co.,  96  Beekman  St.  Q 
York  City.  i 


Rouse  newspaper  steel  bases,  style  B,  for 
sale.  Guaranteed  good  as  new.  375  labor 
saving  pieces;  for  11  point  thick  plates;  13 
pica  column  paper.  Net  foundry  cost  today, 
$367.86.  Will  sell  for  $220,  F.O.B.  Times, 
Chester,  Pa. 


Humana  Feeder  and  New  Series  Chandler  & 
Price  Press,  12  x  18.  at  a  sacrifice  to  make 
room  for  cylinder.  Now  in  use  and  in  per¬ 
fect  condition.  Has  not  had  enough  use  to 
mar  original  set  of  rollers.  Samples  of  its 
work  on  request.  Prefer  to  sell  entire  outfit 
together,  but  will  sell  separate  units  if  prac¬ 
ticable.  Price  on  application.  Unless  you 
can  pay  cash,  do  not  write.  The  Times 
Printery,  St.  Francisville,  Illinois. 


Battery  of  2  pneumatic  electric  drying  pr^ 
with  28"  x  25"  platens  operated  by  16* 
air  cylinders  and  32  deep  electric 
tables  for  115  volts  D.C.  complete  witk^ 
matic  chase  ejector  27"  x  5954"  cast  iroiiii| 
and  all  auxiliary  apparatus.  ManufacM 
by  F.  Wesel  Mfg.  Co.,  New  York  City, 
The  above  equipment  is  in  perfect  coaiji 
and  the  only  reason  we  have  it  for  s^esi 
account  of  adopting  dry  mats.  Price  w 
reasonable  if  taken  at  once.  Address  Beni 
Garstin,  Business  Manager,  The  Comisi 
Journal  and  Times,  Louisville,  Ky.  | 


FOR  SALE 


We  offer  for  sale  a  16  page  Potter  press  print¬ 
ing  8-column  12  em  pages,  together  with  motor 
«ind  stereotyping  equipment  all  in  perfect  work¬ 
ing  order  for  $8,000  plus  cost  of  dismantling, 
boxing  and  cartage.  If  you  are  now  publish¬ 
ing  a  7-column  paper  with  a  circulation  around 
12,000  you  could  save  the  entire  price  of  the 
equipment  in  cost  of  newsprint  in  12  months. 
Ivet  us  send  you  sample  copies  to  show  high 
quality  of  printing  and  any  further  information 
desired.  Write  Publisher,  Springfield  Leader, 
Springfield,  Mo. 


Goss  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Printi 
4,  6,  8,  10.  12,  14  or  16  page  paperiit 
24,000  per  hour.  20,  24,  28  or  32  psgt 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22^'. 


This  Press  May  Suit  You. 


WALTER  SCOTT  A  COMPANY 


PLAINFIELD,  NEW  JERSEY 


Take  It  To 


POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 


Powers  Photo  Elngraving  Co. 

154  Nassau  St.*  Tribune 


New  York  City 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 


In  Stock  for  Immediate  Shipment  bl 
Selling  Houses  conveniently  located 


'‘American  Type  the  Best  in  Any  Cfl*" 


AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  Pituburgh  Ksnssi  Otf 

New  York  Clevclsnd  E>eav«r 

niilsdelphis  Detroit  Los 

Baltimore  Chiesgo  Ssn  Frtndi* 

Richmond  Cincinnsd  PortlsiRl  • 

Atlsnts  St.  Louis  Spoksoc 

Buffalo  Minneapolis  Winnipci 


Editor  &  Publisher  for  January  29,  1  921 


Introductions  to  Employer  and  Employee 


p 


SnVATIONS  WANTED 

A  WORD  for  advertisements  under  this 
]c  ^wification.  Ca»h  with  order.  For 
.  ...  Baemplored  »"«  insertion  (odv.  not  to 
50  word*)  FREE. 

y^,iB»  Manager 

luinMS  Manager,  Assistant  to  Publisher; 
man,  25,  desires  connection  with  news- 
any  of  the  above  capacities ;  thor- 
iblv  experienced  in  newspaper  work  from 
*•  ’boy  to  advertising  manager  and  assist 
""business  manager.  Can  write  and  sell 

MKhed  eopy  to  advertisers,  knows  method  of 
“-ring  foreign  advertising;  purchasing  paper 
niher  newspaper  necessities;  run  business 
”  noniirally  as  w^ll  as  efficiently.  Competent 
X  tie  burden  off  the  vshoulders  of  publisher 
iho  has  other  cares.  Willing  to  go  any- 

there  at  a  salary  of  $2,300  and  percentage  of 
'revenue.  Address  Box  C-754,  care  of 
Editor  &  Publisher. 

Non —Through  a  typographical  error  the 
darr  figures  in  this  advertisement  were  mis- 
jjBotcd  at  $2,600  in  our  last  issue. — Editor 
JsD  Publisher. 

Advertising  Manager 

Advertising  manager  of  small  southern  daily 
desires  to  communicate  with  publishers  who 
ate  something  more  to  offer  than  just  salary, 
n  return  what  can  the  publisher  expect?  If 
jt  all  curious  gamble  a  two-cent  stamp  and  we 
fill  exchange  confidences  confidentially.  Em¬ 
ployed  at  present  and  in  no  rush  to  leave; 
reasons  sufficient  for  seeking  other  opportuni¬ 
ties.  Address  “A-  D.  Vertise,”  Box  C-772, 
care  Editor  &  Publisher. 

Advertising  Manager 

y,iw  connected  with  one  of  the  livest  dailies  in 
the  Northwest.  Seeks  similar  position  in 
eastern,  central  or  southern  states.  Twelve 
rears’  experience  on  metropolitan  papers. 
Good  record.  Age  30;  married.  Wife’s  health 
demands  another  climate.  Seeking  permanent 
location  only.  Box  657,  Hoquiam,  Wash. 

Advertising  Manager 

Will  guarantee  twenty-five  per  cent  increase 
advertising  revenue.  Must  have  complete 
control  local  and  national  field.  Ten  years’ 
experience,  newspaper,  advertising  agencies 
and  publishers’  representatives.  Contract  sal¬ 
ary  and  bonus  only  consideration.  Address 
Box  C-743,  care  Editor  &  Publisher. 

Business  Manager 

Wanted— -By  man  now  employed,  position  as 
hosiness  manager  of  daily  in  city  of  10,000  or 
over.  Am  a  producer;  can  deliver  the  goods, 
and  furnish  references  from  former  employers. 
Want  position  where  energy,  ability  and  or¬ 
iginal  methods  will  be  recognized.  No  ob¬ 
jection  to  run  down  proposition  if  field  is 
there.  Can  create  and  hold  business  and  keep 
all  departments  running  to  best  advantage. 
Address  M.  D.  H.,  2912  Brownlee  St.,  Marion, 
ind. 

Circulation  Director 

Experienced  Circulation  Manager  desires  con- 
section,  on  either  morning  or  evening  pub¬ 
lication.  Extensive  experience  in  circulation 
promotion  and  circulation  systems.  At  present 
employed  but  must  change  account  of  health. 
Highest  references.  Apply  Box  C-760,  care 
Editor  &  Publisher. 

Accountant 

Thoroughly  experienced  in  big  newspaper  prob- 
kms  desires  position  with  New  York  City 
Daily  as  assistant  to  General  or  Operating 
Mana|er,  Treasurer,  Auditor  or  General  Cash- 
Knows  finance,  control  and  disbursing  ac¬ 
counting;  operations  and  functions  of  depart- 
nents;  elements  of  cost;  where  and  how  to 
locate  neglect  and  extravagance.  Can  develop 
practice  to  keep  responsible  executive  fully 
mformed  as  to  results  of  operations.  Address 
Box  C-762,  care  Editor  &  Publisher. 

Editor  and  Manager 

Editor  and  Manager  of  Eastern  weekly,  young, 
practical  printer-operator,  would  like 
n  State  proposition  first  letter. 

»ue,  363  Grand  Ave.,  Brooklyn,  N.  Y. 

Editorial.  Re-Write,  or  Research  Work. 

Have  had  broad  experience  in  all  of  these 
Dnw  including  encyclopedia,  statistical,  medi- 
2*1  and  industrial  fields.  Highly  specialized 
wucation  in  English;  A.  M.  degree  in  English 
r??i  University.  Address  Box 

I  ^  ''1,  care  Editor  &  Publisher. 

Bfudicate  Manager  and  General  Manager 

^1  around  newspaper  man  of  experience 
*ants  to  make  a  change.  At  present  I  am 
managing  one  of  the  largest  newspaper 
j”^*^**®*  in  the  United  States,  but  am  de- 
roua  of  making  a  change.  For  fifteen  years 
JJ*!  nave  been  syndicate  manager,  with 
P^>Ws  of  being  in  charge  of  other  depart- 
fh*”  I  Blrai^hten  out  matters,  on  one  of 
Stat  **^*T*V  ^aily  newspapers  in  the  United 
V  ^  shown,  am  showing  today  and 
n  show  results.  If  you  are  looking  for  a 
^  who  thoroughly  understands  the  news- 
Brf*’  business,  write  me,  Bax  C-742,  care  of 
Editor  &  Publisher. 


SITUATIONS  WANTED 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order.  For 
those  unemployed  one  insertion  (adv.  not  to 
exceed  SO  words)  FREE. 


You  May  Be  Interested 

In  knowing  that  the  farmers*  organization 
which  employed  me  as  a  publicity  director  has 
gone  out  of  business,  leaving  me  foot  loose  and 
heart-free.  I  am  awaiting  the  arrival  of  the 
right  sort  of  editorial,  publicity  or  feature- 
writing  job.  My  salary  here  has  been  $5,000. 
I  have  a  college  education,  newspaper  and 
magazine  experience,  and  barely  25  years  be¬ 
hind  me.  I  have  a  dozen  outstanding  refer¬ 
ences — including  a  prominent  publisher,  two 
well-known  editors  and  two  college  presidents 
— to  offer  anyone  who  is  serious  and  who'  may 
have  something  interesting.  Immediately  avail¬ 
able  for  the  right  work — not  available  at  all 
for  any  other  kind.  Address  the  Editor,  Box 
564,  Corpus  Christi,  Texas. 

Newspaperman 

An  internationally  known  newspaper  man,  with 
wide  experience  at  home  and  abroad,  now  in 
an  important  post  in  Europe,  desires  to  return 
to  America.  His  talents  and  training  would 
make  him  particularly  valuable  to  a  large 
newspaper  desiring  intelligent  and  space-saving 
supervision  of  its  cable  news,  or  in  almost  any 
other  executive  position  demanding  ripe  ex¬ 
perience  and  the  ability  to  handle  men  and 
news  problems  economically. 

He  could  apply  his  thorough  familiarity  with 
affairs  at  home  and  abroad  advantageously  to 
intelligent  interpretation  of  news  dispatches 
in  understandable  editorials. 

Only  big  job,  or  a  job  with  big  possibilities 
not  too  remote,  will  tempt  him.  Address,  in 
confidence.  Box  C-770,  care  Editor  &  Pub¬ 
lisher. 

Proofreader 

Literary,  versed  in  languages,  wants  position; 
pepares,  revises  and  edits  copy.  Reader,  Box 
3,  Station  W.  City. 

Editorial  Writer,  Paragrapher,  Executive 

Wants  connection  with  large  paper.  East  or 
West.  Strong  references.  Address  Box  C-731, 
care  of  Editor  &  Publisher. 

Young  Man, 

Young  man,  thirty,  married,  experienced  in 
circulation,  advertising,  general  accounting, 
also  collections,  seeks  connection  with  news¬ 
paper.  Eight  years’  experience.  References. 
Box  C-773,  care  Editor  &  Publisher. 


Editor  and  Proofreader 

Non-union  shop  (28)  experienced — will  travel. 
W.  Weiss,  354  Hancock  St.,  Brooklyn,  N.  Y. 

HELP  WANTED 

A  WORD  for  advertisements  under 
this  classification.  Cash  with  order. 

Excellent  Opportunity  for  Live  Wire 

Circulation  Manager  or  Assistant  who  has  had 
experience  handling  crews  of  canvassers.  Posi¬ 
tion  will  pay  good  salary  to  start  with  definite 
advancement.  Future  earnings  depend  on  own 
ability  to  produce.  State  age,  experience,  mar¬ 
ried  or  single,  and  if  employed  now.  Ixication 
— east  of  Mississippi.  Replies  confidential. 
Address  Box  C-76S,  care  Editor  &  Publisher. 

Advertising  Manager 

Advertising  Manager  wanted  by  modern  daily 
newspaper  in  one  of  the  livest  small  cities  in 
southwest;  must  know  advertising  and  be 
good  salesman  and  copy  writer;  $75  per  week 
to  right  man;  permanent  position  in  live  or¬ 
ganization  where  real  ability  is  recognized. 
Give  full  details  in  first  letter.  Address  Box 
C-763,  care  Editor  &  Publisher. 

All  Around  American  Newspaper  Man 

Young,  unmarried,  ambitious  all  around  news¬ 
paperman,  accomplished  special  writer  and 
copy  reader  with  experience  in  Sunday  work, 
wanted  for  European  job  with  big  future. 
Must  be  a  glutton  for  work,  have  good  knowl¬ 
edge  international  affairs,  no  prejudices,  under¬ 
stand  United  States,  have  no  (terman  blood 
and  be  willing  to  grow  with  business,  beginning 
at  ten  pounds  weekly.  Address  Box  C-758,  care 
Editor  &  Publisher. 

Proof  Reader 

Wanted — Competent  proofreader,  experienced 
on  news  and  advertising  composition.  Day 
work,  permanent  position  if  satisfactory.  State 
experience  and  salary  expected.  Evening  Day, 
New  I.43ndon,  Conn. 

Circulation  Manager 

Must  be  able  to  promote;  morning  paper,  old 
established,  A.  B.  C.,  needs  increase.  Want 
shirt-sleeve  worker  who  can  get  results.  Give 
all  information  regarding  yourself  first  letter, 
including  salary  ideas.  Address  Box  C-7S7, 
care  Editor  &  Publisher. 

Editor  and  Manager 

Wanted — Competent  editor  and  manager  of 
weekly  newspaper  near  New  York.  State  age, 
experience  and  salary  required.  Address 
Box  C-769,  care  Editor  A  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisement*  under  this 

claseification.  Cash  with  order. 

Business  Opportunity 

Earn  a  Real  Salary  and  own  your  own  job — 
Will  sell  $5,000  stock  in  $30,000  company  to 
man  of  exceptional  ability,  to  take  charge  of 
democratic  semi-weekly.  We  do  not  need 
money;  need  advertising  solicitor-editor.  Town 
has  grown  300  per  cent  in  seven  years.  I  was 
formerly  with  large  dailies;  require  pep  and 
experience  from  applicant.  He  must  become 
a  leader  among  city’s  leaders  to  qualify.  Al¬ 
fred  F.  Isham,  Brighton,  Colo. 

For  Sale 

To  close  partnership  will  sell  half  or  whole  in¬ 
terest  in  newspaper  and  job  plant  in  thriving 
incorporated  village  of  6,000  within  19  miles 
of  New  York  City.  Adjacent  territory  covered 
by  paper  includes  three  incorporated  villages 
and  another  soon  to  be  incorporated,  totalling 
another  6,000  with  no  newspapers.  Excellent 
opportunity  for  person  desiring  to  take  up 
newspaper  alone,  or  for  a  combination  news 
man,  linotyper-printer.  Paper  is  8  pages,  6 
columns,  and  has  good  advertising  patronage; 
print  plant  doing  good  business.  Health  of 
junior  partner  requires  him  to  change  occu¬ 
pation.  Fine  field  for  hustler.  Write  at  once 
before  some  one  else  snaps  it  up.  Address, 
South  Shore  Press,  Lynbrook,  New  York. 


FREEMAN  CONNECTICUT  HE^D 

Editors  Hear  Governor  Lake  and  W.  J. 

Pape — Name  N.  E.  A.  Delegates 

(.Special  to  Editor  &  Publisher) 

New  Haven,  Conn. — O.  S.  Freeman 
was  re-elected  president  of  the  Connecti¬ 
cut  Editorial  Association  at  its  annual 
meeting  here  January  22.  Governor  Ev- 
erette  J.  Lake  was  the  guest  of  honor 
and  explained  his  position  on  several 
state  government  questions.  William  J. 
Pape,  publisher  of  the  Waterbury 
(Conn.)  Republican  and  president  of  the 
Publishers’  Buying  Corporation,  discus¬ 
sed  the  newsprint  situation  at  present 
and  its  probable  developments  during  the 
next  two  years. 

Besides  Mr.  Freeman,  the  following 
officers  were  elected :  Vice-presidents, 
Robert  Russell,  New  Britain  Herald ;  W. 
J.  Pape.  Waterbury  Republican ;  J.  S. 
Anderson,  Mystic  Mirror;  Ernest  L. 
Prann,  Deep  River  New  Era ;  Miss  Shir¬ 
ley  Putnam,  Greenwich  Press ;  A.  S. 
Ralston,  Ralston  Transcript;  Harry 
Smith,  Rockland  Journal ;  Carl  Fischer, 
Litchfield  Enquirer;  secretary-treasurer, 
.'\rthur  S.  Barnes;  auditor,  John  E. 
Hersam ;  historian,  Everett  G.  Hill ;  del¬ 
egates  to  the  National  Editorial  Associ¬ 
ation  convention,  O.  S.  Freeman,  C.  H. 
Scholey,  H.  B.  Hale,  W.  J.  Pape  and 
W.  S.  Jones. 

OBJECTIONS  TO  A.  P.  A.  LIST 

Long  Island  Publishers  Balk  on  Com¬ 
mission  Requirements 

Fifty  members  of  the  Long  Island 
Press  Association  participated  in  a  full 
day  of  business,  social  and  pleasurable 
activities  in  New  York  City,  January 
17.  In  the  morning  the  editors  were  the 
guests  of  the  New  York  Telephone  Com¬ 
pany  at  the  Bowling  Green  exchange, 
which  was  inspected  thoroughly  and  the 
many  interesting  processes  explained. 

The  Select  List  of  New  York  State 
Weekly  Newspapers  plan  was  explained 
by  a  representative  of  the  American 
Press  Association.  Although  two  or 
three  Long  Island  members  have  joined 
this  list,  objection  was  made  to  some  of 
the  provisions  of  the  contract — particu¬ 
larly  one  which  requires  members  to  pay 
a  good  sized  commission  on  “foreign”  or 
general  advertising  already  established, 
which  amounts  to  considerable  with 
Long  Island  papers.  The  hope  was  ex¬ 
pressed  that  this  objection  could  be  over¬ 
come,  as  otherwise  the  list  could  not 
become  the  representative  list  it  pur¬ 
ports  to  be. 


$3,000  Cash 

available  for  first  payment  on  a 
weekly  newspaper  property.  New 
England  locations  preferred. 
Proposition  V.  N. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave,,  New  York 


THOROUGHLY  POSTED 

During  our  10  years  of  experience  os 
brokers,  we  have  becomes  perhaps,  best 
known  through  the  important  transfers 
and  consolidations  of  daily  newspapers 
we  have  effected. 

While  specializing  in  the  DAILY  field, 
we  are  also  equally  informed  on 
WEEKLY  newspapers;  TRADE  and 
CLASS  journals  and  MAGAZINES. 

HARWELL  &  CANNON 

Kewspaper  and  Xagazlne  Properties 
Times  Bldg.  New  York 


LINOTYPES  FOR  SALE 

The  following  used  linotypes  are  offered  for 
sale  f.  o.  b.  Each  has  been  thoroughly 
cleaned  and  gone  over  by  an  expert  linotype 
operator.  They  will  be  placed  under 
power  so  as  to  be  seen  in  operation. 

Model  8— No.  25488.  Practically  a  brand 
new  machine.  Price,  $3,080  net. 

Model  5— No.  11080.  In  excellent  condition 
and  fully  equipped.  Price,  $1,870  net. 

Model  6 — No.  13606.  The  linotype  machin¬ 
ist  reports  that  this  machine  Is  in  first  class 
condition.  Like  new.  Price,  $1,980  net. 

Model  1— No.  6769.  Bargain  at  $990  net 

LUDLOW  FOR  SALE 

Wire  or  Write 

SOUTHERN  PUBLISHERS  EXCHANGE, 
INCORPORATED 

Newspaper  Properties  and  Equipment 
P.  O.  Box  1597  Richmond,  Va. 

Room  203,  12  North  Ninth  Street 


F.  D.  CORSE  RE-ELECTED 

Northern  N.  Y.  PreM  Association  News¬ 
paper  Subscribers  Now  90,000 

Watertown,  N.  Y. — At  the  eighth  an¬ 
nual  meeting  of  the  Northern  New  York 
Press  .Association,  numbering  37  news¬ 
papers  in  the  counties  of  Jefferson  St. 
Lawrence,  Franklin  and  parts  of  ''  ..oida 
and  Oswego,  held  here  January  14-15, 
the  following  officers  were  elected ;  Pres¬ 
ident,  F.  D.  Corse,  Sandy  Creek  News 
(re-elected)  ;  vice-presidents,  C.  Q.  Wil¬ 
lard,  Boonville  Herald;  W.  J.  Allen, 
Adams  Journal;  and  C.  H.  Congden, 
Watertown  Times;  secretary-treasurer, 
Floyd  J.  Rich,  Carthage  Republican; 
directors,  D.  Fuller,  Antwerp  Gazette; 

F.  T.  Swan,  Potsdam  Herald-Recorder; 

G.  A.  Willard,  Boonville  Herald;  J.  C. 
Seamans,  Pulaski  Democrat ;  F.  L. 
Turner,  Malone  FarmefI  F.  Mannix, 
Plattsburg  Press. 

President  Corse  urged  the  editors  to 
familiarize  themselves  with  the  aggre¬ 
gate  trade  manufacturers  and  other  in¬ 
dustrial  enterprises  in  his  particular  lo¬ 
cality.  It  was  brought  out  that  the  com¬ 
bined  circulation  of  the  members  of  the 
.Association  amounts  to  90,000  subscribers. 

San  Francisco  Price*  Raised 

San  Francisco,  Cal.,  Jan.  27. — All 
San  Francisco  and  Oakland  newspapers 
will  raise  their  subscription  price  Febru¬ 
ary  1.  The  evening  newspapers  will 
raise  their  subscription  price  20  cents  a 
month  and  increase  their  street  sales 
price  from  three  cents  to  five  cents  per 
copy.  The  morning  and  Sunday  news¬ 
papers  will  increase  their  subscription 
price  25  cents  per  month  but  will  not 
make  any  change  in  the  present  street 
sales  price  of  5  cents  a  copy  daily  and  10 
cents  on  Sundays. 
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TIPS  FOR  AD  MANAGERS 


P.  F.  O'Keefe  Advertising  Agency,  45 

Bromfield  street,  Boston.  Reported  will  make 
up  list  of  newspapers  durin|  the  next  thirty 
days  for  Whittemore  Bros.  Corp.,  shoe  polish, 
('ambridge.  Mass. 

Harry  D,  Phillips,  76  West  35th  street. 
New  York.  Placing  orders  with  newspapers^  in 
various  sections  for  (ilemby  Hair  Net  Co., 
12  K.  22d  street,  New  Work. 

Frank  Presbrey  Company,  456  Fifth  ave¬ 
nue.  New  York.  Will  shortly  place  orders  with 
a  selected  list  of  newspa|>ers  for  Equitable  Life 
Assurance  Society  of  U.  S.,  120  Broadway, 
New  York. 

Russel  M.  Seeds  Company,  330  Univer¬ 
sity  square.  Indianapolis.  Reported  will  make 
up  a  list  of  newspapers  during  this  month  for 
Durham  Manufacturing  Company.  “Duplex 
Fireless  Stoves,**  Muncie,  Ind. 

Snodgrass  A  Gayness,  469  Fifth  avenue. 
New  York.  Again  placing  orders  with  news- 
pa|>ers  in  various  sections  for  Josejih  Dixon 
Crucible  Company,  lubricant,  Jersey  (  ity,  N.  J. 

Stavrum  A  Shafer,  14  East  Jackson  boule¬ 
vard,  Chicago.  W*ill  use  newspapers  for  La 
Kurba  Cigar  Company,  “Gen.  Jackson  Cigar,” 
C'hicago,  and  Evansville,  Ind. 

Thielecke  Advertising  Company,  22  West 
Monroe  street,  Chicago.  Reported  will  use 
newspapers  for  Charles  A.  Straw  Company, 
“Straw's  Cobb  Mints,**  Chicago. 

J.  Walter  Thompson  Company,  242  Madi¬ 
son  avenue.  New  York.  Again  placing  orders 
with  newsjiapers  in  various  sections  for  Fleisch- 
mann  Company,  yeast,  701  Washington  street, 
New  York.  Again  placing  orders  with  news- 
pai>ers  in  various  sections  for  Pictorial^  Review, 
magazine,  95  Madisoo  avenue.  New  York. 

Cundlach  Advertising  Company,  People's 
(ias  Bldg.,  Chicago.  Reported  will  later  use 
newspapers  for  L.  V.  Estes,  Inc.,  industrial 
engineers,  Chicago. 

Albert  P,  Hill  Company,  233  Oliver  ave¬ 
nue.  Pittsburgh.  Renewing  orders  with  news¬ 
papers  for  Jersey  (*ereal  Food  Company,  “Jer¬ 
sey  Pancake  Flour,”  Cereal,  Pa. 

International  Press  Association,  320  Broad¬ 
way,  New  York.  Making  3,000  contracts  with 
some  Connecticut  newspapers  for  Portonol 
Drug  Company. 

Lord  A  Thomas,  Mailers  Building,  Chi¬ 
cago.  Handling  advertising  for  Oneida  Motor 
Truck  Company,  Green  Bay,  Wis. 

Robert  M.  McMullen.  522  Fifth  avenue. 
New  York.  Placing  orders  with  newspapers  in 
various  sections  for  G.  Washington  Sales  Com¬ 
pany,  “George  Washington  Coffee,”  522  5th 
avenue.  New*  York. 

R.  A.  Matthews  Corporation,  140  South 
Dearborn  street,  Chicago.  Handling  advertis¬ 
ing  for  National  Soap  and  Perfume  Company, 
“I^ady  Love  Toilet  I’reparations,*’  152  North 
Wells  street,  Chicago. 

B.  G.  Moon,  Proctor  Building,  Troy,  N.  Y. 
Handling  advertising  for  Arrow  Grip^ 
facturing  Company,  “Non-Skid  Truck  Chains,” 
Glen  Falls,  N.  Y. 

NewclUEmmett  Company,  120  West  32d 
street.  New  York.  Making  contracts  with 
newspapers  in  various  sections  for  Liggett  & 
Myers  Tobacco  Company,  212  5th  avenue.  New 
S'ork. 

World-Wide  Advertising  Corporation,  I 

West  34th  street,  New  York.  Handling  adver¬ 
tising  for  the  following  real  estate  firms: 
I'ayson  McL.  Merrill,  Inc.,  9  West  44th  street. 
New  York;  Burgoyne.  Hamilton  and  Adrian 
Iselin  II,  8  East  45th  street,  New  York;  E.  P. 
Hatch.  Inc.,  Greenwich,  Conn. 

Martin  V.  Kelley  Company,  327  South 
Salle  street.  Chicago.  Handling  the  adver¬ 
tising  for  the  Whitestone  Company,  owners  of 
the  new  Drake  Hotel,  Chicago. 

Ross-Gould  Company,  Tenth  and  Olive 
streets,  St.  I>ouis.  Using  magazines  for  the 
Lichty  Specialty  Company,  Kearney,  Neb., 
manufacturers  of  “Lisco”  products. 

Baker  Advertising  Agency,  Ltd.,  1 84  Bay 
street,  Toronto.  Sending  out  instruction  and 
copy  to  a  list  of  newspapers  and  magazines  for 
the  Pure  Gold  Manufacturing  Company,  Ltd., 


TO  REACH  THE  R]CH 
TRADE  OF  KANSAS 

'Copefea 
Batlp  Capital 

Sworn  Government  Report 

for  6  Months  ending  Sept.  20,  1920 

34,222 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


Toronto,  maker  of  baking  powder,  jellies,  and 
quick  puddings. 

Hamilton  Advertisers'  Agency,  Hamilton, 
Ont.  Has  secured  account  of  the  Firestone 
Tire  &  Rubber  Company  of  Canada,  Ltd.  Con¬ 
tracts  are  now  going  out  to  a  general  list  of 
papers. 

James  Fisher  Company,  366  Yonge  street. 

Toronto-  Now  sending  out  contracts  to  general 
list  for  Mutual  Life  Assurance  Company, 
Waterloo,  Ont. 

A.  McKim,  Ltd.,  Toronto  and  Montreal. 
Now  placing  Canadian  advertising  for  Berry 
Bros.,  Walkerville,  Ont.,  varnishes  and  stains. 

Vanderhoof  A  Co.,  Vanderhoof  Building, 
('hicago.  Preparing  newspaper  and  magazine 
schedule  for  the  Lloyd  Manufacturing  Com¬ 
pany,  Menominee,  Mich.,  manufacturers  of 
“Lloyd  Ix)om-Woven”  baby  carriages  and 
furniture;  will  use  newspapers  for  the  Central 
Trust  Compaiy*  of  Chicago  and  the  Chicago 
Morris  Plan  Bank;  also  placing  new  copy  in 
U.  S.  farm  papers  for  the  Hudson’s  Bay  Com¬ 
pany. 

Power,  Alexander  A  Jenkins  Company,  Inc., 

Madison  Bldg.,  Detroit.  Making  a  detailed 
survey  of  the  home  appliance  market  for  the 
Happy  Home  Industries,  Detroit,  manufacturer 
of  an  electric  dishwasher. 

Hoyt's  Service,  Inc.,  116  West  32d  street. 
New  York.  Handling  the  following  new  ac¬ 
counts:  United  Electric  Company,  Canton, 
Ohio,  “Tues”  vacuum  cleaners;  General  Op¬ 
tical  Company,  Mount  Vernon,  N.  Y.,  optical 
instruments;  Bell  W’ringer  &  Washer  Company, 
Cleveland,  washing  machines;  Outing  Shoe 
Company,  Boston.  “Comfort**  slippers;  Lewis 
Manufacturing  Company,  Bay  City,  Mich., 
“I-ewis  Built  Homes.” 

Clarence  B.  Keemer  Agency,  Toledo,  Ohio. 
Handling  advertising  for  Skidmore  Pen  Com¬ 
pany,  Toledo,  Ohio. 

Amsterdam  Agency,  1160  Broadway.  New 
York.  Handling  advertising  for  Pagf  &  Shaw, 
candles,  Boston,  New  York  and  Philadelphia. 

George  Patten  Company,  Inc.,  Fourth  ave¬ 
nue  Bldg.,  New  York.  Placing  orders  with 
newspapers  in  a  few  selected  sections  for  the 
Lamson  Company,  engineers.  Boston,  and  9-11 
East  37th  street.  New  York.  Also  handling 
advertising  for  the  Boott  Mills,  Boston  and 
l.,owcIl,  Mass. 

Emil  Brisacher,  Flood  Building,  San  Fran¬ 
cisco.  Placing  advertising  in  Middle  West  and 
Pacific  Coast  newspapers  for  George  W.  Cas¬ 
well  &  C%).,  “Caswell's  National  Crest  Coffee”; 
California  Milk  Products  Co.,  “Poppy  Skim 
Milk”;  Boldemann  Chocolate  Company, 
“Malto-Cocoa”;  Revival  Yeast  Company;  San 
Leandro  Canning  ('ompany,  “Sunstrand  Fruits”; 
Berg  Bros.,  Chocolates,  and  O.  F.  Darling  Can¬ 
ning  Company,  Fruits  &  Grange  Company, 
dried  grapes. 

Capehart-Carey  Corporation,  Times  Build¬ 
ing.  New  York.  Placing  onlers  w-ith  newspapers 
for  Fred  Fischer,  music  publisher,  224  West 
46th  street.  New  York. 

George  S.  De  Rouville  Advertising  Agency, 
Savings  Bank  Bldg.,  Albany,  \.  Y.  Reported 
to  be  placing  orders  with  newspapers  in  New 
York,  Pennsylvania,  Massachusetts,  Ohio  and 
Vermont  for  (libson  Snow  Company,  “Muster- 
“Wild  Cherry  Cough  Syrup.”  Albany, 

Charles  H.  Fuller  Company,  623  South 
Wabash  avenue,  Chicago.  IMacing  orders  with 
newspapers  in  various  sections  for  Channel 
Chemical  (  fimpaiiy,  “O-Cedar'*  mops  and  pol¬ 
ish.  1419  Carroll  avenue,  Chicago. 

^  Albert  Frank  &  Co.,  14  Stone  street.  New 
York.  Placing  orders  with  some  New’  York 
City  newspapers  for  I>ouis  Schlessinger.  Inc., 
factory  broker,  Times  Bldg.,  New  York. 

Blackman  Co.,  Inc.,  116  West  42d  street. 
New  York.  Making  l.OOO-line  yearly  con¬ 
tracts  with  newspapers  for  the  Peerless  Motor 
('ar  Company. 

Albert  P.  Hill  Company,  Inc,,  233  Oliver 
Bldg.,  Pittsburgh.  Making  l.OdO-line  contracts 
with  newspapers  for  Flquitable  Life  Insurance 
(  ompany. 

E.  P.  Remington  Agency,  1260  Main  street. 
Buffalo.  New  \  ork.  Making  yearly  contracts 
with  newsjiapers  for  Hoefler's  Centennial 
Chocolate  Company,  Inc. 

Lord  A  Thomas,  Inc.,  Mailers  Building, 
Chicago.  Making  2,500-line  contracts  with 


Tried  and  Found  True 

V\  hether  as  a  household  necessity  for 
the  family  or  a  productive  salesman 
for  advertisers 


l^ittjsburs  ©lispatcfi 

has  stood  the  test  for  generations. 

Branch  Offices: 

Wallace  G.  Brooke. 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  111. 


wmmgmmm  population.  69,mo 

YUKHy  ■  An  ideal  manolacturiDE  city  of 
PA.  I  ideal  bomrs  and  labor  condl- 
tions. 


‘You'd  like  to  lire  in  York*' 


Member  A.  B.  C.  Publither. 


TheYork 


Dispatch 


York'*  only  Evening  Paper 


newspapers  for  California  Fruit  Growers’  Ex¬ 
change. 

Charles  H.  Fuller  Co.,  Inc.,  623  South 
Wabash  avenue.  Chicago.  Making  1,000-line 
contracts  with  newspapers  for  Arzola  Labora¬ 
tories.  Making  7,000-line  contracts  with  news¬ 
papers  for  Reolo  Co.,  Inc. 

Campbell-Ewald,  1118  South  Michigan 
avenue,  Chicago.  Making  yearly  contracts 
with  farm  papers  for  Hyatt-Roller  Bearing 
Company. 

E.  T.  Howard  Company,  Inc.,  1  1 7  West 

46th  street,  New  York.  Making  ’LOGO-line 
yearly  contracts  with  newspapers  for  Whole¬ 
sale  Hosiery  Company. 

Cowen  Company,  50  Union  square.  New 
York.  Making  yearly  contracts  with  new's- 
papers  for  P.  Lorillard  Company. 

John  O.  Powers  Company,  Inc.,  46!  Fourth 
avenue.  New  York.  Making  5,000-line  yearly 
contracts  with  newspapers  for  A.  Schilling  & 
Company. 

Dillard  Jacobs  Agency,  Chandler  Building, 
Atlanta.  Making  7,000-line  yearly  contracts 
with  new’spapers  for  Aspironal  Laboratories. 

George  Batten  Company,  381  Fourth  ave¬ 
nue,  New’  York.  Making  yearly  contracts  for 
Dew’ey  &  Almy. 

J.  Walter  Thompson  Company,  242  Madi¬ 
son  avenue,  New  York.  Making  new’spaper 
contracts  for  Dolly  Varden  Chocolate  Com¬ 
pany. 

Federal  Advertising  Agency,  Inc.,  6  East 

39th  street,  New  York.  Making  yearly  con¬ 
tracts  with  newspapers  for  Consolidated  Cigar 
Company. 

Nelson,  Chesman  A  Co.,  1127  Pine  street, 
St.  Louis.  Making  3.000-line  contracts  for 
Sans  Ake  Company.  Making  7,000-line  con¬ 
tracts  of  A.  H.  Lewis  Medicine  Company. 

Paris  Medicine  Company,  St.  Louis.  Plac¬ 
ing  4,000-line  contracts  direct. 

^  Dunlop  >  Ward  Advertising  Company, 
Kresge  Bldg.,  Detroit.  Making  l.OOO-line  con¬ 
tracts  with  newspapers  for  Grant  Motor  Car 
Company. 

E.  H.  Clarke  Ad  Agency,  Steger  Building. 

Chicago.  Making  *  2,50{)  line  con-traeCs  with 
newspapers  for  James  S.  Kirk  &  Co. 

Critchfield  &  Co.,  Brooks  Building,  Chi¬ 
cago,  Placing  370'inch  orders  to  run  21  times 
for  Russell  Miller  Milling  Company. 

Frank  Seaman,  Inc.,  470  Fourth  avenue. 
New  York.  Making  contracts  for  Studebaker 
Corporation. 

Lyddon  A  Hanford  Company,  Inc.,  200 

5th  avenue.  New’  York.  Making  yearly  con¬ 
tracts  for  N.  Y.  &  Ky.  Co.  &  Allied  Interests. 

£.  W.  Hellwig,  299  Madison  avenue.  New 
York.  Making  contracts  for  Corn  Products 
Refining  Company. 


Leased  Wire  Service 
Foreign  News  Reports 
“Pony*’  Services 
Teletype  Service 
Mat  and  Mail  Services 

SpeetJ — Reliability — Quality 

International  News 
Service 

lOth  floor,  World  Building, 
New  York 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  .money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  E.  Lutz, 
First  Nat’l  Bank  Bldg.,  Chicago,  Ill. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


Few  Papers — (il  any) — surpass  the 

TRE^TOIS  TIMFS 

^EW  JERSEY  ^ 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto 
pages.  Tuesday.  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chicago 


Elliott  Ad  Service,  Inc.,  262  Es,t 

New  York.  Making  l.OOO-line  cosh^ 
Scout  (ium  Company.  ^ 

Harry  D.  Phillips,  76  West  SSti  ^ 
New  York.  Making  5,000  1ine  contna.? 
Cilenby  &  Company.  ‘*»l, 

Vick  Chemical  Company,  Creenilx,„. 
Making  contracts  direct.  ’ 

Morse  International  Agency,  449  r 
avenue.  New  York.  Making  S.OOIHb,' 
tracts  with  newspapers  for  Cuticun/p' 
orders  for  600  inches  (or  Beecham',  fjj 
Wylie  B.  Jones  Ad  Agency,  , 
hamton,  New  York.  .Making  contiit 
Woodward  Products  Company. 

Willis  Sharpe  Kilmer,  “Swamp  fa 
Binghamton,  N.  Y.,  placing  advertisio,^ 
Calkins  &  Holden,  Inc.,  230  Fifth,,. 
New  York.  Making  20,000.1ine  contnnT 
H.  J.  Heinz  Company.  ^ 

Chambers  Agency,  Maison  Blanche  !y 
ing.  New  Orleans.  Placing  orders  whk. 
Southern  newspapers  for  Louisville  t  \ 
ville  R.  R.  Co.  Sending  nut  new  schnli" 
daily  newspapers  for  Merchants  CoSee  fj 
pany,  **.41ameda“  coffee.  ^ 


“The  African  World’’ 

A 

“Cape-to-Cairo  Express" 

Published  every  Saturday  q 
London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  World-Wide  Advertisini 
Corporation 

No.  I  West  Thirty-fourth  Sl 
NEW  YORK  CITY 


We  can  increase  your  business— yoc 
want  it  increased. 

You  have  thought  of  press  clipping 
yourself.  But  let  us  tell  you  hat 
press  clippings  can  be  made  a  bui 
ness-builder  for  you. 

BURRELLE 

I  45  Lafayette  St.,  N.  Y.  Citj 

Established  a  Quarter  of  a  Centurr 


The  amalgamation  of  the  two  les^ 
progressive  Jewish  newspapers  d 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerfi 
advertising  medium  in  the  Jewish  fid 


The  National  Jewish  D«fll 


Million 
Dollar 
H  ear  st 
Features 


The  World’s  Greatest  Circulstici 
Builders 

International 
Feature  Service,  Inc. 
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sress  clippin|i 
tell  you  bov 
made  a  bnsr 


N.  Y.  City 


Pernisyivaiiia 

The  Keystone  State 


Offers  a  ready-made,  per¬ 
manently  prosperous 
market —  sufficiently 
attractive  and  sufficient¬ 
ly  diversified  to  warrant 
the  most  intensive  culti¬ 
vation.  Pennsylvania 
Dailies  are  strong  on  co¬ 
operation. 


*Allentown  Call  (M)  Item . (E) 

'Altoona  Mirror  . (E) 

Altoona  Timet  Tribune . (M) 

Beaver  Falls  Tribune . (E) 

Bethlebem  Globe . (E) 

'Chester  Times  and  Republican 

(M&E) 

Coatesville  Record  . (E) 

Connelitville  Courier  . (E) 

'Easton  Express  ...  (E) 

Easton  Free  Press ...  (E) 

Erie  DUpatch  (M)  He.w  .  (E)  (MAE) 

Erie  Dispatch-Herald . ‘(S) 

Franklin  News-Herald . (E) 

'Harrisburg  Telegraph . (E) 

Johnstown  Democrat  . (M) 

'Lancaster  Intelligencer  and  News- 
Journal  . (MdbE) 


Circu-  2,500  10,000 

lation  Lines  Lines 
31,255  .10  .10 

22,530  .06  .06 

15,049  .05  .05 

5,413  .025  .025 

7,295  .04  .04 


26,266  .10  .10 


Government  Statements,  October  1,  1920. 


Circu-  2,500  10,0 

lation  Lines  Lin« 

Lebanon  Daily  News . (E)  8,511  .035  .03 

New  Castle  News . (E)  12,349  .0357  .03 

Oil  City  Derrick.  ..  . . (M)  6,467  .04  .03 

Philadelphia  Record . (M)  109,573  .25  .25 

Philadelphia  Record  . (S)  117,132  .25  .25 

'Pittsburgh  Dispatch  . (M)  56,178  .17  .15 

'Pittsburgh  Dispatch . (S)  70,382  .^2  .18 

Pottsville  Republican . (E)  11,357  .055  .04 

Scranton  Republican  . (M)  31,153  .12  .10 

Scranton  Times . (E)  34,001  .12  .10 

Sharon  Telegraph . (E)  4,709  .03  .03 

Warren  Mirror  . (E)  3,211  .0179  .01 

'Washington  Observer  8t 

Reporter  . . (M&E)  14,959  .06  .05 

West  Chester  Daily  Local  News.  .  (E)  12,264  .03  .03 

Wilkes-Barre  Times-Leader . (E)  18,037  .05  .06 

York  Gazette  &  Daily.  . . (M)  15,014  .045  .04 

*A.  B.  C.  Publisher’s  Statement,  October  1,  1920. 
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A  Story  Every  Advertising  Man 


From  Advertising  and  Selling,  Jan.  8 
Who  Pays  for  Advertising? 

Who  pays  for  the  advertising?  That 
was  an  old  conundrum  when  Hedc  was  a 
pup  and  as  you  no  doubt  know  Heck  is 
a  very  old  dog  now. 

But  then,  as  now,  the  conundrum  had  an 
answer. 

And  the  answer  is:  Advertising  pays 
for  itself. 

Which  is  to  say  that  neither  the  con¬ 
sumer  nor  the  dealer  pays  for  the  advertis¬ 
ing  in  either  higher  prices  or  lowered 
quality. 

There’s  an  illustration  which  has  been 
going  the  rounds  for  a  long  while  now.  It 
is  worth  repeating  here. 

X  and  Z  are  competitors  in  the  manu¬ 
facture  of  rubber  nipples  for  babies’  feed¬ 
ing  bottles.  Both  produce  100,000  nipples 
a  year  and  neither  advertises.  The  nipples 
cost  each  manufacturer  12  cents  each  to 
make  and  they  are  sold  to  the  dealer  for  14 
cents.  Thus  each  manufacturer  makes  a 
profit  of  2  cents  on  each  nipple  he  sells, 

X  determines  to  advertise  and  appro¬ 
priates  1  cent  on  each  nipple  sold  and 
presently  finds  his  market  expanded  to  a 
demand  for  200,000  nipples  a  year. 

When  he  gets  to  making  200,000  nipples 
a  year  he  discovers  that  economies  in 
manufacture  thus  made  possible  make  his 
factory  cost  10  cents.  ^  that  instead  of 
making  2  cents  on  each  nipple  he’s  making 
3  cents  and  selling  twice  as  many. 

So  next  year  he  increases  his  appro¬ 
priation  to  2  cents  per  nipple,  sells  300,000 
and  gets  his  factory  cost  down  to  8  cents — 
a  profit  of  4  cents — and  the  price  still  re¬ 
mains  14  cents  to  the  dealer. 

Thus  encouraged,  the  third  year  he  in¬ 
creases  his  advertising  appropriation  to  4 
cents  for  every  nipple  sold  and  enjoys  a 
distribution  ot  500,000 — and  through  fur¬ 
ther  economies  made  possible  through  huge 
quantity  productimi,  he  gets  the  factory 
cost  down  to  a  bed-rock  figure  of  5  cents 
per  nipple.  Then  he  decides  that  his  profit 
IS  too  long  and  he  cuts  the  price  to  the 
trade  to  12  cents,  2  cents  lower  than  the 
beginning  price — and  makes  4  cents  profit. 

MeanwMe  Z  continues  his  enterprise 
without  advertising  and  is  found  standing 
still — his  factory  cost  continues  at  12 
cents,  profit  2  cents  and  the  dealer’s  price 
14  cents. 

X  is  clearly  in  the  commanding  position 
— he  got  there  through  advertising.  He 
sells  his  nipple  to  the  trade  for  2  cents 
less,  which  affords  the  dealer  an  opportunity 
to  make  a  longer  profit — and  you  can  guess 
whose  nipple  he  buys  and  pushes.  Mean¬ 
while  X  is  making  4  cents  against  Z’s  2 
cents  profit. 

Thus  the  advertising  paid  for  itself,  gave 
dealer  and  manufacturer  a  longer  profit, 
cost  the  consumer  no  more  and  probablv 
in  some  cases  less. 

Good  advertising  pays  its  own  way  every 
time. — Merchandising  A  dvertising. 


Should  Know 

The  writer  of  this  article  failed  to  drive 
home  even  a  stronger  argument  by  imagin¬ 
ing  Manufacturer  X  having  the  concep¬ 
tion  of  a  Henry  Ford. 

Suppose  he  had  decided  that  a  profit  of  2 
cents  a  nipple  was  all  he  wanted  and  had 
then  let  advertising  do  its  utmost. 

If  he  secured  a  sale  of  500,000  for  a  profit  of 
4  cents  per  nipple  it  is  safe  to  say  that 
through  advertising  and  lower  prices  made 
possible  through  increased  traffic  he  would 
have  sold  2,000,000  or  more  at  2  cents 
profit. 

Ford  only  wanted  $100  profit  a  car  when  he 
started  out  and  got  a  market  for  over 
1,000,000  a  year  and  upwards  of 
$100,000,000  profit. 

Advertising  will  sell  increasing  volume  of  ^ 
goods  at  lower  prices  to  the  consumer, 
enormous  profit  to  the  advertiser,  and  payj 
for  itself  through  increased  traffic. 

\\ 

- 

Advertising  will  sell  increasing  volume  of| 
goods  at  unfairly  high  prices,  and  is  doing^ 
so  every  day  for  those  of  narrow  vision  re-|; 
garding  possibilities.  f 

JASON  ROGERS,  j, 


Member 
A.  B.  C. 


The  New  York  Globe 
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a  Day  jl 


LORENZEN  &  THOMPSON,  Inc.,  Publishers*  Representative 
NEW  YORK— 19  W.  44th  St  CHICAGO— People$4  Gas  Bldg. 


